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HPEANCJIOBHUE

Hacrosiee yuebHOe mocodre 3HaKOMUT 00yHaroIMUXCd ¢ OCHOBHBI-
MU BHJaMU Typu3Ma, TUIIAMHU JACCTHHAIIUA U TYPUCTCKUX KOMIIAHUM, MO-
TUBAlLIUEW B TypHU3ME, TPAHCIIOPTOM, Kapbepoil U MpoQeccusiMu B TypU3Me.

[To ieneBoMy Ha3HAYEHUIO JAHHOE YUeOHOE TTOCOOME MOXKET IpUMe-
HSITHCS TIPU U3YUYEHUU COOTBETCTBYIOIIMX TEM Kypca aHTJIMHCKOrO SI3bIKa,
a TaKkKe JJIsl camMocTosTeNbHOU padboThl. [locodue sBisieTcs] HCTOYHUKOM
y4eOHOW HH(pOpMAlMM U BUIAOM Y4E€OHOW JUTEpaTypbl, JOMOJHSIOUIEH
yueOHuK. Mcxoas u3 3toro, ydeOHO€ MOCOOME MOMKET HCMOJIb30BATHCS
IUIsL TOTIOJTHEHUS, KOHKPETU3aluKu y4eOHOro Marepuania, M3JI0)KEHHOrO B
y4eOHMKE WU AJid 0osiee TITyOOKOro 3y4eHus y4eOHOM TUCIUIUINHABI.

ITo yuTarenbckoMy ajpecy ydeOHOe IocoOue MpeaHa3HAuYeHO s
CTYJIEHTOB, O0YYaIOIIMXCS MO CHEUUATIBHOCTIM TYPUCTUUYECKOTO Mpodhu-
Js1, @ TaKXKeE JIJIST BCEX, KTO MHTEPECYETCsl BOIIPOCAMH WHIYCTPUU TYpU3Ma
U CEpBUCA.

VYyebHoe 1mocodue CTaBUT CBOEH 1EJIbI0 HAYYUTh CTYJEHTOB OBICTPO
U3BJIEKaTh WH(OpPMAIMI0O TpU YTEHUH, WH3Jarath COJEpKaHHUE TIO-
AHTJIMUCKU TIPOCTO U TOHATHO, JIeJaTh COOOIIEHUS U 00CYKIaTh TEMBI,
CBSI3aHHBIE C TYpU3MOM, UCIIOJIb3YSl CaMble YIOTPEOUTEIbHbBIC SA3bIKOBHIC
CpPEeACTBA, OCHOBHOM CJIOBapHbIM (POHJA AHTIIMKUCKOTO fA3bIKa U 0a30BYIO
TEPMUHOJIOTHIO. YUeOHOE MTOCOOMe MOKET OBITh JIOMOJIHEHO TpaMMaTHye-
CKMM MaTEpHaJIOM MO >KEJaHUIO TIPETo1aBaTeisl B 3aBUCUMOCTH OT YPOBHS
rpaMMaTHYECKHX HaBBIKOB 00yUYaeMbIX.

B nonsTHiHOM TUTaHE TOCOOME HWMEET YETKYI0 CTPYKTYpY,
O0OyCJIOBJICHHYIO JIOTUKOW JaHHOM mpeaMeTHoW obnactu. YueOHoe
nocobue coctout u3 30 ypoko (Units), crpynnupoBaHHBIX B 7 MOIYJICH.
VYu4eOHBIM MaTepuaa TEKCTOB U YNMPAKHEHWH OCBEIaeT BCE OCHOBHBIC
aCIEKThl TYPUCTUUECKON UHTYCTPHH.

JlanHoe mocoOue COCTaBIEHO HAa MaTepHalle ayTEHTUYHBIX TEKCTOB.
[Ipu oTGOpe TEKCTOB yUHUTHIBAJIACh MH(POPMATUBHOCTH, MO3HABATEIIbHAS
[EHHOCTb U aKTYaJIbHOCTh TEMAaTHKH.

Om asmopa



MODULE I. TOURISM YESTERDAY AND
TODAY

UNIT 1. THE DEVELOPMENT OF TOURISM BEFORE
THE 20th CENTURY

Tourism can be defined as a temporary visit, usually for pleasure, to
a place where you do not usually live, creating the need for transport,
information and catering services, accommodation and entertainment.
While today people make temporary trips for many reasons — to visit
friends or family, work, study, do sport, have a holiday, or for cultural
interest — up until the 16th century people travelled mainly for commercial
and religious reasons.

The Greeks and the Romans travelled in the Mediterranean and also
to other more distant parts to buy and sell their goods and also to expand
their empires. In the Middle Ages people started making trips to places of
religious importance and later people began to travel for health reasons.

While the Romans were in Britain they discovered the benefits of the
water at a place that we now call Bath. This town has the only hot springs
in Britain. The Romans built baths there, giving the town its name. During
what we call the Georgian period (1714-1830), it was fashionable for
middle-class people to go there to take the waters. They needed
entertainment, so magnificent ballrooms were built and soon there was a
second reason for going to Bath — it was a great place to find a husband!
So families with young girls made the long journey there hoping for
success! This was the beginning of tourism as we know it today.

During the 18th century, members of the British upper classes began
going on what they called the Grand Tour when they visited the most
important cultural centres in Europe, particularly France and Italy. The
Grand Tour therefore introduced a cultural dimension to tourism. But still
the journey itself from one place to another was long, uncomfortable and
often dangerous. It was also very expensive so only the richer people
moved. Poor people moved around the countryside looking for work,
usually on farms and often staying in one place for only a short time.

This situation changed with the Industrial Revolution. People moved
to the cities and stayed there. During this period one of the most significant
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developments was that of transport. At first boats and trains were used to
transport materials and goods to and from factories but gradually people
started using them, too, especially trains. People could now travel further,
more quickly and more comfortably. Industrialisation led to a new class of
wealthy people and in a short time the phenomenon of tourism went from
being the privilege of the rich minority to an important part of life for a
large majority.

(Source: Giuliana Bernardi Fici. Travel Pass. English for Tourism, 2010)

NOTES

tourism — Tourism is the activities of people traveling to and
staying in places outside their usual environment for leisure, business or
other purposes for not more than one consecutive year. Tourism is a
dynamic and competitive industry that requires the ability to adapt
constantly to customers' changing needs and desires, as the customer’s
satisfaction, safety and enjoyment are particularly the focus of tourism
businesses.

caterin — Catering is the business of providing foodservice at a
remote site such as a hotel, public house (pub), or other location.

accommodation — Accommodation is a place you stay at for
your holiday or tour. Accommodation in the form of low budget
lodges/hotels to world class luxury hotels is available at all the major
tourist destinations to provide the tourist a home away from home. These
are establishments that provide a place for the tourist to stay i.e. lodging
facilities which are paid for the duration of the stay by the tourist.

entertainment — Entertainment is a form of activities that take

away people’s stress basically come from work or school and give them
properly amusement to relax. In tourism industry, entertainment is a very
important sector. Tourists would love to visit some specific places such as
movie theaters, water park, Carnival and so on.

The Industrial Revolution — The Industrial Revolution was the
transition to new manufacturing processes in the period from about 1760
to sometime between 1820 and 1840. This transition included going from
hand production methods to machines, new chemical manufacturing and
iron production processes, the increasing use of steam power, the
development of machine tools and the rise of the factory system.



EXERCISES

1. Answer the following questions using the information from the
text «The development of tourism before the 20th century»:

l.

N

=0 0N L AW

How can tourism be defined?

Following this definition, why 1is migration different from
tourism?

Why do people stay for a short period in another place?

Why did the Greeks and the Romans travel?

Why did people go to Bath during the Georgian period?

What was the Grand Tour?

What dimension did it bring to tourism?

Why did poor people move around?

Which aspect of the Industrial Revolution influenced tourism?
Why was this development significant for the development of
tourism?

2. Match the words with their definitions.

1. holiday a) A feeling of happy satisfaction and enjoyment.
Enjoyment and entertainment, as opposed to
necessity.

2. reason b) The land and scenery of a rural area.

3. cultural c) The provision of food and drink at a social event or

centre other gathering.

4. visit d) An extended period of leisure and recreation,
especially one spent away from home or in travelling.

5. transport e) The centre of cultural activity in an area or region.
A public building or site for the exhibition or
promotion of arts and culture, especially of a
particular region or people.

6. pleasure f) an act of going to see a person or place as a guest,
tourist, etc.

7. catering g) A cause, explanation, or justification for an action
or event.

8. countryside h) A system or means of conveying people or goods
from place to place.
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3. Study and practice the conversation.
Plans for the summer holidays

Michael and his wife Helen are talking about their plans for the
coming holiday.

Michael: What about spending our holiday in California this time?
I've always wanted to go to California.

Helen: In California? Why not in Hawaii?

Michael: Do you think we are so rich?

Helen: 1 think we can afford it if we do not stay at a very expensive
hotel.

Michael: Well, 1 don't think so! Why not to go to the West Coast?
California... a land of sunshine and golden beaches

Helen: OK, I'll go to the Travel Agency nest week. You know what
we shall do? We'll book plane tickets in advance.

Michael: That's a good idea! By the way, I've got a guide book of
California. Let's read what it says about this wonderful land.

Helen: Oh, what a beautiful view! The sea... I love the sea! We'll
swim, we'll lie in the sun and go boating.

Michael: Yes, we'll take a boat trip along the coast and take pictures.

Helen: And when we come back we'll make an album of our
wonderful holiday in California!

Michael: OK, I'll take my new camera then. I think we'll enjoy our
holiday there.

4. Discuss the folloing points.

1.What are the most popular destinations for tourists in your
country? What makes them popular? Are they popular with both
natives and tourists? Have you visited them? Why/why not?

2. Is there any special period when tourists visit your country?

3. What special provisions does your country make for tourists?

4. How important is the tourism industry for your country?

5.How far in advance do you like to plan your holidays?

6. Which do you prefer: summer holidays or winter holidays? What
are their advantages and disadvantages?



7.What are the advantages and disadvantages of buying a holiday
with everything organised for you compared with a holiday which
you create fully by yourself?

8.Do you organise your holiday over the internet or do you use a
travel agent? What are the advantages and disadvantages?

9.Do you consider environment issues when you plan and take a
holiday? Which issues do you consider?

10.What are the differences between a holiday you take with your
family and a holiday which you take with friends?

11.Do you prefer holidays which include a lot of activities or more
relaxing ones? Why?

12.Do you prefer to visit cities, the beach or mountains? Why?
13.The Antarctic is a potentially dangerous place to visit. Can you
think of any other dangerous parts of the world for tourists? What
makes them dangerous? What dangerous places would you like to
visit?

14.Would you like to go on a long cruise? Why/why not?

15.Where would your ideal holiday destination be? You can spend as
much money as you like!

16. Who would be your ideal holiday companion? What would you do?

5. Translate the text into English.

Typusm, Kak sBI€HHE M3BECTEH C TIyOOKOM APEBHOCTH.
Hcropruueckne Matepuasbl CBUAETENBCTBYIOT, UYTO BO BPEMs pacLBETa
PruMckol umiiepru, B JIETHHE MECALIBI MHOTME TOPOKAHE HAIIPABIUINCH U3
ropoja B MeCTa OTJIbIXa, PacIoJIOKEHHbIE Ha TToOepekbe Mopsi. Pumiisine,
NOCEMIAIOIIE MOHACTBIPU M COOOPBI, JICUMIIUCh HA TEPMAJIbHBIX BOAAX.
Kpome Toro, Hapoa coOupaiicst U3 pa3audHbIX IPOBUHIIMI HA CIOPTHUBHbBIE
COCTSI3aHUS.

Benukue mopckue nyremectsus B KoHIEe XIV u B XV BB. OTKpbUIN
HOBBIE TOPU30HTHI 3MOXHU - OTKPBITHE AMEPHUKH, OCBOEHUE HOBBIX 3EMEIb
B Adpuke u A3un. OHU BBI3BIBAIM UHTEPEC U JKEJAHWE MO3HATh HOBBIE
3€MJIM ¥ HapOJbl, YTO OTKPBLIO HOBYIO 3Py B UCTOPHUHM Iy TEIIECTBUM.

B cBs13u ¢ n300peTeHremM napoBOro JBUraTelsi K3MEHUIIUCh CPEJICTBA
nepeaprkeHns. [1oaBUIMCh Mapoxoabl U KEJIE3HOAOPOKHBIA TPAHCIIOPT,
YTO TIPUBEJIIO K YBEJIWYCHUIO KOJIMYECTBA NYyTEHIECTBYIOIINUX palu
YI0BOJIbCTBHUS.
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[TepBbie MyTEMIECTBUS MO KEIE3HOU JOPOre ObUIM OpPraHU30BaAHbI U3
Jlonmona Tomacom Kykom, KOTOpBIA CUMTAETCS MMOHEPOM MU CO3JIATEIEM
COBPEMEHHOMU KOHUEIIIUU Ar€HTCTB My TEIIECTBUM.

DEeHOMEH TypUCTUUECKOro «Oyma» B XX B. HaUMHAETCS MOCIE
Broponn MupoBou BOMHBI, KOTJlda BO3HHUKAIOT YCIJIOBUS I Pa3BUTHUSA
MaccoBOro TypusMa. B 23To Bpems mnpeoOiagan Typu3M DJIUTHI,
NOCEMIAIONIMN TISKU ceBepa EBpombl, 0albHEOJIOrHYECKUE KYpOpThl U

COBEPIIAIONIEH MOPCKHUE KPYHU3BI.
(Ucmounux: Iympux FO. C. Hcmopus mypuzma, 2014)

UNIT 2. TOURISM IN THE 21th CENTURY

What does the future hold for the Travel Tourism Industry? The
economics of the 21st century will be dominated by three industries:
information technology, telecommunications, and tourism. The travel and
tourism industries have grown by 500% in the last 25 years.

An ever-increasing number of destinations worldwide have opened
up to, and invested in tourism, turning it into a key driver of socio-
economic progress through the creation of jobs and enterprises, export
revenues, and infrastructure development.

Over the past six decades, tourism has experienced continued
expansion and diversification to become one of the largest and fastest-
growing economic sectors in the world. Many new destinations have
emerged in addition to the traditional favourites of Europe and North
America.

Two changes took place in the Top 10 ranking by international
tourism receipts in 2015, and one in the Top 10 by international tourist
arrivals. Following the strong rebound last year, Thailand jumped from 9th
to 6th place in tourism receipts, while Hong Kong (China) moved up one
position to 9th from 10th. In the ranking by arrivals, Mexico climbed one
place to 9th from 10", The United States is the world’s top tourism earner
with US$ 205 billion recorded in 2015, and the number two destination in
international arrivals with 78 million. China is the second largest earner
with US$ 114 billion, and fourth in arrivals with 57 million. Spain comes
third, both in receipts (US$ 57 billion) and in arrivals (68 million). France
is fourth largest tourism earner with US$ 46 billion reported in 2015, but
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the world’s top destination in terms of arrivals with 84 million tourists in
2015.

Tourism needs intact nature, vibrant cultural life, healthy
environment and products and a fair partnership between visitors and
visited, which ensures respect for the requirements of the visited, upgrades
their quality of life and generates economic benefits. As an economic
sector, tourism is thus directly dependent on sustainability. The resulting
demands as regards tourism and sustainability in the 21st century are the
following:

1. Tourism must contribute proactively to preserving its own
mainstays — nature and culture. This goes for the tourism industry at the
destinations, for the tour operators and for individual tourists.

2. Tourism has to curb its consumption of natural resources.

3. The strain of tourism traffic has to be reduced.

4. Tourism must help eliminate poverty, inter alia, by promoting
local, circular business flows, by improving the quality of life in tourism
regions and by providing quality training opportunities.

5. Tourism depends on partnership between visitors and visited,
between North and South.

6. Tourism policies must emancipate themselves from pure
marketing and strive for skilful, sustainable destination and transport
management in the interests of the population and the environment.

Because the tourism industry has been experiencing a boom time, it
is in desperate need of qualified tourism professionals. Tourism is one of
the few industries that can offer exciting, challenging, and varied careers.
Opportunities for small businesses are growing at an impressive rate. In
2016, an additional 130 million new tourism jobs are being created around
the world, with over 400 different types of employment and business
opportunities. Tourism presents an excellent opportunity for new
entrepreneurs! The travel industry is the largest employer in over 33 states
in the USA and has spawned a new quasi-political profession of
destination-tour operators. The travel-tourism industry has shown over the
years that it has the ability to generate new business opportunities when
the rest of the economy is in a slump. For that reason alone, travel-tourism
is now considered the nation’s third-largest retail sales industry and the
second-largest private employer (Source: TIA Foundation). It is no wonder
that travel is now the biggest consumer category on the World Wide Web.
Globalization has changed the orientation of companies in response to

12



falling barriers and borders, which have opened new career/business

opportunities.
(Source: Tourism and Sustainability in the 21st Century)

NOTES

tourism industry — The tourism industry is a worldwide business
catering to pleasure travel. Such travelers are called tourists or sightseers;
their destinations include natural wonders, foreign cities, and other
attractions. Tourists are distinct from business travelers or people who
travel to reside in a distant location for weeks or months at a time. Tourists
come from everywhere in the world and will travel to almost any location.
Popular sites are called tourist destinations. Numerous businesses
worldwide provide services of one kind or another to the tourism industry.

international tourism — International tourism involves tourists who
are traveling to foreign countries. An example of international tourism
includes a Chinese tourist visiting Rio de Janeiro. Since these tourists cross
international borders, they have to carry a passport and visa and exchange
their money into the local currency. An international tourist may find the
local culture strange and new because he or she only has a basic idea about
the traditions, etiquettes, and rules of a country. For example, certain
gestures may be considered rude in a particular region or a certain way of
dressing may be considered immodest in a certain culture. Therefore,
international tourists may face some uncomfortable situations.

tourist destination — A tourist destination is basically a travel
destination that attracts large numbers of travelers, or tourists. Travelers
may visit these destinations to see historical sites, natural wonders, or
buildings. Some tourist attractions also have activities, such as rides or
games, or unusual novelties. Souvenirs are often sold at these destinations,
and many of these areas rely on the income generated by the travelers that
visit.
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EXERCISES

1. Answer the following questions using the information from the

text «Tourism in the 21th century»:

1.

A

o)}

7.

8.

9.

What industries will the economics of the 21st century be dominated
by?

What makes tourism a key factor of socio-economic progress?

What country is the world’s top destination in 2015?

What country is the world’s top tourism earner?

What are the resulting demands as regards tourism and sustainability
in the 21st century?

. Why 1is the tourism in desperate need of qualified tourism

professionals?

What data shows that opportunities for small businesses are growing
at an impressive rate?

How has globalization influenced tourism?

How can tourism help eliminate poverty?

10. Why is travel-tourism considered to be the nation’s third-largest

retail sales industry and the second-largest private employer?

2. Match the words with their definitions

1. information a) The sale of goods to the public in

technology relatively small quantities for use or
consumption rather than for resale.

2. career b) The commercial organization and
operation of holidays and visits to places of
interest.

3. opportunity c) An occupation undertaken for a

significant period of a person's life and with
opportunities for progress.

4. consumer d) A time or set of circumstances that makes

it possible to do something. A chance for
employment or promotion.

5. globalization ¢) A person who purchases goods and

services for personal use. A person or thing
that eats or uses something.
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6. telecommunication f) The study or use of systems (especially
computers and telecommunications) for
storing, retrieving, and sending information.
7. tourism g) The process by which businesses or other
organizations develop international influence
or start operating on an international scale.

8. retail h) Communication over a distance by cable,
telegraph, telephone, or broadcasting.

3. Study and practice the conversation.

Mum: So, any ideas about where to go on holiday this year? I know
Grandma really wants to go on a pilgrimage to Lourdes in the south of
France.

Dad: Really?

Mum: Yes, you know she’s a really strong Catholic and she believes
in miracles.

Dad: Mmm! Well, I quite fancy a nice city break to London or
Edinburgh. T know there’s a really good Roman art exhibition in the
National Gallery this summer.

Hannah: Oh no, Dad. You can’t be serious. That’s just like going on
a school trip! How about a nice rest in a spa where there are thermal baths
and Jacuzzis and you can have massages and...

Josh: Boring! Hannah! Why don’t we try something new and
exciting this year? Maybe a polar exhibition or a trek across the desert on
camel back...

Zoe: Yeh, right, Josh. That’s just typical of you! If we want to do
something new and exciting there are plenty of places in this country. We
don’t need to fly halfway across the world and damage the environment.
What do you think, Mum?

Mum: Well, I agree that we don’t want to do anything that is bad for
the environment and holidays abroad are very expensive... Personally, I’d
like a nice relaxing holiday by the seaside, maybe in Cornwall or on one of
the Channel Islands. Let’s see if there are any special offers...

15



A e

9

10.
11.
12.
13.
14.
15.
16.
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18.
19.

20.
21.
22.
23.
24,
25.
26.
travel, for example, hotel, cabin, tent, lodge?

. Do you prefer to visit another country or travel within your own

27

28
29

30
31

4. Discuss the folloing points.

What are the main reasons people travel?

What are some benefits of travel?

Do you travel much within your country?

Have you travelled outside your country?

What is the best place you have been to?

Do you have any current travel plans?

Could you live in another country for the rest of your life?
What was your best holiday you have ever had?

What is your worst travel experience?

Do you prefer to travel on your own or with others?

What are your favourite types of vacations?

How are environmental problems changing the way people travel?
How does the recession affect people’s travel plans?

What are the advantages and disadvantages of tourism?

Do you have a fear of flying?

Do you ever have to travel for business?

Do you prefer to travel by train, bus, plane or ship?

Have you ever been in a difficult situation while traveling?
How do you spend your time when you are on holiday and the
weather is bad?

Do you like camping holidays?

Are there any countries that you would never like to visit? Why?
What are some things that you always take with you on a trip?
What countries would you like to visit? Why?

What's the most beautiful place you've ever been to?

When was the last time you travelled?

Where type of accommodation do you like to stay in when you

country?

. Do you prefer to visit cities or more remote areas?
. Do you like traveling to countries that have a different language

from your own?

. What types of leisure activities do you do on your holiday?
. What are popular tourist destinations in your country?

32. Do you prefer active or relaxing holidays? Why
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5. Translate the text into English.

Kak otnpixaer Mmosonexs B Poccun? Ecinu OTBETUTH HA 3TOT BOIIPOC
OOHMM CIJIOBOM, TO MOXHO CKa3aTh. MO-Pa3HOMY. OJTO 3HAYUT, YTO
MOJIOAEKb €3[IUT B JIOMa OT/bIXA, B MIAHCHOHATHI U CIIOPTUBHBIC Jareps,
XOOUT B TOXOJbI, €3AUT HA 3KCKYPCHHM B JIPyrM€ TOpoOJia, OTIBIXAaeT Ha
Mope U B ropax. Ho ecau roBoputb 0 caMOM pacIpOCTPAHEHHOM U
AO0OMMOM BHJI€ OTAbIXa, TO HAJI0 TOBOPUTH O TypHU3ME. DTO TypHU3M
0COOBI: 0O0IbIIIE BCETO MOJIOJICKD JIOOUT XOJAUTh B MOXOJBI MO CTpaHe,
IJ1aBaTh MO pEeKaM M O3epaM, OTAbIXaTh Ha TypOazax, OTKyJa TakKxke
MOYKHO COBEpIIATh TYPIOXOAbl. B moxoasl XOIAT M HA OAWH-IBA JHA B
cy000Ty U B BOCKpECEHbE, U Ha 2-3 HeJleNd, ye3Kas JajJeKo OT JoMa.

MapuipyTel TyTEHIECTBUN pPa3HOOOpPA3HbI: OJHU €IyT Ha CEBEp
cTpanbl U B Kapenuro, myTemeCTBYIOT IO CEBEPHBIM pPEKAM U 03€pam,
npyrue otnpabisitorca Ha Kakaz wim KpeiM, rae Terioe Mope, Topsl U
MHOTO COJIHIIA. ECTh TYpHUCTHUUYECKUE TPYIIbI, KOTOPbIE U3 €BPOIEHCKOU
YacTU CTPaHbl €1yT IyTelecTBoBarh no JlainsHemy BoOCTOKy, Ha OCTpOB

Caxamun u Kamuartky.
(Ucmounux: Koponesa H. E. Anenutickuti sizvik. Cepsuc u mypusm, 2007)
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MODULE II. TRAVEL, TOURISM AND
TOURISTS

UNIT 3. TRAVEL AND TOURISM

Tourism is a social, cultural and economic phenomenon related to the
movement of people to places outside their usual place of residence.
Tourism has an impact on the economy, on the natural and built
environments, on the local population of the places visited, as well as on
the visitors themselves.

The most usually accepted definition of tourism is that provided by
the World Tourism Organisation: Tourism comprises the activities of
persons travelling to and staying in places outside their usual environment
for not more than one consecutive year for leisure, business and other

purposes.
The Oxford English Dictionary defines «Tourism» as «The theory
and practice of touring; traveling for pleasure. ... Also, the business of

attracting tourists and providing for their accommodation and
entertainment, the business of operating tours». A «Tourist» is «One who
makes a tour or tours; especially one who does this for recreation, one who
travels for pleasure or culture, visiting a number of places for their objects
of interest, scenery or the like».

Tourism 1is different from travel. Travel refers to the activities of
travellers. A traveller is someone on a trip between two or more countries,
or between two or more localities within his country of usual residence.
Travel has an economic impact; mainly in the places travellers have
visited.

Travellers can be divided into two subsets, namely: Visitors (same
day visitors and tourists); and Other travellers (border workers, seasonal
workers, short-term workers, long term workers, nomads and refugees,
transit passengers not entering the economic and legal territory, crews on
public modes of transport, people entering the country to establish their
country of residence, long term students, patients and their families joining
them, diplomats, consular staff, military personnel and their dependents, as
well as armed forces on manoeuvre). A visitor is anyone travelling to a
place other than his usual environment for less than 12 months and the
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main purpose of the trip is other than to exercise an activity remunerated
from within the place visited. A visitor is thus someone who is travelling
for holiday, leisure or recreation, business, health, education and other
purposes. Tourism refers to the activity of visitors and trips taken by

visitors are tourism trips.
(Source: Travel & Tourism. EIILM University)

NOTES

The United Nations World Tourism Organization (UNWTO) — is
the United Nations agency responsible for the promotion of responsible,
sustainable and universally accessible tourism. It is the leading
international organization in the field of tourism, which promotes tourism
as a driver of economic growth, inclusive development and environmental
sustainability and offers leadership and support to the sector in advancing
knowledge and tourism policies worldwide.

visitor — for statistical purposes, any person travelling to a place
other than that of his/her usual environment, for less than 12 months and
whose main purpose of visit is other than the exercise of an activity
remunerated from within the place visited. A distinction is drawn between
international and domestic visitors and this definition covers two classes of
visitors: tourist and same-day visitor [World Tourism Organization].

leisure — generally considered to be the time remaining after work,
travel to and from work, sleep and necessary personal and household tasks,
1.e., «discretionary time», which may be put to various uses, including
travel and tourism. Leisure scholars call this the time definition of leisure,
one of several in their repertoire, but probably the most meaningful in the
context of travel and tourism. Others define leisure as a type of activity or
as a type of experience.

recreation — Particular use of leisure or activity undertaken during
leisure, which may include travel and tourism. Some major distinctions are
indoor/outdoor, home-based/away from home, active/passive recreation.
Hence recreation centre, recreation development, recreation facilities.

holiday — (a) A day on which work is suspended by law or by
custom.

(b) Outside the USA, a vacation or time away from home. In most
countries the number of days of public holiday appears to have stabilized
at around ten a year, but for many people in the longer term both annual
and weekly leisure time continues to increase through increased holiday
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entitlements and reductions in working hours. However, after a point,
holidays away from home increase much more slowly than available
leisure time.

EXERCISES

1. Answer the following questions using the information from the
text «Travel and tourism»:

What is tourism?

What 1s the difference between tourism and travel?

What 1s the difference between leisure, recreation and entertainment?
What’s the difference between a tourist and a traveller?

What 1s the difference between a visitor and a tourist?

What two groups can travelers be devided into?

How many types of travellors can you think of?

. What is the impact of tourism?

What 1s UNWTO?

N N N e

2. Match the words with their definitions

1. tourist a) An activity designed to give pleasure or
relaxation to an audience, no matter whether
the audience participates passively as in
watching opera or a movie, or actively as in
games

2. traveller b) The place where one lives

3. tour c) The state of being free from physical or
psychological disease, illness, or malfunction;
wellness

4. entertainment d) Someone who is on a journey or someone
who travels often

5. country e) A journey for pleasure, during which you
visit several different towns, areas etc.

6. residence f) Someone who is visiting a place for
pleasure on holiday

7. health g) An area of land; a district, region
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3. Study and practice the conversation. Answer the following

questions:

1 Where 1s Mary taking her holiday?
Why do you think she doesn’t want to go to Spain?
Where has Mary’s brother gone for his holiday?
How long is he going to stay there?
Is he having a good time there?
Why doesn’t Jane want to go to Mexico?
Does Jane like the idea of going to Scotland or Ireland? Why?

~ N L R W DN

Mary: Haven’t you had your holiday for this year yet?

Jane: Not yet, I'm taking it at the end of September.

M: Where are you going? Have you made up your mind yet?

J: Not really. I thought of going to Spain again, but I have already
been there twice and I'd love to try something new.

M: My brother has just gone to Mexico for two weeks. I had a card
from him yesterday and he seems to be having a good time there. Why
don't you go there?

J: That's OK for you, well-off people, but I couldn't possibly afford
it. I am much to hard up at the moment.

M: The airfare is expensive, I admit, but you needn't to spend a lot
when you get there.

J: I've already spent a lot of money this year. My apartment was
done up last month, so I haven't got much to spare for expensive holidays
abroad.

M: Oh, I see.

J: Perhaps I'll just go to Scotland or Ireland in the end? I have heard
they are beautiful and I haven't been to either of them.

M: We went to Ireland a year ago to pay Gill and her husband a visit.
They are in Dublin at the moment.

J: Oh yeah, so they are.

M: Maybe if you decide for Ireland you can count on them. Gill will
willingly put you up for a few days, I'm sure.

J: That's a good idea! I haven't seen Gill for more then 3 years now
and I'd love to know how she is getting on.

4. Discuss the folloing points.
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1. Do you like travelling? What is travelling for you?

2. How many cities / countries have you visited? Have you ever been
abroad?

3. St. Augustine said, «The World is a book and those who do not travel
read only a page». What does it mean? Do you agree / disagree?

4. Mason Cooley said: «Travelers never think that they are the
foreigners». Do you agree?

5. Elizabeth Drew said: «Too often travel, instead of broadening the
mind, merely lengthens the conversation». What does this mean? Do
you agree?

6. Imagine you are an explorer and have the opportunity to make a big
journey. Which continent would you visit? Where would you go?
What would you hope to see?

7. Is organized travel the best way of learning about the world? Why?

8. What are the most popular destinations for tourists in your country?

9. What forms of tourism are best developed in Russia?

10.Is domestic tourism popular in Russia? If yes, how can you prove it?
If no, why not?

11.What are the main purposes of traveling in Russia?

12.What categories of foreign visitors are most frequent in Russia?

13.What do you know about excursionist tourism in Russia?

14.What are the major travel motivations for Russian people

15.Where do Russians prefer to spend their holidays? Why?

16.What can you say about rate of development of Russian tourism?

17.What are the latest trends in Russian tourism?

5. Translate the text into English

JIromn myTemiecTBOBaIM Bcerja. bosbpmmas 4acTe  IIyTENIECTBUH
COBEpIIAaCh B ILEJISIX [MO3HAHUSA MHUPA, OTKPBITUS HOBBIX 3€MENb U
TOProBhIX IyTel. Ha mpoTsikKeHUn IJIMTENBHOTO BPEMEHHM ITyTEHIECTBUE
paccMaTpuBaJIOCh KaK OJIHO M3 3aHATUH CBOOOIHOIO 0OOpPa30BAHHOIO
YeJI0BEeKa, He 0OPEMEHEHHOTO CyK00M U (PMHAHCOBBIMU ITPOOIEMaMHU

[lyremecTBue mpeamnoyiara€T HE OrPAaHUYEHHBIE BO BPEMEHU U
MPOCTPAHCTBE TMepeMelleHus: gojae. Typusm ke 3TO 0COOBIM poj
MyTEHIECTBUNA, KOTOpPbIE OrpPaHUYEHbl BO BPEMEHM U HMEIOT YETKO
ONpeAeNeHHbIE 1EeMW. OTO OAWH U3 BHUJOB AKTUBHOIO OT/bIXA,
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HaWIY4IlIUi Croco0 OTBJIEYLCS OT CyeThl, YBHUIETh HOBOEC M MHTEPECHOE,
HaOpaThCs MOJTOKUTEIBHBIX IMOITUH.

TypusMm JaeT BO3MOXKHOCTH ITO3HAKOMHUTBLCS C KYJBTYPOU APYTUX
CTpaH H PCTruOHOB, YAOBJICTBOPACT JF0003HATEILHOCTD YCJIIOBCKaA,
oboramaer ero IyXOBHO, O3J0pPOBISECT (HU3UUECKH, CHOCOOCTBYET
Pa3BUTHIO TUYHOCTU. Typu3M 00bEAUHSET OTIBIX U MyTEIIECTBUE.

(Ucmounuk: Yepesuuro T.B. Dxonomuxa mypusma)

Unit 4. TOURISM INDUSTRY

The tourism industry 1s a worldwide business catering to pleasure
travel. The tourism industry is huge and can be broken up to into a number
of sectors.

Transportation

Transportation is essential to tourists, whether they are going to and
from airports or taking scenic tours. Types of transport include: airlines,
coach operators, cruise liners, railways, taxis, car rental companies.

Accommodation

This is made up of organisations which provide accommodation and
sometimes food, beverage, and entertainment to visitors who are travelling
away from home. Types of accommodation include: hotels/motels, bed
and breakfast, resorts, apartments, caravan/camping grounds, farm stays.

Information and coordination

There are many other subsectors of the tourism industry which
provide important support services to visiting tourist including: tour
guides, tourist information centres, travel insurance companies, retail
outlets (duty free and souvenir shops), food, beverage and entertainment
outlets, travel guide publications, industry associations, tourism
authorities, councils, research bodies, task forces.

Tour operators and wholesalers

Tour operators offer tours that buy services from different lodging,
attractions and transportation companies. They don't work for any of these
companies but book large blocks of their inventories and can combine
these services into different tours. Many people think that travel
wholesalers offer the same services as tour operators, and while the two
professions have many similarities, they also have differences. Travel
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wholesalers create tour packages but never sell them at retail prices. In
many cases, they don't create the tour.

Attractions

Attractions are often the lure for tourist to travel to a destination.
Accommodation, transport and restaurants are considered ancillary
services and in most cases are not the primary motivations for travel.
Attractions can be either packaged into a tour or sold as a standalone
product. They are quite varied; some are free while others are not, some
are government owned while some are commercial etc.

Travel agents

Travel agents and agencies are considered the public face of the
industry and acts as a travel retail shop for consumers. They are essentially
the intermediary that sells tourism services provided by other businesses.
Travel agencies can target the general public, corporate markets and/or
niche markets. They provide a range of services, such as travel advice,

ticket sales, visa information and insurance needs.
(Source: European Journal of Tourism Hospitality and Research, 2013)

NOTES
duty-free — Term applied to (a) goods on which tax or customs

duty is not levied, and

(b) shops at international airports, ports and ships in which
passengers travelling abroad can buy such goods. Duty-free allowance
denotes the quantity of dutiable goods allowed to be taken into a country
without paying tax or duty. Duty-free allowances between European
Union countries were abolished in 1999.

consumer — Ultimate user of goods and services who may but need
not be the customer, i.e., buyer. Hence, e.g., consumer advertising
(advertising directed at individuals and households); consumer goods and
services (goods and services for use by individuals and households as
distinct from business and other organizations); consumer research (market
(ing) research among consumers).

services — The output of economic activities resulting in intangible
products (as distinct from physical goods), such as accommodation,
transport and communications, financial services, as well as education,
health and various personal services. Hence, service industries, also
described as tertiary industries, as distinct from primary (agriculture and
extractive) and secondary (manufacturing and construction). By their
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nature travel, tourism and hospitality products are largely made up of
services and supplied by the service industries. As an example of their
significance, UK service industries contribute about 65 per cent of gross
domestic product (GDP) and over 70 per cent of employment.

tourist/visitor attractions — Elements of the tourist product which
attract visitors and determine the choice to visit one place rather than
another. Basic distinctions are between site attractions (e.g., climatic,
scenic, historical) when the place itself is the major inducement for a visit,
and event attractions (e.g., festivals, sporting events, trade fairs) when the
event staged 1s the larger factor in the tourist’s choice than the site; often
the site and the event together combine to determine the tourist’s choice.
Another distinction 1s between natural and man-made or built attractions,
as between beaches and heritage towns.

visa — Authorization by the government, normally entered in the
passport, to allow an alien to enter the country (entry visa) or a resident to
leave the country (exit visa), or in some cases a resident travelling abroad
on an alien passport to re-enter (resident return visa). Entry visas may be
of varying validity, single or multiple entry, and classified according to the
purpose of entry, e.g., tourist, business, transit. Exit visas are less common
and are normally issued for a single exit (and re-entry if applicable). Entry
visas are also known in some countries, particularly in Central and South
America, as a tourist card.

wholesaler — Wholesalers generally buy a large quantity of products
directly from distributors. High-volume purchase orders typically improve
a wholesaler’s buying power. Many distributors provide discounts for a
certain number of items purchased or the total amount spent on
merchandise. Wholesalers acquire merchandise, such as telephones,
computers, bicycles, clothing, televisions and furniture. The goods are
frequently destined for retailers.

EXERCISES

1. Answer the following questions using the information from the
text «Tourism industry».

1. What is the tourism industry?
2. What are the 6 categories of the tourism industry?
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. What do types of transport include?

. What types of accommodation do you know?

What 1s the difference between travel wholesalers and tour
operators?

Why does one need a visa?

What is considered to be the primary motivation for travel?

What services do travel agencies provide?

What are basic distinctions between site attractions and event
attractions?

10. What is a tourist card?

A

A S

2. Match the words with their definitions.

1. food a) A liquid to consume, usually excluding
water; a drink. This may include tea, coffee,
liquor, beer, milk, juice, or soft drinks

2. cruise b) An activity designed to give pleasure or
relaxation to an audience, no matter whether
the audience participates passively as in
watching opera or a movie, or actively as in

games

3. guide c) A sea voyage, especially one taken for
pleasure

4. outlet d) Any substance that is or can be consumed

by living organisms, especially by eating, in
order to sustain life.  The innkeeper brought
them food and drink

5. entertainment e) A vent or similar passage to allow the
escape of something. Something which allows
for the release of one's desires

6. beverage f) Someone who guides, especially someone
hired to show people around a place or an
institution and offer information and
explanation

3. Study and practice the conversation.

Travel Agent: Good afternoon madam, how can I help you today?
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Customer: Good afternoon, I would like to book a trip to Italy for 2
people and a 6 year old child please.

TA: Is there anywhere in particular you would like to go?

C: I can’t decide between Venice or Rome, whichever 1s cheaper as
we’re on a budget this year!

TA: O'kay, and when would you like to go?

C: We have two weeks of holiday between 18th June and 2nd July,
and we’d like to go for at least 10 days during that period.

TA: No problem, I'll just check to see which destination would be
cheaper.... We have a special promotion on at the moment, if you book a
package deal to Venice, you get free transfer to and from your hotel to the
airport, plus one free meal each day. Would you be interested in that?

C: Yes, that sounds great!

TA: And would you like full-board or half-board?

C: Well, seeing as we will get one free meal each anyway, I think
self-catering would be better. I’ll have a little bit of extra money to splash
out in a nice restaurant somewhere!

TA: Okay, that’s fine. We have a hotel that offers self-catering
facilities and is right in the centre of Rome. They also have special
facilities for children such as meal deals, extra beds, a play area in the
lobby and a creche.

C: Perfect! I won’t need to spend too much money on transport and
our son will surely have fun too!

TA: Exactly. Your outbound flight will be on the 19th June,
departing from London Gatwick Airport at 11:30am, and your return flight
will be on the 30th June at 10:30pm. That gives you 11 and a half days in
Rome, does that suit you?

C: Yes, that’s excellent, and we’ll still have a couple of days to
recover before going back to work! How much will that be?

TA: Well, the promotion is £200 per adult, and your child can go for
free because he is under 8 years old. That includes the return flights,
accommodation for 11 nights, airport transfer and a complimentary meal
each per day. Shall we go ahead and book it?

C: Wow, that is a fabulous deal! Yes please.

TA: Okay. How would you like to pay?

C: Credit card please. Here you go.

TA: Thank you. Could I also see your passports please?

C: Sure, here you go.

27



TA: Thank you. Here are your tickets and everything else you’ll need

to know about your package holiday. Remember to keep all your travel
documents safe throughout the whole trip.

C: Thank you so much for your help!
TA: You’re welcome. Enjoy the rest of your day and please contact

us if you have any queries before you set off on your holiday!

(') N —

W

8.
9.

4. Discuss the folloing points.

. What is your idea of an ideal holiday?
. What is your dream holiday (a seaside holiday, a camping holiday, a

sightseeing holiday, an adventure holiday, a skiing holiday)? Why?
Is it different from the one you normally take?

. How important are holidays to you?
. Why i1s tourism becoming more and more popular with people all

over the world?

. Is tourist industry booming in your country?
. What are the most famous tourist spots or resorts that draw tourists to

your country?

. What are the benefits of tourism? What are the negative aspects? List

as many advantages and disadvantages of tourism as you can think
of. Compare your lists with the other students.

In what way is tourism similar to most other service industries?

Do all the jobs in tourism require skills?

10. What are some of the businesses that work together to make up the

entire tourist industry?

11. What is one common denominator of majority of the jobs in

tourism?

12. What are some of the jobs in which language skills is desirable or

necessary?

13. What degree of language skill do all these jobs require?
14. What kind of positions do women frequently hold in the tourist

industry?

15. What is the purpose of tourism industry?
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5. Translate the text into English.

Typusm B HacTosimee BpeMs pPa3BHBACTCS OYEHb CTPEMUTEIBHO.
NMmeHHO Typu3M CTal OJHUM W3 JOCTYHHBIX CPEICTB TO3HAHUSA
OKpYXKaloIllero Hac MHUpPA, €ro HMCTOPUH, AOCTONPUMEYATEIIBHOCTEN U
KyJIbTypHOro Hacnenus. Typusm — 3TO MHAYCTpUS, BKIIOYArOas B ce0s
MHOKECTBO BHJIOB JIESITEIbHOCTH.

Typucrckas UHAYCTPUA — OTO COBOKYIHOCTb TOCTHMHHI] U HWHBIX
CPEICTB pa3MElIeHUsi, CPEACTB TPAHCHOPTa, OOBEKTOB CAHATOPHO-
KYpPOPTHOTI'O JIEYEHUS U OTAbIXa, OOBEKTOB MUTAHUS, OOBEKTOB U CPEACTB
pa3BiieyeHusi, OOBEKTOB  IO3HABATEIBHOIO,  JIEJIOBOro,  Je4yeOHo-
03JI0POBUTEIIBHOTO, (PU3KYJIBTYPHO-CIIOPTUBHOTO M MHOTO Ha3HA4YECHUS,
OpraHu3alui, OCYIIECTBILIOIINX TYPONEPATOPCKYIO U TYpPareHTCKYIO
NEeSATEILHOCTh, ONEPATOPOB TYPUCTCKUX HMH(POPMAIMOHHBIX CHUCTEM, a
TaKX€ OpraHu3alui, IPEAOCTABISIOIINX YCIYTH 3KCKYPCOBOJOB, THIOB-

IIEPEBOIYMKOB U HHCTPYKTOPOB-IIPOBOIHUKOB.
(Ucmounux: Enxanosa /I.M. Ocrosbl undycmpuu cocmenpuumcmaea)

Unit 5. TYPES OF TOURISTS

How will you define a tourist? Tourist can be defined as a person,
who makes a tour away from home for leisure, business or other purposes
for more than one day but less than a year. Based on their various needs
and reasons for traveling, tourists are classified in the following categories:

Incentive tourists: Incentives tourists are those few lucky individuals,
who get a holiday package as a reward from his company, for good work
or achieving targets, set by the company. Incentive tourists draw
inspiration from such tours to work harder, improve work relations and
focus on team bonding. A salesman who is awarded with a nice holiday
package for accomplishing the target sales is a perfect example of
incentive tourist.

Health or medical tourist. Those who seek special medical treatment,
which is only possible away from home, make trips to other places and are
called Health or medical tourist. Some of these tourists avail medical
assistance in other countries, for they may be expensive in their own
country. Many health or medical tourists also make trips simply to stay for
few days in healthier climate.
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Business tourist: Tourist traveling with relation to business is known
as business tourist. Business tourism is part of the business world. Most of
the cities feature conference centers that cater to the needs of business
tourists. A proper example of a business tourist is a salesman, who makes
trips to different places to attend trade shows, to display and promote his
own products also.

Education tourists: Tourists traveling to a particular place in another
town, city or country for further study in order to improve his or her
educational qualification are termed as education tourist. There are also
group of people, who travel to attend workshops to upgrade skills. A clinic
nurse, who makes trip to another province to attend a particular workshop,
qualifying individual about infectious diseases 1s an example of an
educational tourist.

Adventure tourists: Adventure tourists look for some unusual or
bizarre experience. They seek adventurous activities that may be
dangerous, such as rock climbing, river rafting, skydiving, shark cave
diving and bungee jumping.

Cultural tourist. These types of tourists travel to experience the
essence of assorted cultures, such as San rock art, or cultural festivals such
as the National Art Festival in Grahams town, or the International Jazz
Festival in Cape Town. Cultural tourists also prefer to witness the World
Heritage Sites of the traveled country.

Eco-tourists: Nature loving tourists, who love to go green like
traveling to Bonita Gardens in Bloemfontein South Africa or similar
destinations are called eco-tourists. They travel throughout the world in
search of destinations not affected by pollution or much human
intervention.

Leisure tourist. These tourists want to rejuvenate and revitalize with
comfort, while enjoying a break from mundane routine of life. Examples
of this type of tourism are cruising while vacationing or simple relaxing on
a beach.

Religious tourist: Religious tourist travel to sites of religious
significance. World is dotted with a number of religious locations like Hajj
in Mecca, Jerusalem in Israel, Varanasi in India, and the Vatican in Rome.
During Easter, a huge conglomeration of Christian pilgrimage takes place
in Zion City.

Sport and recreation tourist: These sorts of tourists either take active
part in or just watch sports events. Some of such popular sport events are
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the Soccer World Cup, Wimbledon Tennis Championship, Comrades
Marathon, and Fisher River Canoe Marathon.

Backpacking or youth tourist. This group of tourist is of young age
and they travel with minimum luggage and on a limited budget. But they
are very passionate and love excitements and adventures, while traveling.
They generally have no specific travel schedules and tend to travel
independently.

Special Interest Tourist (STI): They nurture particular passion in
different things like bird watching, nature, fishing during the Sardine Run,

food and wine or attending the Cape Town Book Fair.
(Source: Hotel & Resort Insider // www.hotelresortinsider.com)

NOTES

package — Generally, a combination of two or more elements sold as
a single product for an inclusive price, in which the costs of the individual
product components are not separately identifiable. In travel and tourism,
the term 1s used as a popular synonym for inclusive tour, as in package
holidays (vacations) or package tour.

pilgrimage — Movement of believers to distant holy places. The most
widespread of these 1s probably the journey to Mecca, which all Muslims
must make at least once during their lifetime. Formerly made on foot, by
camel or by ship, but now increasingly by air, on scheduled services and
by charter, from West Africa, Indonesia and elsewhere. Hindus similarly
travel to Varanasi (Benares) in India, Japanese to ancestral shrines
throughout the country, and Christians and Jews to Jerusalem. Visits to
religious sites from the developed world are now more likely to be made
because of the historical or architectural interest of the holy places rather
than primarily or exclusively for religious purposes. However, Lourdes in
France and Knock in Ireland are examples of modern shrines that have
arisen from visions and attract large numbers of religious visitors.

backpacking — Informal recreation, particularly in mountainous and
wilderness areas, by those carrying their gear and food supplies, generally
in rucksacks, and relying on sleeping bags, tents or huts for
accommodation. Hence, backpacker, a traveller engaged in backpacking
who tends to be usually young and on a low budget.

heritage — Those aspects of the environment consisting of naturaland
man-made resources of outstanding value and interest considered worthy
of conservation for the benefit of future generations.
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recreation — Recreation is an activity of leisure, leisure being
discretionary time. The «need to do something for recreation» is an
essential element of human biology and psychology. Recreational
activities are often done for enjoyment, amusement, or pleasure and are
considered to be «funy.

EXERCISES

1. Answer the following questions using the information from the
text «Types of tourists».

1. What types of tourists are mentioned in the text?

2. What is the difference between cultural tourists and leisure tourists?
3. What sites of religious significance do you know?

4. How do backpacking tourists like travelling?

2. Match the words with their definitions

1. backpacking a) have as a prominent attribute or aspect.

2. target b) something given in exchange for good
behaviour or good work, etc.

3. bonding c) a meeting at which a group of people
engage in intensive discussion and activity on
a particular subject or project.

4. areward d) a level or situation that you intend to
achieve.

5. to avail e) the activity of travelling or going camping
while carrying your clothes and other things
that you need in a backpack

6. incentive f) the process by which a close
emotional relationship is developed.

7. to feature g) a thing that motivates or encourages
someone to do something

8. workshop h) to make use of something.

3. Find out the information about: the Soccer World Cup,
Wimbledon Tennis Championship, Comrades Marathon, and Fisher River
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Canoe Marathon, the Sardine Run, the Cape Town Book Fair, Bonita
Gardens in Bloemfontein, the National Art Festival in Grahams town or
the International Jazz Festival in Cape Town.

4. Study and practice the conversation. Answer the following
questions:
1. What time in the evening does the ferry leave Hull?
. What time does it arrive in Rotterdam?
. How many people can sleep in a standard cabin?
How much does a standard cabin cost per person?
What three things are there in a special cabin but not in a standard
one?
How much does a special cabin cost per person?
At what age do children pay the full fare?
What are the cheapest cabins called?
9. How much do they cost per person?
10. Does the fare include dinner?
11. Does it include the car?
12. Does the travel agent have to phone the company before she
can sell a ticket?

PIERRN

XN

Traveller: Good morning. Could you tell me if there’s a night ferry
from Hull to Rotterdam?

Travel agent: Yes, it’s at six o’clock every evening.

Traveller: And what time does it get into Rotterdam?

Travel agent: Eight o’clock the following morning.

Traveller: Uh-huh. There’s just the one ferry, isn’t there?

Travel agent: Yes, it goes at six o’clock every evening.

Traveller: Uh-huh. And how much does it cost?

Travel agent: That depends on the sort of accommodation. How
many passengers are there?

Traveller: Well, we’re two adults and two children, and we’d like a
cabin. What sort of accommodation is there on the boat?

Travel agent: Well, there’s either a two-berth cabin — a two-berth
standard cabin, or a special cabin. What time of year are you travelling?

Traveller: We’re going in July.

Travel agent: July. Well, for a standard cabin that would be
32pounds. That per person, and for a special cabin, which has got a wash-
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basin, a shower and a toilet, that’d be 36pounds per person. It’s half fare
for the children, under twelve.

Traveller: Oh, I see. Well, they’re both over twelve.

Travel agent: Oh, well, they’re both full then. So that’d be four
adults. So, as I say, up to the end of September a special cabin is
36pounds and a standard cabin is 32pounds, or there are couchette cabins
which are a bit cheaper, that’s 25.80.

Traveller: 25.80.

Travel agent: And that’s just for the passengers, that’s a single
journey, and that includes berth, breakfast, and dinner, so there are two
meals involved as well as the accommodation.

Traveller: And the car 1s extra, isn’t it?

Travel agent: Yes, the car depends on the length. What make is it?

Traveller: Oh, it’s Datsun 240. I don’t know how long it is.

Travel agent: And the year? Datsun 240. What year is it?

Traveller: 78.

Travel agent: That’d be 31.60 each way.

Traveller: 31.60.

Travel agent: Yes.

Traveller: 1s there any reduction for a return journey?

Travel agent: No, it’s just a straight double.

Traveller: So it would be four times whatever type of cabin we have,
from 36 pounds down to 25.80, plus 31.60 for the car, each way.

Travel agent: Each way. That’s right, yes.

Traveller: And what about reservations? Do you have to book well
in advance?

Travel agent: Well, providing there’s space, we can get you on the
same day, but we do have to enquire for each one, you know.

Traveller: OK. Well, thank you very much. I’ll probably call back to
book the tickets. I’ll have to think about it first.

Travel agent: OK. Thank you, sir.

5. Discuss the folloing points.

1. How often do you travel in Russia? As a domestic tourist, what do you
prefer to see (nature, historical sites, cities)?
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2. What are some of the most interesting places that you have been in the
country? What are your most memorable experiences? What are some
places you haven’t seen but would like to see and why?

3. Do you plan to travel anywhere within the country in this coming
year?

4. How do you typically travel domestically? Do you prefer to go by
train, airplane, car, etc?

5. If you were making recommendations to a foreigner about what to see
in Russia, what would be the top 5 things you would recommend?

6. What souvenirs would you / have you brought back from your
domestic tourist trips?

7. What are some negative stereotypes about travelling in Russia and
how do you think we can improve them? How do you think we can
attract more Russians to vacation at home and get more foreigners
interested in coming to Russia?

8. What would be an unusual type of transport that you would like to try
out while traveling?

9. What type of souvenirs you did/would bring back from your travels
and why?

6. Translate the text into English

KnroueBast ¢urypa B TypusmMe — TypUCT. TpaJaWIIMOHHO Cpeau
TYpUCTOB TI0O WX AaKTUBHOCTH BBIJIEISIOT WIECTh Tpymi. Jlooumenu
CHOKOUIH020 omovixa. Ero MpeacTaBUTeNd OTIPABISIOTCA B OTIYCK IS
TOTO, YTOOBI OCBOOOJMUTHCS OT MOBCEIHEBHBIX CTPECCOB M OTIOXHYTHh B
CIIOKOMHOW M MPUATHON 00CTaHOBKE. JIrobumenu yoosorbcmeautl. ITO TUI
OYEHb MPEANPUUMYHUBBIX TYPHUCTOB, KOTOPHIE BO BPEMS OTbIXa 3aHSATHI
MTOMCKOM Pa3HOOOPa3HbIX yAOBOJBCTBUM. JIrobumenu akmueno2o omovixa.
OTU TYpHUCTHI JIFOOST TPHUPOAY M CO3JAIOT AKTUBHYIO HArpy3Ky CBOEMY
teny. [IpenmnoynTaroT pasMepeHHOE ABUKEHNE U MPEObIBAHUE HA CBEXKEM
BO3nyxe. Jlwboumenu cnopmusnoco omowvixa. B oTauuMe OT aKTUBHO
OTJIBIXAIOIIHNX, y TYPHUCTOB-CIIOPTCMEHOB BCC BHUMaHHUE
CKOHIICHTPUPOBAHO HAa COPEBHOBAHUAX. JIJIs1 HUX OUYE€HBb BaXKEH CHOPT — UX
x000u. OHM He cTpamarcs GU3nyecKux Harpy3ok. Omosixarowue ¢ yeibo
NO3HaHUA, uzydyenus. JIaHHBIA TUN TYPUCTOB 3aWHTEPECOBAaH B
MOBBIIICHUU CBOEro 00pa3oBaTEIbHOTO YpPOBHS, TO3HAaHUM HOBOTO.
Jlrooumenu npuxmouenuti. K TUIy HCKaTeled NPUKIIOYECHUH MOXHO

35



OTHECTU TAKUX TYPUCTOB, KOTOPHIC HWIIYT HEOOBIYHBIX BIEYATICHUUN C

ONIPENICIICHHOM JOJIEN PUCKA.
(Ucmounux: Bibli/Myenyedzhmyent-v-turizmye)

Unit 6. TOURIST MOTIVATIONS

A motivation is a wish that prompts people to take action, work hard
to achieve a goal, and satisfy a certain kind of need. For example, when a
person is hungry and there is a need to appease his or her hunger, a
motivation to search for food is formed. Therefore, people’s activities of
all kinds are driven by their motivations, and they govern people’s actions.
Travel motivations help explain the following questions: Why do we go
travelling? Why do we choose to travel to a certain place? Why do we
participate in a certain travel activity?

These are essentially questions about tourists’ travel motivations.
Travel motivations directly spur people’s travel activities.

Relaxation, Health. People who have stressful or monotonous daily
lives or work participate in travel activities such as relaxing travel and
recuperation holidays in order to relax and loosen up, as well as keeping
healthy and finding entertainment. For example, natural scenery, historical
monuments, parks, the seaside, hot springs recuperation areas, etc., are all
tourist choices for this type of travel motivation.

Exploration, Risk-taking. Travellers who are curious, knowledgeable
and adventurous, such as Himalayas climbing parties and North Pole
explorers.

Spirit and the Appreciation of Beauty. For travellers with this kind of
motivation, their travel activities are mainly directed at distinctive,
beautiful things and phenomena in the natural world, as well as to visiting
museums, exhibition halls and famous tourist attractions, and participating
in various types of theme-based travel activities, etc.

Social Interaction. People all go travelling to meet friends and
relatives, to find their roots and search for their ancestors, and to get to
know new friends, etc. Travellers in this category require that the personal
relationships they maintain in the course of their travels be friendly,
cordial and warm-hearted, and want to be cared for.

Religious Faith. People who have a religious faith go travelling to
participate in religious activities and take part in religious studies, and
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those who travel driven by religious faith motivations do so mainly to
satisfy their own spiritual needs. Religious travel is divided into two
categories: pilgrimages, and missionary work.

Business Affairs and Official Matters. People go travelling for
various types of business and official activities, such as special trips to buy
goods or diversions to a certain place to go travelling; business trips to a
certain place to take part in academic observation, communicate, etc.; and
travel activities participated in by groups, government delegations and
business associations, etc., that go to a certain place for discussions, etc.

Family Responsibilities. Because they are busy at work, people will
normally neglect to take care of and look after their family members and
friends. For these people, they go travelling to satisfy a responsibility or
obligation to their parents, wife or children, or to relax and have fun with
friends. Therefore, every summer, the number of family-based tour groups

will increase greatly.
(Source: Introduction to Tourism. Education Bureau, Hong Kong, 2013)

NOTES

motivations — Generally, psychological stimuli which move or
activate individuals to act in a particular way. Thus, whilst determinants
explain the factors which stimulate the growth of tourism, why people
wish to become tourists is the subject of motivations. Motivational
research, the study of psychological reasons underlying human behaviour,
particularly in relation to buying situations, provides useful insights for
travel, tourism and hospitality planning and development as well as
marketing.

health — Health is a term that refers to a combination of the absence
of illness, the ability to manage stress effectively, good nutrition and
physical fitness, and high quality of life. In any organism, health can be
said to be a "state of balance," or analogous to homeostasis, and it also
implies good prospects for continued survival.

business travel/tourism — Trips and visits made by employees and
others in the course of their work, including attending meetings,
conferences and exhibitions
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EXERCISES

1. In the text find the equivalents for the folloing words:
1) noctuup 1enu
2) neii3ax
3) odurmanbHbIe BOIPOCHI
4) 0310pOBJICHUE
5) ropsiune UCTOYHUKHU
6) TPyMIIbI ATLIIMHUCTOR
7) mpeaku
8) OTBETCTBEHHOCTh
9) Bepa

2. Match the words with their definitions

1. adventurous a) Friendly, but formal and polite.

2. goods b) a person related to you who lived a long
time ago.

3. to loosen up ¢) Inclined to adventure; willing to incur risks;
prone to embark in hazardous enterprise;
rashly daring.

4. Ancestor d) a place where water naturally flows out
from the ground.

5. Springs e) (business, economics, plural only) That
which is produced, then traded, bought or
sold, then finally consumed.

6. cordial f) to start to feel less embarrassed and to
become more relaxed when you are with other
people, or to make someone feel like this.

3. Speak about tourists’ travel motivations.
4. Study and practice the conversation.

Holiday in Hawaii

Robert: Hi Trench. You’re looking good. Did you go for a vacation
somewhere?
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Trench: Yes, I’ve just come back from Hawaii.

Robert: Hawaii! Wow, that sounds exotic! I’ve heard that Hawaii
Volcanoes National Park and Na Pali Coast are amazing.

Trench: Yes, 1 agree. The islands are so green and the water’s so
blue. The beaches go on forever and the food is fantastic. I’ll always
remember this vacation.

Robert: Did you swim along the shore?

Trench: Yes, | went swimming every day. [ had the time of my life.

Robert: How was the weather there?

Trench: It was nice...bright and sunny. You should go there if you
can. It feels like paradise on earth and I’m sure you’d have a great time.

Robert: Yes, 1 think I would.

5. Discuss the folloing points.

[E—

. What is the best place for a vacation in your country? Why is it good?

. What methods of transportation do you prefer to use when you travel?

. How do you choose where to go? Are you inspired by other people’s
travel stories? Or photos? Or advertising?

4. What’s more important to you when you travel — comfort and

relaxation, or stimulating new experiences?

5. Which place in the world do you think is too dangerous to visit? Why is
it dangerous?

. What is the best age to travel? Can children appreciate the experience?

7. Choose between these holidays and explain your choice:

e A tour of historic sites in Europe

e A relaxing stay at a beach resort in Southeast Asia

e Going on safari in Africa

W N

N

6. Transle the text into English.

Buapl oTApIXa MO3BOJISAIOT COCTaBUTH KIACCHU(HUKAIIUIO TYPUCTCKUX
MOTUBAIlMd TIpU BBIOOpE TMyTeUIeCTBUA. 3aboma o 300posve. Jlns
peaqu3aly  3TOr0  MOTHBA  NPEAYCMOTPEHBI  TYphl  KypOPTHO-
037I0POBUTEIIbHBIC, JIEYEOHBIE, C MCIOJIB30BAHUEM O03/I0POBUTEIHHBIX
BUJOB criopta. 3auamue cnopmom. QOb6yuyenue. Typbl, CBsI3aHHBIE C
U3YYEHHEM WHOCTPAHHBIX SI3bIKOB W Pa3rOBOPHOM MPAKTHUKOW; TYpHI,
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oOyyJarolye pa3IMuHbIM BUAAM CIIOPTa; MPoQecCHoHaIbHbIE TPOTrpaMMBbl
o0y4eHHUsI. BO3MOINCHOCIb CaMOBbIPANCEHUS. U CAMOYMBePI*HCOeHUs. 31ECh
BBIZICISIFOTCS. TaKWe TYypbl, KakK: TYpPUCTCKHME MOXOMABI, cadapHu, O0XOoTa,
MOKOPEHUE TOPHBIX BEPIIMH U T. A. Bo3moosxcHocmb 3aHamvcs 100UMbIM
oenom (xo66u). OpraHu3yrOTCs CIICIUaIbHBIC TYPHI NI aBTOJIOOUTENICH,
(¢aHaTOB M CHOPTHUBHBIX OOJICNBIIUKOB Ha CIIOPTUBHBIC COPEBHOBAHUS,
YEMITMOHATHI ¥ OJIUMITHAJIBL; TYypPbl JJIsl MAJIOMHUKOB, TYPMaHOB. PeuieHue
oenogvlx npobnem. JlenoBble, KOHrpecc-Typbl U Jpyrue. Paszeneuenue u
nompebHocmsb 8 obweHuu ¢ aovmMu. YooeiemeopeHue nobonvimcmea u
nogvluleHUue KylbmypHO20 YPOBHs. DTOT TYPUCTCKUNA MOTHUB PEaIU3yeTCs
BO BCEX BBIIICMIEPEUUCIICHHBIX Typax, HO HauboJiee XapakKTepeH s
MO3HABATEIBHBIX TYPOB (HAIpHWMEpP, TYphl IO HW3BECTHBIM TOpOaM,

CTOJIMIIAM, UICTOPUYECKHUM U KYJIbTYPHBIM LICHTPaMm).
(Ucmounux: Keapmanvnoe B.A. Typusm, 2013)
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MODULE III. TOURIST COMPANIES

Unit 7. TOUR OPERATORS

Tour operators are businesses that combine two or more travel
services  (e.g., transport, accommodation, meals, entertainment,
sightseeing) and sell them through travel agencies or directly to final
consumers as a single product (called a package tour) for a global price.
The components of a package tour might be pre-established, or can result
from an «a la carte» procedure, where the visitor decides the combination
of services he/she wishes to acquire.

Tour operators usually operate in their own name and on their own
account. The operator initially acquires from the tourism producers
different services, that are combined and offered as a single, complex
product to customers either directly or through travel agencies. This
product usually embodies the services of transport and one or more of
accommodation, meals, sightseeing, entertainment, and other services
visitors require, as well as the service of the tour operator himself. In most
cases, the visitor is not aware of the distribution of the expenses among the
components, and has no direct contact with the providers of the services
prior to the trip. Often, the tour operator puts himself at risk with the
providers of the services included within the package tour, and must pay
them penalty fees if the packages do not sell.

A package tour might be seen to comprise a completely new, if
synthetic, tourism product. Its classification and treatment, within National
Accounts and Balance of Payments, has traditionally posed difficulties, but
a final conclusion has not been proposed in these systems. Is it to be
considered as a product per se, independent from its components, which
would be considered as inputs to the production of this new product? Or,
on the contrary, is it to be considered a marketing procedure, used to sell
its components?

Tour operators are considered to be a certain type of retailer of
tourism services. A value for the service would be calculated, equal to the
gross margin, as the difference between what the tour operator charges for
the package tours sold and the costs to him of the components, including
the commission recognized to travel agencies selling the package tours to
the public.
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(Source: Enzo Paci Papers on Measuring the Economic Significance of Tourism
(Volume 4), 2004)

NOTES

tourism accommodation — There is no universally accepted
definition of «tourism accommodation», but it may be regarded as any
facility that regularly (or occasionally) provides overnight accommodation
for tourists. Tourism accommodation is divided into two main groups:
collective tourism establishments and private tourism accommodation
[World Tourism Organization].

tourism transport — For statistical purposes, the means of transport
refers to the means used by a visitor to travel from his/her place of usual
residence to the places visited [World Tourism Organization]. A suggested
classification consists of two levels; the first level (major groups) refers to
the transport route (air, waterway, land) and the second level (minor
group) specifies each means of transport within the major group (such as
scheduled flights, passenger lines and ferries, railways)

sightseeing — One of the most popular forms of passive recreation
in developed countries and an important holiday (vacation) activity on
foot, by car, in coach tours, cruises, excursions from holiday bases, and
travel in small groups or alone using a variety of transport. The attractions
may be attractive countryside, spectacular scenery, archaeological sites
and historical monuments, wildlife and way of life of other people.
Tourists are increasingly adventurous in how far they travel to see unusual
features, such as Antarctica, Galapagos Islands or the Silk Road.

tourist product — In a narrow sense, what tourists buy, e.g.,
transport or accommodation, separately or as a package. In a wider sense,
an amalgam of what the tourist does and of the attractions, facilities and
services he/she uses to make it possible. From the tourist’s point of view,
the total product covers the complete experience from leaving home to
return. As distinct from an airline seat or a hotel room as individual
products, the total tourist product — be it a beach holiday (vacation), a
sightseeing tour or a conference trip — is a composite product.

meal — A meal is an eating occasion that takes place at a certain time
and includes specific, prepared food, or the food eaten on that occasion.
The names used for specific meals in English varies greatly depending on
the speaker's culture, the time of day, or the size of the meal. Meals occur
primarily at homes, restaurants, and cafeterias, but may occur anywhere.
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Regular meals occur on a daily basis, typically several times a day. Special
meals are usually held in conjunction with such occasions as birthdays,
weddings, anniversaries, and holidays. A meal is different from a snack in
that meals are generally larger, more varied, and more filling than snacks.

EXERCISES

1. Answer the following questions using the information from the text

«Tour operators»:

What are tour operators?

What does «a la carte» procedure mean?

Do tour operators usually operate in their own name?

What services does the operator require from the tourism producers?

Does the visitor have any direct contact with the providers of the

services before the trip?

In what cases should the tour operator pay the providers of the

services penalty fees?

7. What can be considered to be a certain type of retailer of tourism
services?

Nk =

N

2. Match the words with their definitions.

1. package tour a) if you eat a la carte, you choose each dish
from a separate list instead of eating a fixed
combination of dishes at a fixed price.

2. ala carte b) a person, shop, or business that sells goods
to the public.
3. to comprise c) expose (someone or something valued) to

danger, harm, or loss

4. puts oneself at risk d) a holiday at a fixed price in which the
travel company arranges your travel, hotels,
and sometimes meals for you.

5. per se ¢) consist of; be made up of
6. retailer f) to include as part of something.
7. to embody g) by or of itself
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3. Study and practice the conversation.

Dave wants to visit his mother in England, so he goes to a travel
agency.

Dave: Hi, I’d like to check on a flight.

Travel Agent: Sure. What 1s your destination?

Dave: London, England.

Travel Agent: And is this one-way or round trip?

Dave: Round trip.

Travel Agent: When would you like to depart?

Dave: January 12th, returning on January 26th.

Travel Agent: Okay, one moment please. . . . Do you have an airline
preference?

Dave: No. Any airline will be fine. I’m not picky.

Travel Agent: And what class would you like? Economy, business
class, or first class?

Dave: Economy, please.

Travel Agent: Okay, well there’s a flight on the morning of the 12th,
returning on the afternoon of the 26th. The cheapest we have is $1,400.

Dave: Ouch! I was hoping to find something cheaper. My dates are
flexible — do you think you can find a cheaper flight on different dates?

Travel Agent: Let me check. Just a moment. . . There’s a flight on
the 10th, returning on the 25th, for $968.

Dave: That’s much better!

Travel Agent: But you have to change planes twice — once in New
York, and again in Holland. And there’s a 6-hour layover in Holland.

Dave: Hmmm . . . Is that the best you can do?

Travel Agent: I'm afraid so. If you’d like, I can reserve a seat now,
and you don’t need to pay right away.

Dave: That would be great.

Travel Agent: 1 just need your full name and passport number.

Dave: Here you are. (Hands the travel agent his passport)

Travel Agent: Okay, one moment. . . Alright! It’s reserved. If you
decide you want to purchase the ticket, you need to confirm before the end
of the month.

Dave: Great! You’ve been very helpful. Thanks!

Travel Agent: That’s my job! Take care!
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4. Discuss the folloing points.

What kind of companies are tour operators?

What do tour operators do?

How do tour operators promote their tours?

How do tour operators sell their tours?

What kind of tour operators are there?

What are the best-known tour operators in the world?

Why tour operators are considered wholesalers of the tourist

industry?

8. What do packaged tours offer?

9. When was the first packaged tour put together?

10. What is the difference between a holiday package and guided tour?

11. What qualities does a tour guide need? Why?

12. What are the advantages of a packaged tour?

13. What do you think are the disadvantages of packaged tours?

14. Why are tours less expensive than individual/independent
travelling?

15. How are packaged tours developing in Russia?

16. What do you know about the services offered by packaged tours in
Russia?

17. Are customers satisfied with the quality of tourist service? Why
(not)?

18. Is there a tough competition among tour operators in Russia?

19. If so, what is the result of such competition?

20. What is the best known tour operator in Russia?

Nownkwh =

5. Translate the text into English

«bubnuo I'mobyc» mnpenocTaBisieT JOJSIM BO3MOXKHOCTH YBUJETH
BECh MU, BOCXUIIATHCA €r0 KPaCOTOM, OIIYIIATh BKYChI M 3allaXHW PAa3HBIX
CTpaH, MOHUMAaTh W YyBCTBOBATh JIKOJICHM, HACEIAIOIIUX ITH CTPaHbI, UX
S3bIK, MY3bIKYy W TpaAullid. MbI MO3BOJSIEM JIOJSIM OTPELIUTHCS OT
MIOBCEIHEBHBIX MPOOJIEM U BOCIIAPUTH HAJl CYETOM, MyTEHISCTBYS [0 MUDY.
Mbl mpengaraeM BaM IYTEIIECTBUSL B CaMble pa3HbIE CTpaHbl —
POMAaHTHYECKHUE, KpaCUBBIC, IMO3HaBaTeIbHBIC, BOJIHYIOIIHE,
AK30TUUYECKHUE, PEIIUTHO3HBIE. MBI MPEAOCTABIISIEM JTOCTOMHBIM OTABIX MO
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JOCTYIHBIM II€HAM: KOMOMHUPOBAHHBIE TYpPbl C JIFOOBIM HAOOpPOM YCIYyT
(mepener, oTeb, TpaHC(hEphl, CaMble HHTEPECHBIE SKCKYPCHUH); MaKETHBIC
Typbl; 3KCKYPCHUOHHBIE TYypbl, camMble KOM(MOPTHbIE U SKCKIIO3UBHBIC
oTeNnu; pasHooOpasHbie BapuaHThl pasmenienusi; MICE kopnopaTtuBHOe U
UHIUBHUyaldbHOE oOcimyxkuBanue. [eorpadusi HampaBienuit «bubnno
I'moOyc» oOmwupHa — 3TO MOMyJIsIpHBIE KypopThl B cTpaHax HOro-
Boctounoit A3uu, OxHnoii u CeBepHoii Amepuku, EBpornbl u Adpuxu.
Odunmanbasie npeacraBurenbcetBa «bubmmo ['mobyc» pabdoraror B 14
ropoaax Poccuu u benapycu: Mocksa, Caukt-IletepOypr, ExarepunOypr,
Kazansw, Kpacnosipck, Kpeim, Cumpepomnons, Munck, Huxunit Hosropog,
Hosocubupck, Omck, [lepmb, Camapa, VY da.

(Ucmounux: bgoperator.ru)

UNIT 8. TRAVEL AGENCIES

Visitors (or potential visitors), when planning and organizing their
trip, often use the services of travel agencies. Their function consists
mainly in selling the right to use a certain service, at a certain moment in
time and within certain conditions. They do not substitute the service-
providing unit, but play the role of providing information and access to the
visitor and are the middleman in the purchase of certain services.

These agencies operate in some ways as «retailers» of these services,
which are sold to the public. But their function is definitely different from
that of a retailer of a good since it is still the producer of the service who
finally serves the consumer. There is no substitution of relationships, only
an efficient way for producers to sell their product to the public.

In most of the cases, the value of travel agency services is not
invoiced explicitly or separately to the user of the service (the visitor)
although such direct invoicing might exist. In some cases, travel agencies
buy tickets at a discounted price from airlines (or discounters) and sell
them to their customers at a marked-up price, earning income from the
difference between the price they pay and the price they receive. In other
cases, the visitor pays for airline transport or some other tourism product at
a set price established by the producer of the service. The travel agency
earns as income a commission on the sale established by the provider of
the service: the service of the travel agency is thus purchased by the
provider of the service, which the travel agency sells to the visitor.
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As a consequence, gross incomes of travel agencies are of three
kinds:

1. Those collected directly from the visitors through a specific
mvoice to the visitors;

2. Gross commercial margins representing retail trade services
when travel agents remunerate themselves implicitly through a
retail trade operation (buying from the producer s of the
services (for instance airlines) or wholesale traders and selling
back the product to the traveller);

3. Commissions paid by the providers of tourism services when
they operate as their agents, similar in operation to retail trade

services on a fee or contract basis.
(Source: Enzo Paci papers on Measuring the Economic Significance of Tourism,

2004)
NOTES
price discount — Price discounts are incentives offered to

customers, usually as a means of attracting repeat business from those
customers. While the implementation of some type of discount on price
will vary from one situation to another, the basic idea is to provide
customers with a sense of receiving some type of additional value by not
having to pay the standard or published price for goods and services.
While many think of a price discount as a tool used mainly by retailers, the
fact 1s that this type of strategy is often utilized to attract business clients
and entice them to make long-term commitments to a specific vendor.

retail — Retail involves the process of selling consumer goods or
services to customers through multiple channels of distribution to earn a
profit. Demand i1s identified and then satisfied through a supply chain.
Attempts are made to increase demand through advertising. Retailing as a
sector includes subordinated services, such as delivery. The term «retailer»
is also applied where a service provider services the small orders of a large
number of individuals, rather than large orders of a small number of
wholesale, corporate or government clientele. Shops may be on residential
streets, streets with few or no houses, or in a shopping mall.

commission (payment) — Payment by a supplier to an intermediary
as a reward for his services, usually determined as a percentage of the
value of the transaction. Hence, commissionable, that for which a
commission is payable. In travel, tourism and hospitality this is most
commonly the amount received by a retail travel agent on ticket sales from

47



airlines and other transport operators, on sales of tours from tour operators,
and on other products and services from other principals. The percentage
varies between products and services and to some extent also between
countries and operators. Many principals also reward their most productive

agents by higher rates or by other incentive payments.
NOTES

1. Answer the following questions using the information from the text
«Travel agencies»:

1.
2.

N Ww

What does the function of travel agencies consist in?

Do travel agencies substitute the service-providing unit or provide
information and access to the visitor?

Is the function of travel agencies different from that of a retailer?
How do travel agencies earn income in some cases?

In what way do travel agencies earn income selling tickets?

What are three kinds of gross incomes of travel agencies?

2. Match the words with their definitions

1. purchase a) working or operating quickly and
effectively in an organized way

2. a marked-up (price) b) acompany's profit in a particular period of
time

3. income c) something that you buy

4. wholesale d) a list of things provided or work done
together with their cost, for payment at a later
time

5. earn ¢) to mark up smth.-to increase the price of
something

6. invoice f) fixed or never changing

7. efficient g) to receive money as payment for work that
you do

8. a set (price) h) of or for the selling of goods in large

amounts at low prices to shops and
businesses, rather than the selling of goods in
shops to customers
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3. Study and practice the conversation. Answer the following
questions:

What three things are included in a fly-drive holiday?
What types of accommodation are available?

When does the guest want to travel?

What do the numbers 14 and 543 refer to?

How often are the flights to Florida?

Which airport do the flights to Florida go from?

How much will it cost for two weeks?

Nk Wb =

Travel agent: Good afternoon, World Breaks, Janet Cookson
speaking. How can I help you?

Customer: Hello, a saw your advert in the newspaper for fly-drive
holidays in Florida. Does that mean you get flights, accommodation and
car hire all included in the price?

TA: That’s right, madam.

C: And what kind of accommodation is it?

TA: Well, there are two options. You can have a self-catering
apartment or stay in a hotel?

C: We’d prefer an apartment, I think. How much will it cost for two
weeks?

TA: That all depends on when you travel. When are you thinking of
going, madam?

C: Well, some time when it’s quieter, the second half of May. It is
off-season then?

TA: Yes, it is. That’s very good time to go. We have a great offer at
the moment: fourteen nights fly-drive with self-catering apartments for
£543 per person.

C: That sounds good. Could I book it now?

TA: Certainly. Let me see, the flights are from London Heathrow on
Thursdays, so that’s Thursday 17th May, returning from Orlando, Florida
on the morning of Thursday 31st May. How does that sound?

C: That’s fine.

TA: Could I have the names of the people travelling, please?

C: There’s me, Jane Wright, my husband Simon and our son
Andrew.

TA: Could you spell your surname for me Mrs Wright?
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C: Yes, that’s W-R-I-G-H-T.

TA: OK, thank you. Just let me confirm the details. That’s three
people, two adults and one child, leaving London Heathrow on Thursday
17th May, returning on Thursday 31th May.

C: Yes, that’s right.

TA: Thank you, Mrs Wright.

4. Discuss the folloing points.

What kind of companies are travel agencies?

Why are travel agencies called travel shops?

What do travel agencies do?

What kind of tours do travel agencies offer?

What kind of separate tourist services do travel agencies offer?

What kind of travel agencies are there?

Why is travel agency business attractive to very many people?

Are there many people in this business? Why? Or Why not?

What qualities are needed for those who want to work as a travel

agent?

10. Is travel agent business in Russia similar to that in other countries?
Give examples.

11. Is this business well developed in Russia?

12. Does it have good prospects for further development? Give your
reasons.

13. Would you like to be a travel agent? Why (not)?

A e A il i S e

5. Translate the text into English.

Typuctuueckoe areHTcTBO «CuHI0am» OOCIy)KHUBaeT Oosiee 2 ThIC.
KJIMEHTOB B TOoA W mpejiaraetr otabix B 180 crpanax mupa. Mbl
THIATEIBLHO BEJEM OTOOp MapTEpoB, Mpeajiaras CBOUM KJIHUEHTaM TYPbI
TOJIbKO TTPOBEPEHHBIX U HAJICKHBIX TYPOIEPATOPOB, C KOTOPHIMH YCIICIIIHO
COTpyAHUYAEM YK€ JOoJrue Toabel. Beicokas mnpodeccruonanibHas
MOJrOTOBKA HAIIUX COTPYIHUKOB, XOpOIIee 3HAHHWE KypPOPTOB, OTEILHOMN
0a3bl 1 0COOCHHOCTEH OT/IbIXa B Pa3HBIX CTpPaHaX, a TAKKE HMCIIOIb30BaHUE
COBPEMEHHBIX TE€XHOJIOTUYHBIX CHUCTEM IOMCKAa TYpPOB, TapaHTUPYET, YTO
HaITUM KJIMEHTaM OYIyT MPEIOKEHBI CaMble JIYUIITNE TOCTUHUIIBI, CAMbIE
yAOOHBIE aBHAMEpPENeThl, /I OWIeTbl W Jpyrue YCIYyrd IO CaMbIM
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BBITOJHBIM 1IeHaM. «CuHAOa» AenaeT akleHT Ha MPEJICTABICHUE CBOUM
KJIMEHTaM YHUKAJIbHBIX MPOAYKTOB, HE H3BECTHBIX IIUPOKOMN MyOIIHKe,
HAapUMEpP, SKCKIIIO3MBHBIE a3harckue orenu B Taunannae u BeeTHame,
pabGortaromne 1o cucreme «Bce BxiroueHo». «CuHI0aI» aKTUBHO
UCIIOJIB3YET CaMyI0 COBPEMEHHYIO CUCTEMY OHJIAMH-OpOHUPOBAHUS YCIYT
nmo Bcemy wmupy. IlpeumyiiecTtBa JTaHHOM  CHUCTEMbl:  OBICTPBII
ABTOMATU3UPOBAHHBINA IIOMCK ONTUMAJIBHBIX BAPUAHTOB CPEAU OIPOMHOIO
KOJINYECTBA IPEIUIOKECHUN; BO3MOKHOCTb dbopMHupoOBaTH
KOMOMHUPOBAHHBIN TYphI; BU30Bas MOJAEPKKA 0 MUHUMAaJILHOM TIEHE.
(Hcmounux: sindbadi.ru)

UNIT 9. TOURIST INFORMATION OFFICES

Tourist information offices are also called tourist information
centres. Sometimes they are called visitor information centres.

There are tourist information offices at major airports, railway
stations, hotels, holiday or leisure centres and many tourist attractions.

Tourist information offices have got office clerks who give and
advice to customers on car hire, sightseeing and other coach tours,
accommodations, flights and so on. The clerks also give city orientations
to guests.

Tourist information office clerks answer a lot of phone calls and give
information on passports and visas, the Customs and luggage, weather and
climate, city public transport and food service.

The office clerks speak foreign languages fluently because they deal
with many international travellers.

There are usually racks full of city maps and guide books, booklets
and folders, travellogues and timetables, billboards and posters in tourist

information offices. Travellers get most of them free of charge.

(Source: Mowmnsea E.B. Anenutickutl A361K: mypuzm, 20CMenpuuMcmaeo, niamedicHoie
cpeocmsa, 2012)

NOTES
hotel — Establishment providing accommodation, food and drink for
reward mainly to travellers and temporary residents, usually also meals
and refreshments to other users, and often other facilities and services.
More specific meaning is sometimes attached to the term in particular
countries for legislative or other purposes, thus, e.g., «an establishment
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held out by the proprietor as offering food, drink and, if so required,
sleeping accommodation, without special contract, to any traveller
presenting himself who appears able and willing to pay a reasonable sum
for the services and facilities provided and who is in a fit state to be
received». In 2014 there were estimated more than 60 000 hotels and guest
houses in the UK.

coach — (a) A railway carriage. (b) In the UK, a road passenger
motor vehicle operating long distance services or tours, to be distinguished
from a bus, which operates short scheduled stage services. (¢) In North
America, economy class section of aircraft.

Customs — (a) Established patterns of behaviour and belief of a
society relating both to routines of daily life and to features which
distinguish one culture from another. They are of significance as
motivations in tourism and in interactions between tourists and residents.
(b) The government agency responsible for collecting duties on imports,
including goods acquired abroad and brought into a country by visitors and
returning residents. Hence, customs duty, the duty levied on imports, and
customs declaration, the process of declaring such goods to customs and
also the official document used for the purpose.

guide books — A guide book or travel guide is a book of information
about a place designed for the use of visitors or tourists.[It will usually
include information about sights, accommodation, restaurants,
transportation, and activities. Maps of varying detail and historical and
cultural information are often included. Different kinds of guide books
exist, focusing on different aspects of travel, from adventure travel to
relaxation, or aimed at travelers with different incomes, or focusing on
sexual orientation or types of diet.

food service — Foodservice (US English) or catering industry
(British English) defines those businesses, institutions, and companies
responsible for any meal prepared outside the home. This industry includes
restaurants, school and hospital cafeterias, catering operations, and many
other formats.

public transport — Public transport (also known as public
transportation, public transit, or mass transit) is a shared passenger
transport service which is available for use by the general public, as
distinct from modes such as taxicab, carpooling or hired buses which are
not shared by strangers without private arrangement. Public transport
modes include city buses, trolleybuses, trams (or light rail) and passenger
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trains, rapid transit (metro/subways/undergrounds etc) and ferries.
Public transport between cities is dominated by airlines, coaches, and
intercity rail.

EXERCISES

1. Answer the following questions using the information from the
text «Tourist information offices»:

What kind of companies are tourist information offices?

Where are tourist information offices located?

What kind of advice do tourist information office clerks give?

What do tourist information office clerks do? What sort of

information do they give?

5. Why do tourist information office clerks fluently speak foreign
languages?

6. What kind of manuals for travellers are there in tourist information

offices?

=

2. Match the words with their definitions.

1. accommodation a) an endorsement made on a passport by the
proper authorities denoting that it has been
examined and that the bearer may proceed

2. billboard b) lodging, food, and services or traveling
space and related services
3. passport c) a flat surface (as of a panel, wall, or fence)

on which bills are posted; a large panel
designed to carry outdoor advertising

4. hotel d) a formal document issued by an authorized
official of a country to one of its citizens that
is usually necessary for exit from and reentry
into the country, that allows the citizen to
travel in a foreign country in accordance with
visa requirements, and that requests protection
for the citizen while abroad

5. visa ¢) one that makes a tour for pleasure or culture

6. tourist f) an establishment that provides lodging and
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usually meals, entertainment, and various
personal services for the public

3. Study and practice the conversation. Answer the following
questions:

1. Did Mrs. Burch go up to the counter immediately?

2. Were there many people in the travel bureau?

3. What kind of holiday is Peter Burch looking for? Is he looking for
plenty of excitement?

4. Is Peter hoping for good weather?

. Must the weather be perfect for you to enjoy your holiday?

6. Why does Peter find the idea of a quiet holiday at the seaside
attractive?

7. Can you find many quiet seaside places near London?

8. Would Peter be willing to stay in the country?

9. Will Mrs. Burch be going with him?

10. Would she enjoy fishing?

11. What does she enjoy doing when on holiday?

12. Why is she eager to stay in Blackpool of all places?

13. Should Mrs. Burch get her own way?

14. Should Peter have brought a fishing rod?

15. Do you think Peter is a henpecked husband?

16. Does the clerk admire the Burches?

17. Do you enjoy water skiing?

18. Should you be able to swim before you try this sport?

)

Paul Green went into a London travel bureau. He went up to the
counter while his wife sat down at a low table and started looking at the
seaside holiday guides. It was a slack time so Paul had only three minutes
to wait before a clerk was available to deal with his inquiries.

Paul: Good morning! My wife and 1 are from Canada. We are
looking forward to having one week free in England for a complete rest.
No sightseeing, no shopping, not even a cinema: just a relaxation and
sunbathing. Golf and perhaps some salmon or trout fishing for me, and my
wife enjoys water-skiing, though that might not be available. You see,
we'd like a really small quiet place with nearly empty beaches while on
holiday. Plenty of sunshine. If that can be ordered. Oh, and we'd like to
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stay in a small boarding house or perhaps on an isolated farm. Can you
suggest a good place to go to?

Clerk: You'll find the quietest seaside places in Scotland or Ireland.

Paul: They'd hardly do. I think. We'd like a place not more than 70
miles from London — just in case we want to run up for a day or two to
look around. How about this place called Brighton? Is there a good sandy
beach?

Clerk: I'm afraid not. It's a pebble beach. And Brighton is a big very
lively seaside resort. Hardly for quiet holiday day. Perhaps a small hotel in
a country village. We could probably fix up something like that for you.
But it might be a job to arrange anything else.

Paul: That should do very well. Provided it's a quiet area off the
beaten track and awav from the crowds.

(At that moment Mrs. Green joined her husband at the counter)

Mprs. Green: Do you know what I've been thinking? You remember
the Joneses were in England last year?

Paul: That's something I'll never be allowed to forget. They've never
stopped talking about it ever since.

Myrs. Green: Now, they were touring and they spent a night in a
place called Blackpool. They had a room in a five-star hotel on the front
and said that everything was quite marvellous. Just imagine their faces
when we go back and say that we've spent a week there!

Paul: That's all very well, but from what they said it didn't sound a
particularly quiet place.

Clerk: 1t 1sn't, sir. It's a very popular resort, packed with people at
this time of year. It's got two piers with amusement arcades, hundreds of
hotels and boarding houses and thousands of visitors. It's over 200 miles
from London, and I've heard they've been having awful wet weather all
this season

Mrs. Green: Oh, I expect there are lots of cinemas we could go to if
it's wet. And plenty of shops to look around. You can do all the fishing vou
want at home. This could be fun, Paul. A swimming pool and concert hall,
a wonderful dance floor, hairdressers, sunbathing and gift shops. Oh,
Peter, wait until we tell the Joneses. They'll be green with envy.

Paul: 1 suppose you'll get your own way. So much for a quiet
holiday! Why did I bother to bring mv fishing rod? (As the clerk turns
away he shrugs his shoulders slightly and whispers to one of his
colleagues)
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Clerk: You do meet some funny types in this game!
4. Transate the text into English.

SUNMAR — komnanusi, KOTOpasi pa3BUBA€TCsl B HOT'Y CO BPEMEHEM U
XOpOIIO MOHMMAET MOTPEOHOCTH CBOMX KIMeHTOB. Cnoran «Omnepatop
BBITOJIHBIX TYPOB» MOJHOCTBHIO OTPAXKAET KOHIIEMIIUIO PA0OThl KOMITAHUMU.
Typet or SUNMAR — 53TO BBITOJHBIM OTABIX C ONTUMAIbHBIM
cooTHoleHneM IeHbl U KadectBa. SUNMAR opranusyer rpynmnoBble U
WHAUBUAyalIbHBIE Typhl 10 Poccun, Typuumm, Amngoppe, benapycu,
bonrapun, Beernamy, I['penun, Jlomunukane, MW3pauwmro, HWuaun,
Ucnannu, Wramuu, Kunpy, Mapokko, Mekcuku, OAD, Taunanny,
Tynucy, XopBatuu u UepHoropuu. [Ipennaraercsa mimpokuii aCCOPTUMEHT
oteneit B Mcrannu — Ha mobepexnsix Kocra bpasa, Kocra {opana, Kocra
nenws Counb, Kocra nens I'appad, Kocra bianka, Kocra Azaap, 0. Maitopka
u 0. Tenepude; B I'peniuu — Ha octpoBax Kput, Ponoc, Koc u Kopdy; B
Tynuce — Ha kypoprax Monactup, Xammamer, Cycc u o. [Jxepba; B
Mapokko — Ha kypoprax Araaup, Kacabnanka, Occyaiipa, Mappakenr; B
OAD; B Taunanne — Ha kypoprax [larraiu, [Ixykera n octpoBax Camywn,
Ko Yanr, Kao Jlak, Kpab6u, Ilxu-IIxu; B Unauu — Ha Kkypoprtax [oa.
KoMmanus cnenuanu3upyercss Ha 3KOHOMHYHBIX BapHaHTaX OTJbIXa C
MPEIOCTABIICHUEM KAauye€CTBEHHOIO CEPBHCAa B KaXJIOW W3 KATEropuu
oreneit: 3*, 4* HV u 5* HeBbicokas CTOUMOCTb TYpPOB JOCTHUTAETCS
OJslaroaps 3KCKJIKO3UBHBIM YCI0BUAM, 110 KOTOopbiIM SUNMAR pabotaer ¢
TOCTUHUIIAMHU, W COOCTBEHHBIM TIpOorpaMMaM aBHarepesieToB. Takum
o0pa3oM, KOMIIAHUS TMpEAjiaraeT OTPOMHBIN BBIOOp Ka4eCTBEHHBIX U
OJHOBPEMEHHO JOCTYIHBIX IO [IEHE TYPOB.

(Hcmounux: www.sunmar.ru)

UNIT 10. TOURIST OUTLETS

Many travel companies branch out and have a lot of outlets (dealers)
within the city, a region, a country or throughout the world. There are
outlets of travel agencies, car hire companies, coaching companies.

There are travel agency outlets in hotels, airports, railway stations,
big department stores, at large factories and plants, and office sites.
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If a travel company has got an outlet at a factory or in an office
building, it serves employees of these companies.

Outlets provide the same services and prices as the travel company
which they represent.

There is usually one clerk at a sale outlet. He or she does all the
work.

This person answers the calls, meets customers in person, works on
the computer, and does paperwork. This clerk makes bookings, sells and
issues tickets, collects money, and gives receipts. The clerk keeps in touch
with the head office and knows all up-to-date information on tours and
tickets.

Clerks of the outlets work with individuals and groups of population.
Sometimes they look for clients among relatives, friends, colleagues, on
the recommendation of familiar people, in public places, at home, etc.,
transferring the information about their tours by word of mouth.

This job is not easy so tourist companies train and test their dealers in
special courses. The clerks of outlets must know a foreign language; have
oratory skills, to be reliable, honest and responsible because they represent
their companies.

Outlets and travel agencies are the main channels to distribute tour

packets of tour operators.

(Source: Mowmnsea E.B. Anenutickuii 31K mypusm, 20CMenpuumMcmeo, niamedcHoule
cpeocmsa, 2012)

NOTES

company — A company is a legal entity made up of an association of
persons, be they natural, legal, or a mixture of both, for carrying on a
commercial or industrial enterprise. Company members share a common
purpose and unite in order to focus their various talent sand organize their
collectively available skills or resources to achieve specific, declared
goals. Companies take various forms such as: Voluntary
associations which may include nonprofit organization; Business
entities with an aim of gaining a profit; Financial entities and banks.

car hire companies — A car rental or car hire agency is a company
that rents automobiles for short periods of time (generally ranging from a
few hours to a few weeks) for a fee. It is often organized with numerous
local branches (which allow a user to return a vehicle to a different
location), and primarily located near airports or busy city areas and often
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complemented by a website allowing online reservations. Car rental
agencies primarily serve people who have a car that is temporarily out of
reach or out of service, for example travellers who are out of town or
owners of damaged or destroyed vehicles who are awaiting repair or
insurance compensation. Because of the variety of sizes of their vehicles,
car rental agencies may also serve the self-moving industry needs, by
renting vans or trucks, and in certain markets other types of vehicles such
as motorcycles or scooters may also be offered.

coaching — is a form of development in which a person called a
coach supports a learner or client in achieving a specific personal or
professional goal by providing training, advice and guidance. The learner
is sometimes called a coachee. Occasionally, coaching may mean an
informal relationship between two people, of whom one has more
experience and expertise than the other and offers advice and guidance as
the latter learns; but coaching differs from mentoring in focusing on
specific tasks or objectives, as opposed to general goals or overall
development.

transfer — Service for arriving and departing passengers to transport
them between airports and ports, air, sea and rail terminals and hotels, or
between transport terminals, provided by carriers, hotels or other
operators, usually free between airport terminals, as hotel courtesy service
or as part of an inclusive tour.

EXERCISES

1. Pronounce correctly.

Throughout, courtesy, employees, clerk, receipts, among, colleagues,
reliable, goals, damaged, variety, familiar, vehicle, association , by word
of mouth, financial entities.

2. Answer the following questions using the information from the
text «Tourist outlets»:

1. Where can travel agency outlets be found?

2. Who does an outlet at a factory serve?

3. Do outlets provide the same prices as the travel company which they
represent?
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Who does all the work at a sale outlet?

What are the duties of the clerk at a sale outlet?

Who do clerks of the outlets work with?

What are the traits and skills necessary for the clerks of outlets?

What is an outlet?

. What sort of tourist outlets are there?

10. Where are travel agency outlets located?

11. What kind of customers does a travel agency outlet at a factory or in
an office building service?

12. What does it mean that all travel agency outlets provide the same
services?

13. How many clerks are there normally at a sales outlet?

14. What does a tourist outlet clerk do?

15. How does an outlet clerk get to know all the up-to-date

information?

R RS

3. Match the words with their definitions.

1. hire a) One who occupationally works with records,
accounts, letters, etc.; an office worker.
2. employee b) Someone or something that is reliable can be

trusted or believed because he, she, or it works
or behaves well in the way you expect.

3. to provide c) A journey through a particular building,
estate, country, etc. A guided visit to a particular
place, or virtual place. A journey through a
given list of places, such as by an entertainer
performing concerts.

4. be reliable d) A pass entitling the holder to admission to a
show, concert, etc. A pass entitling the holder to
board a train, a bus, a plane, or other means of

transportation

5. booking ¢) someone who is paid to work for someone
else

6. clerk f) to give someone something that they need

7. ticket g) an arrangement you make to have a hotel
room, tickets, etc. at a particular time in the
future
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8. tour h) UK (US rent) to pay to use something for a
short period

3. Study and practice the conversation.

Travel Agent: Hello! Good morning! This is Lady of Star Travel
Agency. How may I help you?

Client: Good morning! This is Josh. I would like to ask about the
tour packages that I saw in your website. I want to know if they are still
available.

Travel Agent: All the tour packages offered in our site are still
available. May I know what package in particular you want to inquire
about?

Client: The Hong Kong + Disneyland pass package. I have a request
to ask. Can you possibly include the Ocean Park pass for the package? I
want to visit both but they’re of different packages.

Travel Agent: Absolutely! But this will also cost you an extra
amount of money.

Client: Okay. Can you give me the exact amount?

Travel Agent: Yes, but before that, do you have a travel date in
mind?

Client: Actually, I already bought plane tickets.

Travel Agent: Okay, that’s great! May I as k for the flight schedule
and people who’ll be with you if there are any?

Client: Yes. It will be on December 5 to 8 this ye ar. I’'ll be with my
sister her name is Mariel.

Travel Agent: Thank you for that. May I know how old is Mariel?
Client: Yes, she’s 23.

Travel Agent: 1 would also like to know your preferred hotel
accommodation? We actually offer hotels of 3 to 5 stars.

Client: Please choose the cheapest accommodation if possible.

Travel Agent: Alright. So, you’ll be staying in Hong Kong for 4
days and 3 nights, in a 3-star hotel, with Hong Kong + Disneyland pass
package with additional Ocean Park pass. That would be $490. Is that
fine with you?

Client: 1 guess that’s fine. Can you give the itinerary for the tour be
fore. I make a reservation with you?
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Travel Agent: Of course. Please give me y our e-mail address so I
can give you all the information needed.

Client: Yes. It’s josh@gmail.com. All in small letters j-o-s-h.

Travel Agent: Thank you very much. I’'ll send you an e-mail in a
short while.  Everything’s there. If you s till have any questions or
clarifications, feel free to give us a call or send us a message.

Client: 1 will.

Travel Agent: Is there anything else that I can do for you Mr. Josh?

Client: That would be all. Thank you!

Travel Agent: Thank you for calling. Have a wonderful day!
Goodbye!

Client: Goodbye.

4. Translate the text into English.

TUI Group — rpymnma KOMHOaHWW, 3aHUMAOIAs JUAUPYIOLINE
IIO3ULIMM HAa MHUPOBOM TypuUCTHUECKOM pbiHKe. ['pynma TUI Bkmarouaer
TyponieparopoB, Oosiee 300 oteneit, 6 aBuakoMmaHuM, 13 KpyH3HBIX
naitnepoB u Jp. Tonbko B EBponie TUI umeet 6omnee 1 800 Typuctuyeckux
arentcTB. TUI Group obnagaer cambiM OOJIBIIMM YapTEPHBIM (PIIOTOM B
EBpone — 6osiee 130 camosieToB. B KOHIIEpH BXOAST U3BECTHBIC IEIIOYKHU
oteneit RIU, Club Magic Life, Suntopia, Iberotel, Robinson Club, Sol Y
Mar Club, Coral Sea, Jaz Resort u mHorue npyrue. OTOupas oreinu,
corpyanuku TUI nuuHO mpoBEpAOT Ka4eCTBO MPEAOCTABISIEMOTO CEPBHCA
u ypoBeHb Oe3omacHoctH. Kommanusa TUI, corpyaHudass TOJIbKO C
HaJIC)KHBIMU ITPOBEPEHHBIMU MapTHEPAMU-aBUAKOMITAHUSIMH, TaPaHTUPYET
CBOUM KJIMEHTaM BBICOKYIO CTETIEHb 0€30MacHOCTH, KOM(OopTa U YETKOCTH
BoinosiHeHus1 nosietoB. TUI Poccus nenaetr ¢okyc Ha mpeaoCTaBiICHUU
KJIMCHTAM YHUKJIbHBIX TU(PDEPEHIMPOBAHHBIX MPOTYKTOB, KOTOPHIX HET
y APYTUX TypomnepaTopoB. B ux ymucie — 3KCKIIO3UBHBIE OTEIU, KOTOPHIE
paHee ObUIM JIOCTYIHBI TOJBKO 3aIaJHOEBPONEHCKUM TYpHUCTaM,
KOHIlenuu oTabixa, Takue kak Club Magic Life, Suneo Club, Sensimar,
SplashWorld wu ap., a Takxke cemeitabie kiyosl TUI Tykan, paboraroriue
Ha MHOTMX Kypoprax. Ha Bcex nstamax pabotel ¢ kiueHtom TUI
MPUBHOCUT €BPOICICKUE CTaHAAPThl OOCIYKUBAHUS U BBICOKUU YPOBEHB
cepBHUcA.

(Ucmounux: tui.ru)
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MODULE IV. DESTINATION
AND TOURISM ATTRACTIONS

UNIT 11. TOURIST DESTINATION

Destinations are amalgams of tourism products, offering an
integrated experience to consumers. Traditionally, destinations are
regarded as well-defined geographical areas, such as a country, an island
or a town. However, it is increasingly recognised that a destination can
also be a perceptual concept, which can be interpreted subjectively by
consumers, depending on their travel itinerary, cultural background,
purpose of visit, educational level and past experience. For example,
London can be a destination for a German business traveller, whilst
Europe may be the destination for a leisure Japanese tourist who packs six
European countries in a two week tour.

Some travellers will consider a cruise ship to be their destination,
while others on the same cruise may perceive the ports visited during the
trip as their destination. Often destinations are artificially divided by
geographical and political barriers, which fail to take into consideration
consumer preferences or tourism industry functions. An example of that is
the Alps shared by France, Austria, Switzerland, Italy by often perceived
and consumed as part of the same product by skiers. For the purpose of
this paper destinations are considered to be a defined geographical region
which is understood by its visitors as a unique entity, with a political and
legislative framework for tourism marketing and planning. This definition
enables Destination Management Organisations (DMOs) to be accountable
for the planning and marketing of the region and to have the power and
resources to undertake action towards achieving its strategic objectives.

A destination can be characterized as the «Six As Framework»:

1. Attractions (natural, man - made, artificial, purpose built, heritage,
special events);

2. Accessibility (entire transportation system comprising of routes,
terminals and vehicles);

3. Amenities (accommodation and catering facilities, retailing, other
tourist services);
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4. Available packages (pre - arranged packages by intermediaries and
principals);

5. Activities (all activities available at the destination and what consumers
will do during their visit);

6. Ancillary services (services used by tourists such as banks,
telecommunications, post, newsagents, hospitals, etc.).

Developing a destination typology is a difficult task, as different
visitors use destinations for different purposes. Nevertheless most
destinations can be classified in several categories which represent their
principle attractiveness:

o Urban destinations. Activities: Meetings-Incentives-Conference-
Exhibitions,  Education-Religion-Health,  Sightseeing-Shopping-
Shows-Short breaks.

o Seaside destinations and resorts. Activities: Sea-Sun-Sand-Sex-
Sports.

o Alpine destinations. Activities: Ski-mountain, Sports-health.

e Rural destinations. Activities: Relaxation-Agriculture-Learning
activities-Sports tourism.

o Authentic third World. Activities: Adventure-Authentic-Charities-
Special interest.

o Unique — exotic — exclusive. Activities: Special occasion-

Honeymoon-Anniversary.

(Source: D. Buhalis. Tourism Management Special Issue: The Competitive
Destination, 2010)

NOTES

travel itinerary — A travel itinerary is a schedule of events relating
to planned travel, generally including destinations to be visited at specified
times and means of transportation to move between those destinations. For
example, both the plan of a business trip and the route of a road trip, or the
proposed outline of one, would be travel itineraries. The construction of a
travel itinerary may be assisted by the use of travel literature, including
travel journals and diaries, a guide book containing information for visitors
or tourists about the destination, or a trip planner website dedicated to
helping the users plan their trips. In international travel, persons visiting
certain countries may be required to provide their travel itinerary to
authorities to insure that their plans are lawful.
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cultural background — The term «cultural background» is a
reference to any culture or subculture that an individual identifies as his or
her heritage or background. Culture describes the beliefs, behaviors and
traits of an ethnic, social or age demographic. Cultural background can
also simply indicate a person’s nationality, even if they have no social ties
or physical traits that identify with that group.

purpose of visit — A classification of main purpose of visit (or
trip) by major groups is recommended below. It elaborates on the
classification proposed by the United Nations in 1979 in its
Provisional ~Guidelines on Statistics of International Tourism. This
classification, which can be wused for international and domestic
tourism, is designed to measure the key segments of tourism demand for
planning, marketing and promotion purposes. Classification of purpose of
visit (or trip) by major groups for inbound, outbound and domestic
tourism. Major groups: 1. Leisure, recreation and holidays 2. Visiting
friends and relatives 3. Business and professional 4. Health treatment 5.
Religion/pilgrimages 6. Other.

tourism marketing — Many people travel each year for business and
pleasure, contributing to the industry of tourism. The success of tourism
businesses depends upon sales and promotional strategies. Read on to
learn more about marketing for travel and tourism operations. Travel and
tourism businesses try to target consumers' needs, helping them sort
through all their flight, hotel and recreational options. In order for tourism
businesses to succeed, they rely on marketing professionals to link
potential consumers with their services and operations. Marketing for
travel and tourism operations involves designing advertisements or
promotional offers that will best draw customers toward a travel business.
In order to do this well, marketers conduct surveys or interviews with
target consumers in order to establish their needs, what they respond to
and what they look for when choosing such an organization. Marketers
must then be able to use this information to draft successful campaigns that
increase business and profits.

Destination = Management  Organisations —  Destination
management calls for a coalition of many organisations and interests
working towards a common goal. The Destination Management
Organisation’s role should be to lead and coordinate activities under a
coherent strategy. They do not control the activities of their partners but
bring together resources and expertise and a degree of independence
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and objectivity to lead the way forward. It follows that DMOs must
develop a high level of skill in developing and managing partnerships.
Though DMOs have typically undertaken marketing activities, their remit
i1s becoming far broader, to become a strategic leader in destination
development.

accessibility — The ease of approach of a location from other
locations, one of the prime factors which, together with its attractions and
amenities (the three As), determine how important an area may be as a
tourism destination. In tourism, accessibility is a function of distance from
centres of population, which constitute tourist markets, and of external
transport, which enables a destination to be reached. It is measured in
terms of distance travelled, the time taken or the cost involved.

amenity — Inreal estate and lodging, an amenity is something
considered to benefit a property and thereby increase its
value. Tangible amenities can include the number and nature of guest
rooms and the provision of facilities such as elevators (lifts), wi-
fi, restaurants, parks, communal areas, swimming pools, golf
courses, health club facilities, party rooms, theater or media rooms, bike
paths or garages, while intangible amenities can include aspects such as
well-integrated public transport, pleasant views, nearby activities and a
low crime rate.

EXERCISES

1. Answer the following questions using the information from the text
«Tourist destination»:

How are destinations regarded traditionally?

What does the subjective interpretation of a destination depend on?
What attractions do you know?

What is accessibility?

Can you give an example when destinations are artificially divided
by geographical and political barriers?

What i1s «Six As Framework»?

7. How can most destinations be classified according to their principle
attractiveness?

A

.O\
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8. Can you explain the phrase from the text: “a destination can also be
a perceptual concept”™?
9. What is DMO?

10.What 1s accessibility in tourism?

2. Match the words with their definitions.

1. amalgam a) clearly expressed, explained, or described.

2. perceptual b) to come to an opinion about something, or
have a belief about something.

3. whilst c) by means of human intervention rather
than naturally.

4. to be accountable | d) the place where someone is going or where
something is being sent or taken.

5. amenity ¢) to make someone able to do something, or
to make something possible.

6. ancillary f) The pleasantness or attractiveness of a
place.

7. to enable g) a combination of parts that create a
complete whole

8. accessibility h) during the time that, or at the same time as.

9. artificially 1) Required or expected to justify actions or
decisions; responsible.

10. to perceive 7) In addition to something else, but not as
important.

11. well-defined k) relating to the ability to notice something or

come to an opinion about something using
your senses.

12. destination 1). The quality of being able to be reached or
entered.

3. Read the note about tourism marketing and translate it in
writing.
4. Study and practice the conversation.

Vincenzo is a travel consultant in a busy travel agency in
Palermo, the regional capital of Sicily. He is talking to Colin Butler,
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the new Ventures Manager of Exotic Destinations, about where Sicilians
go on holiday.

Colin Butler: So where do you send your clients?

Vincenzo: Well, those who go abroad go to the states; that’s
the most popular destination, or to the Orient, to Mexico and then to
Europe, in that order. Paris is the most popular European destination. It
accounts for 60 per cent of European holidays, and then come s Great
Britain and after that Prague.

C.B.: Prague! Yes, it 1s becoming a very popular destination
throughout Europe.

V.: But that is because it is so very beautiful. However, at this time
of the year, the only bookings we are taking are for honeymoon travel to
America and the Far East.

C.B.: Where in particular in the Far East?

V.: To Thailand, Singapore, Bali and India mainly, though we are
getting quite a few for Sri Lanka and the Maldives, and some want
to go China or Hong Kong.

C.B.: And what do they do when they go so far afield? Do
they go for sightseeing?

V.: Some sightseeing, yes, but also the beach. Until recently, the
holidaymaker was content with just spending two weeks on the
beach, but this is no longer so. Now they want not only the sea,
but to see something, to appreciate the culture, the art and
architecture, to learn something about the way of life. That’s why the
Orient is so popular because you can have a beach holiday and link it with
an excursion or a tour of the area. So it is very usual for people to have
a seven-day tour followed by a beach- centered holiday.

C.B.: What do you consider to be the most exotic places that Sicilian
now go to?

V.: Mexico without a doubt. You can find everything there: arts,
colours, good people, good places to have sun and very good food.

C.B.: For how long has Mexico been popular?

V.: For a long time. I’ve worked here for nine years now and it
has always been popular. However, over the last three years the
demand has been growing quite steadily.
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5. Discuss the folloing points.

What is a tourist destination? Is it always a resort?

Why do tourists come to our region?

What do they do when they are here?

What are advantages and disadvantages of coming to Irkutsk region?
What are geographical features of Irkutsk region?

What products/services can the destination offer?

How is it presently marketed? Who would the target market/s be?
Does the destination have branding, a logo, website?

What marketing strategies would you use to attract visitors to the
destination in the future?

A I AR i e

6. Translate into English.

«JlecTHHAMS» MO CBOEMY HAINKMCAHHWIO AHAIIOTHUYHA AHTJIMMCKOMY
«destination», 4TO MEPEBOAUTCS KaK «MECTO HA3HAUCHMS» WM «IIEib
MyTEIIECTBUS, MOX01Aa U T.I.», HO TIEPBOHAYAIIBHO CJIOBO «ICCTHUHALIUSD)
MPOU30IIIO OT JIATUHCKOTO «MECTOHAXO0XKJICHUE». B KauecTBe nqectuHanum
MOTYT BBICTYIIATh OTAEIBHBIM KypOPT WM TOPOJ, PETHOH B NIpeaeiax
KaKoM - Tu0O0 CTpaHbl, Iejasi CTpaHa WM JaXe 11eJ0e 00pa3oBaHUE B BUE
COBOKYIMHOCTH HECKOJBKUX CTpaH WIM JECTUHAIUWU, OOBbEIMHEHHBIX
obmmmu  yepramu. Hampumep, crpansl JlaTuHCkOW — AMEpUKH
TEPPUTOPUATILHO  COCTABJSIOT  €WHBIM  PETHOH  CO  CXOXHUMU
KIIMMAaTUYECKUMU U TPUPOJHBIMU YCIIOBUSIMU, HCTOPUEH, APXUTEKTYPOHU,
COBPEMEHHBIM MOJUTHUYECKUM U SKOHOMUYECKUM CTPOEM, a TAKkKE€ HAPO/I,
HACEJISIIOIMA UX TEPPUTOPHUIO, TMPEUMYIIECTBEHHO TOBOPUT Ha OJHOM
A3bIKE — MCIIAHCKOM, HWMEET CXO0XKME MEHTAJIUTET W KyJabTypy. Jld
MHOTHX JIIOOUTENIeN IUISHKHOTO OTIbIXa JAeCTUHAIUed OyAeT SBIATHCS
KYpPOPTHBIM  OTE€lb, HaNmpUMEp, H3-3a IIUPOTHI  ACCOPTUMEHTA
MpPEeOCTABISIEMBbIX yCIyTr. MHOTja UCKYCCTBEHHO COOPYKEHHBIA OOBEKT
TYPUCTCKOTO  TOKa3a TakXe TMPEJCTaBIsIeT CcO00M  TYpPUCTCKYIO
JNEeCTUHAIIMIO, KaK B CJlIydYae C TEMaTUYECKUMM TMapKaMu TM0JA00HO
Hucueiinenny, Jleromenny, «Bommeonomy mupy [appu IlorTepay,
«Mupy @eppapu» U Ipyrum MEHEE KPYIHBIM.

(Ucmounux: tourprom.ruscountry/great-britain/london/)
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UNIT 12. TOURISM ATTRACTIONS

Major tourist attractions include large cities like London, Moscow,
Paris, New York; seashore areas in warm climates like the Caribbean and
the Mediterranean; and ski resorts like those in Switzerland.

Actually, any place can become a tourist destination as long as it is
different from the place where the traveller usually lives. Paris may not be
a tourist attraction to a Parisian, but for a New Yorker it may have many
charms. People travel for various reasons, and there are numerous
attractions that appeal to a wide variety of tastes.

In addition to being major business centers, the large cities offer
attractions and entertainment for all kinds of people.

Cultural events occur frequently, including theatrical and opera
performances, concerts, ballet, art exhibitions, to name a few.

There i1s also a wide selection of restaurants and a great variety of
night life in urban centers. Shopping is an attraction for many visitors,
whether in the great department stores of New York and Tokyo or in the
boutiques of Paris and London.

The big cities also offer a unique atmosphere and history. One of the
advantages of the big cities is their ability to absorb large numbers of
tourists. These cities have an existing infrastructure that is capable of
caring for the needs of millions of people; and many of the attractions that
tourists visit have been developed primarily for the benefit of the
inhabitants. Therefore, tourism is an economic plus for many big cities
because it increases income from existing facilities, both public and
private.

The large cities of course do not have a monopoly on architectural or
historical monuments. Smaller towns and rural areas throughout the world
have attractions of this kind that tourists visit.

One excellent example is Machu Picchu, the lost city of the Incas in
Peru, which 1s a remote and difficult to reach area.

The ruins of Machu Picchu, a tourist attraction that has become
accessible because of modern means of transportation, are visited by more
and more tourists every year.

Natural scenery is also an attraction for tourists. Millions of people
have visited wild areas in Africa, Middle East, Nepal and other places
where they can see the wonders of nature.
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Holiday resortsusually attract tourists because of their sunny beaches,
their snow-covered ski-slopes, or their golf courses. In addition, they
frequently offer other kinds of entertainment to their guests. At the ski
resorts, it is often an atmosphere of informality, at a cosmopolitan resort
like Miami Beach; it may be night clubs and stage shows. In San Juan, in
addition to legal gambling, there are historical sites in the old city or
tropical rain forests only a few miles away. Many of the resorts give
instruction in scuba diving combined with visits to coral reefs. And of
course most of them have a variety of stores and souvenir shops.

Shopping has been made a tourist magnet by government policy in
some countries. Handicrafts appeal to touring shoppers in many places,
where the souvenir shop that sells this kind of merchandise is as much a
feature of most tourist areas as the hotel. Most people who visit these
countries take home at least one sample of the local handicratft.

A cruise shipis a floating hotel, one which the passengers cannot
leave outside a port. Most cruises therefore try to keep up a party
atmosphere throughout the voyage, with games, dancing, costume parties,
gambling and whatever other activities can be devised within a rather
limited space. Entertainers are often hired for the entire trip, and they are
often hit-name performers.

Throughout history, markets have given performers a chance to
entertain. Many people have gone to trade fairs as much for amusement as
for buying and selling. Dating from the crystal Palace in London in 1812,
many countries exhibit their products at big world's fairs in the midst of a
sort of carnival atmosphere. Another modern development is the
amusement park, a carnival with a variety of games, thrill rides, magic
shows, and other kinds of entertainment.

A recent development is the theme park, an amusement park that is
designed around a unifying concept. The two huge Disney enterprises,
Disneyland in California and Disney world in Florida, are the most
successful examples of this kind of created tourist attraction. From a
commercial point of view, they have the enormous advantage as they are
designed to appeal to entire family groups rather than to any particular age
level.

Many tourists don't want to be identified as tourists. These
independent travellers try to visit the attractions they want to see on their
own rather than a member of a tour group.
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The majority of tourists, however, travel in groups, with their
entertainment and sightseeing included in the package. Many tour groups
are formed around some kind of special purpose, such as eating a series of
meals at the leading gourmet restaurants in France.

The tours that are put together for resort holidays rather than special
groups often offer some entertainment or sightseeing in the package.

The sightseeing business is another part of the tourist industry that
has grown rapidly in recent years. It includes selecting the sights that
would appeal to tourists and then providing transportation, meals, and
opportunities for shopping.

Some of the tours are part of the total travel service that is offered by
such companies as Thomas Cook and American Express. A good deal of
the excursion business, however, involves local enterprises whose services
are sold through representatives in the tourist hotels or travel agents in the
area. A large number of sightseeing trips are part-day or one-day
excursions to local points of interest. A guide has a prepared talk during
which' he gives information about the sights that will be visited, but he
must also be able to answer questions and to deal with the human
problems that may arise. If the tour occupies a full day, meals are
prearranged at a hotel or restaurant.

A few tourists do not want to travel in groups. Instead, they prefer
the comfort of a guide to show them around and make arrangements for
them. For a price, these services are available in many tourist centers. This
might be described as a personalized tour for those who can afford it. As
with group excursions or tours, arrangements can ordinarily be made
through the visitor's hotel or by a local travel agent.

Familiarity and boredom are the enemies of tourism. Surveys show
that people who spend two weeks at a resort are generally more satisfied
with their holiday than those who remain three weeks or more. This means
that the entire range of amusement and entertainment available is an
important factor in keeping the customers satisfied. The more variety is

offered to tourists, the more pleased they are likely to be.
(Source: Lingual.eo.com)

NOTES

Crystal Palace — giant glass-and-iron exhibition hall in Hyde Park,
London, that housed the Great Exhibition of 1851. The structure was taken
down and rebuilt (1852-54) at Sydenham Hill (now in the borough of
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Bromley), at which site it survived until 1936. In 1849 Prince Albert,
husband of Queen Victoria and president of the Royal Society of Arts,
conceived the idea of inviting international exhibitors to participate in an
exposition. Plans were developed and the necessary funds speedily raised,
with Victoria herself heading the list of subscribers. The exhibition opened
in the Crystal Palace on May 1, 1851. The Crystal Palace, designed by Sir
Joseph Paxton, was a remarkable construction of prefabricated parts. It
consisted of an intricate network of slender iron rods sustaining walls of
clear glass. The main body of the building was 1,848 feet (563 metres)
long and 408 feet (124 metres) wide; the height of the central transept was
108 feet (33 metres). The construction occupied some 18 acres (7 hectares)
on the ground, while its total floor area was about 990,000 square feet
(92,000 square metres, or about 23 acres [9 hectares]). On the ground floor
and galleries there were more than 8 miles (13 km) of display tables.

scuba diving — The sport or activity of swimming underwater
using a scuba.

sightseeing — One of the most popular forms of passive recreation
in developed countries and an important holiday (vacation) activity on
foot, by car, in coach tours, cruises, excursions from holiday bases, and
travel in small groups or alone using a variety of transport. The attractions
may be attractive countryside, spectacular scenery, archaeological sites
and historical monuments, wildlife and way of life of other people.
Tourists are increasingly adventurous in how far they travel to see unusual
features, such as Antarctica, Galapagos Islands or the Silk Road.

amusement park — An amusement park or theme park is a group
of entertainment attractions, rides, and other events in a location for the
enjoyment of large numbers of people. Amusement parks have a fixed
location, as opposed to travelling funfairs and traveling carnivals, and are
more elaborate than simple city parks or playgrounds, usually providing
attractions meant to cater specifically to certain age groups, as well as
some that are aimed towards all ages. Theme parks, a specific type of
amusement park, are usually much more intricately themed to a certain
subject or group of subjects than normal amusement parks.
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EXERCISES

1. Answer the following questions using the information from the text
«Tourist Attractions and Entertainment:

1.
2.

()

Nowk

8.

9.

What kind of places do major tourist attractions include?

Why are large cities able to absorb large number of tourists?

What places can offer historical or architectural interest besides the
big cities?

Where can tourists find natural scenery? Why does it attract them?
What are the advantages of holiday resorts?

What other kinds of entertainment do they offer to their tourists?
Why do many people consider shopping to be an important attraction
for tourists?

What kind of entertainment do most cruise ships offer?

What is the difference between the amusement and the theme parks?

10. What kind of entertainment or sightseeing can be included in

packaged tours?

11. What activities does the sightseeing business include?
12. Why is it important to offer as much variety as possible to tourists?

2. Match the words with their definitions.

1. to entertain a) to stay or move on the surface of a liquid
without sinking

2. access b) someone who enjoys and knows a lot about
good food and drink

3. scenery c) the feeling you have when you are bored

4. to float d) the chance or right to see or use something

5. to amuse e) a set of questions that you ask a lot of
people in order to find out information about
their general opinions or behaviour

6. gourmet f) to do something that interests and amuses
people

7. to afford g) easy to recognize because you have seen or
heard them before

8. familiar h) to have enough money to pay for
something
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9. boredom 1) the natural features of a place, such as the
mountains, forests etc, especially when these
are beautiful

10. survey j) to make someone laugh or smile

3. Study and practice the conversation.

Travel Agent: Hello! Good morning! This 1s Lady of Star Travel
Agency. How may I help you?

Client: Good morning! This is Josh. I would like to ask about the
tour pack ages that I saw in your website. I want to know if they are still
available.

Travel Agent: All the tour packages offered in our site are still
available. May I know what package in particular you want to inquire
about?

Client: The Hong Kong + Disneyland pass package. I have a request
to ask. Can you possibly include the Ocean Park pass for the package? I
want to visit both but they’re of different packages.

Travel Agent: Absolutely! But this will also cost you an extra
amount of money.

Client: Okay. Can you give me the exact amount?

Travel Agent: Yes, but before that, do you have a travel date in
mind?

Client: Actually, I already bought plane tickets.

Travel Agent: Okay, that’s great! May | ask for the flight schedule
and people who’ll be with you if there are any?

Client: Yes. It will be on December 5 to 8 this year. I’'ll be with my
sister her name is Mariel.

Travel Agent: Thank you for that. May I know how old is Mariel?

Client: Yes, she’s 23.

Travel Agent: 1 would also like to know your preferred hotel
accommodation? We actually offer hotels of 3 to 5 stars.

Client: Please choose the cheapest accommodation if possible.

Travel Agent: Alright. So, you’ll be staying in Hong Kong for 4 days
and 3 nights, in a 3-star hotel, with Hong Kong + Disneyland pass package
with additional Ocean Park pass. That would be $490. Is that fine with
you?
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Client: 1 guess that’s fine. Can you give the itinerary for the tour
before. I make a reservation with you?

Travel Agent: Of course. Please give me your e-mail address so I can
give you all the information needed.

Client: Yes. It’s josh@gmail.com. All in small letters j-o-s-h.

Travel Agent: Thank you very much. I'll send you an e-mail in a
short while. Everything’s there. If you still have any questions or
clarifications, feel free to give us a call or send us a message.

Client: 1 will.

Travel Agent: 1s there anything else that I can do for you Mr. Josh?

Client: That would be all. Thank you!

Travel Agent: Thank you for calling. Have a wonderful day!
Goodbye!

Client: Goodbye.

4. Discuss the folloing points.

1. What kinds of places can become tourist attractions? Why?
2. What are some of the attractions and kinds of entertainment
that make large cities major tourist destinations? Give examples.
. Why is tourism an economic plus for many big cities?
4. What are some of the other places besides the big cities that offer
historical or architectural interest? Give examples.

. Why does natural scenery attract tourists? Where can they find it?

6. Do tourists go only to easy and comfortable places to see
natural wonders? Why not?

7. What are the principal attractions of holiday resorts? What
other kinds of entertainment do they offer to their guests?

8. Why i1s shopping an important attraction for tourists? What kind of
merchandise is featured in many souvenir shops?

9. Why do most cruise ships try to keep up a party atmosphere
throughout the voyage? What forms of entertainment do they offer?

10. What is an amusement park? What is its modern development?

11. What economic advantage do the theme parks have?

12. How can independent travelers arrange their tours?

13. What activities are included in the sightseeing business? What does
the sightseeing business deal with?

14. What would usually be included in a sightseeing excursion?
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15. Can an individual tourist employ a guide to show him around
and make arrangements for him? How could the tourist do this?
16. Why is it important to offer as much variety as possible to tourists?

5. Translate the text into English.

OnHoli W3 TJIABHBIX 33/lad B TEXHOJIOTUU TYPUCTHUUYECKOMU
NESATETLHOCTH SIBJIICTCS] OpraHU3alMsl CBOOOHOTO BpEeMEHH TypucTa. Tak
KaK, BO3Bpalllasicb C OTJbIXa, TYpPUCT MOMHUT HE KaK KOPMWIU WU
BCTPEUAJIA, a KaKW€ ObUIM SKCKYPCUU W PA3BICUCHUS B TYpPUCTUUYECKOM
nentpe. YtoOwl yaosneTBoputh Typucta Ha 100% HYXHO TOAApUTH €My
He3a0bIBA€MbIC OLIYIIEHUS U MIPUATHBIC BOCTIOMUHAHUS.

ATTpakius - CUCTeMa Pa3BJICYCHUN U MEPONPUSATUM, 1I€]Ib KOTOPBIX
chopMUpOBaTh MO3WTUBHBIE OIIYIIEHUS OT Typa. ATTPaKIUU SIBIISIIOTCS
BOKHBIM 2JIEMEHTOM OTJibixa. K HUM OTHOCAT: €CTECTBEHHbIC MPUPOHBIC
peCypChl: KJIMMAT, IUISKU, BOJAHBIE MTPOCTPAHCTBA, TOPbI, KAHBOHBI U T.IL.;
UCTOPUYECKUE MECTa, KPYIHBIE KpacCUBBIE TOpOJa, MY3€H, TeaTphl;
pEKpealoHHbIe MPOCTPAHCTBA: HAIIMOHAJBHBIC MAPKH, 3aMOBEIHUKU,
TOPHOJIBIKHBIE KYPOPTBhI, MOPCKHE TMOOEpEekbsi MW T.I.; BaXKHEHIINE
KyJbTYpHBbIE COOBITHUSI, BCEMUPHO HM3BECTHBIC KapHaBajibl B JlaTHHCKOM
Amepuke, KpYITHbIC CIIOPTUBHBIC MEpOIPHUATHS, HaIrpumep,
aBTOMOOMJIbHBIE TOHKU «Dopmyia-1», MUpOBBIE TIEPBEHCTBA MO (HyTOOIY,
TEHHHUCY, ()eCTUBAIM HMCKYCCTB, KPYIHBIC €XKErOJHbIC BBHICTABKH U T.II.
0ocoObl€ HMHTEpECHl: IIOMMUHT, Ka3WMHO, CKa4Khu U T.II.; POMAaHTHKA,

IMPUKIITOYCHHUA U T.I1.; TCMATHYCCKUC PA3BJICKATCIILHBIC ITAPKH.
(Ucmounux: studbooks.net)
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MODULE V. TYPES OF TOURISM

UNIT 13. CULTURAL TOURISM

According to the International Scientific Committee on Cultural
Tourism, cultural tourism can be defined as that activity which enables
people to experience the different ways of life of other people, thereby
gaining at first hand an understanding of their customs, traditions, the
physical environment, the intellectual ideas and those places of
architectural, historic, archaeological or other cultural significance which
remain from earlier times. Cultural tourism differs from recreational
tourism in that it seeks to gain an understanding or appreciation of the
nature of the place being visited.

Types of cultural tourism:

e Heritage tourism: Tourism products, activities: Natural and cultural
heritage (very much connected to nature-based or ecotourism);
Material: built heritage, architectural sites, world heritage sites,
national and historical memorials; Non material: literature, arts,
folklore; Cultural heritage sites: museums, collections, libraries,
theatres, event locations, memories connected to historical persons;

o Cultural thematic routes: Tourism products, activities: wide range of
themes and types: spiritual, industrial, artistic, gastronomic,
architectural, linguistic, vernacular, minority;

o Cultural city tourism, cultural tours: Tourism products, activities:
Cultural Capitals; Cities as creative spaces for cultural tourism;

o Traditions, ethnic tourism: Tourism products, activities: Local
cultures’ traditions; Ethnic diversity;

o Event and festival tourism: Tourism products, activities: Cultural
festivals and events: Music festivals and events (classic and light or
pop music), Fine arts festivals and events;

e Religious tourism, pilgrimage routes: Tourism products, activities:
Visiting religious sites and locations with religious motivation;
Visiting religious sites and locations without religious motivation
(desired by the architectural and cultural importance of the sight);
Pilgrimage routes;
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o C(Creative culture, creative tourism.: Tourism products, activities:
traditional cultural and artistic activities: performing arts, visual arts,
cultural heritage and literature; as well as cultural industries: printed
works, multimedia, the press, cinema, audiovisual and phonographic

productions, craft, design and cultural tourism.
(Source: J. Csapo. The Role and Importance of Cultural Tourism in Modern
Tourism)

NOTES

ecotourism — Open to differences in interpretation but commonly
denoting ecologically sustainable trips and visits to enjoy and appreciate
nature, which promote conservation, have low visitor impact, and include
involvement of local populations. It generally focuses on small-scale
activities in well-defined areas, often under some designated form of
protection, and on retention of the local traditional economy as a major
employer.

recreational tourism — It is obvious that recreation, the physical and
intellectual rejuventaion of people is one of the main aims of tourism. Due
to peoples financial wealth, paid holidays from work, the development of
transport and production, increased buying power of consumers have made
recreational tourism a mass phenomenon. Its driving force — to relieve
civilizational stress — is active recreation, the creation of well-being, the
restoration of one’s working capacity, the preservation and improvement
of one’s health. It included a variety of tourism activities from getting
acquainted with faraway and exotic places or enjoying seaside holidays
and participating in cultural programs and different forms of
entertainment. Recreational tourism shares many characteristics with
wellness and medical tourism as well as with health tourism.

cultural heritage — Monuments and groups of buildings or structures
of outstanding universal value from the point of view of history, art or
science, and sites of outstanding universal value from the historical,
aesthetic, ethnological or anthropological points of view.

ethnic tourism — (a) Visits to places inhabited by indigenous and
other exotic people, to observe their lifestyles and cultures, e.g., the Assam
hill tribes in India, the Lapps in Northern Scandinavia, the San Blas
Indians in Panama. (b) Travel whose primary motivation is ethnic reunion,
e.g., travel to the country of one’s ancestry. Thus UK, Greece, Ireland and
Poland are among the principal countries with significant ethnic tourist
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arrivals from abroad, as a result of emigration of earlier generations.
Ethnic arrivals are also important in countries such as Australia, New
Zealand, Canada and Israel, all destinations of major migrations.

event tourism — Event tourism is a systematic planning,
development, and marketing of festivals and special events as tourist
attractions, image-makers, catalysts for infrastructure and economic
growth, and animators of built attraction. What are Events? Events are:
Organized occasions such as meetings, conventions, exhibitions, special
events, gala dinners etc. Often composed of several different-yet-related
functions A unique blend of management, programming, setting and
people. Types of Event There are many different types of events. We can
group them into three different categories, based on their form or content:
Cultural events are activities that contribute to social and cultural life.
Sporting events are tests of sporting skill through competition for the
purpose of spectator entertainment and enjoyment. Business events are
meetings, incentive travel, conferences and exhibitions

religious travel/tourism — In a narrow sense, trips and visits whose
main purpose is the religious experience, e.g., pilgrimages to Jerusalem,
Lourdes and Mecca. In a broad sense, also trips and visits whose major
motivation is religious heritage, such as churches and cathedrals.

creative tourism — Creative tourism is considered to be a new
generation of tourism. One participant described his perspective that the
first generation was beach tourism, in which people come to a place for
relaxation and leisure; the second was cultural tourism, oriented toward
museums and cultural tours. Creative tourism is travel directed toward an
engaged and authentic experience, with participative learning in the arts,
heritage, or special character of a place, and it provides a connection with
those who reside in this place and create this living culture.

EXERCISES

1. Answer the following questions using the information from the text
«Cultural tourism»:

1. What is cultural tourism according to the International Scientific
Committee on Cultural Tourism?
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2. In what way does cultural tourism differ from recreational

tourism?

3. What are types of cultural tourism?

© N o v oA

What is Heritage tourism?

What are cultural thematic routes?

What is religious tourism?

What is creative tourism?

What countries are among the principal countries with significant

ethmc tourist arrivals from abroad?

2. Match the words with their definitions

1. recreation

a) An event or community gathering, usually
staged by a local community, which centers
on some theme, sometimes on some unique
aspect of the community.

2. holiday

b) Those aspects of the environment
consisting of natural and man-made resources
of outstanding value and interest considered
worthy of conservation for the benefit of
future generations.

3. consumer

c) The tales, legends and superstitions of a
particular ethnic population.

4. tradition

d) A part of culture that is passed from person
to person or generation to generation, possibly
differing in detail from family to family, such

as the way to celebrate holidays.

5. folklore e) A day on which work is suspended by law
or by custom.

6. festival f) is an activity of leisure, leisure being
discretionary time.

7. heritage g) Ultimate user of goods and services who

may but need not be the customer

3. Why do you think tourists go to these places?

e Jerusalem

e Prague

e Rome
e Rio de Janeiro
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e Harbin e Athens
e Vienna e [hasa
e [stanbul e Bordeaux

4. Study and practice the conversation.

Interviewer: So today we’re talking about new travel destinations
with travel agent Iris Ross. Could you tell us about what’s ‘in” and what’s
going ‘out’ at the moment, please?

Iris Ross: Well, for example, Bogota, the capital of Columbia, is
taking over from Rio de Janeiro in Brazil because it’s not as crowded, but
it’s full of trendy Latin American nightlife and entertainment.

Interviewer: 1 see. What about beach holidays?

Iris Ross: The Philippines is fast gaining popularity from its South
East Asian neighbour, Thailand. It’s the second largest archipelago in the
world, has unique cultural diversity and offers spectacular coral reefs
islands for great diving opportunities.

Interviewer: Presumably because it’s a new destination, it’s cheaper
and there are fewer tourists than in Thailand.

Iris Ross: Yes, that’s right. Also, people tired of the Maldives are
going to the Andaman Islands instead. They belong to India, but actually
they’re closer to Southeast Asia and there are over 300 tropical islands
with sandy beaches, crystal seas and amazing coral and sea life.

Interviewer: What about city breaks?

Iris Ross: Well, for all you shopaholics who want to see a new city
and avoid the crowds, Quebec in Canada 1s taking over from New York.

Interviewer: No! Really?

Iris Ross:  Yes, really! It’s got a lovely historic centre, great
markets and designer boutiques, as well as good restaurants and nightlife.

Interviewer: Any more hot tips for us before you go?

Iris Ross: Yes, one for adventure, nature and ecotourists. Guyana
in South America is the new Amazon! It has tropical rainforests full of
rare flora and fauna; rapids and waterfalls for rafting; and a table top
mountain for climbing and abseiling.

Interviewer: That sounds like quite an adventure!

Iris Ross: And I’ve got a final one for foodies: try Tasmania, the
island off southern Australia instead of Argentina in South America. The
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reason 1is that people think Tasmanian food is fresh, healthy, tasty and it’s
definitely different!
Interviewer: Iris Ross, thank you for your hot tips!

5. Fill in the gaps with one of the words below.
sand, dream-like, place, stretch, coastline, spotted, covered

e Sitting on the ..1... looking out across the Tasman Sea, you might
think the Bay of Fires gets its name from the scattered rocks ..2... in
bright red lichen, especially aflame in late afternoon sunlight. But in
fact the naming rights of this special ..3... of shoreline, from
Eddystone Point down the coast to Binalong Bay in the island’s
northeast, belong to one Captain Tobias Furneaux. In 1773 the sailor
was making his way to New Zealand and ..4... the fires that lit up this
important Aboriginal meeting ...5.. .This ...6... of rocky headland
and ...7.. beaches calls out to walkers, with a 3-day hike along its
length or edge-of-the-world sandy strolls.

boast, peninsula, highlight, fighting, hidden, beaches

e If there’s one thing Australia does better than anywhere else (and
we’d argue there’s quite a few), it’s..1.. . The Aussie Battle for Best
Beach would ..2. a list of coastal competitors that makes most sandy
stretches look like a backyard sandbox. Right up there, .3... for top
spot, would be a contoured cove on a .4.. that pokes out from the
middle of the east coast. Accessible only by foot or boat, Wineglass
Bay is maybe Freycinet National Park’s...5 . But it’s pushed close by
the park’s ..6. ‘Friendly Beaches’ and hikes in the peaks of The
Hazards, which glow pink and orange in the sunset.

6. Translate the text into English.

KynbTypHbIl Typu3m — 310 popma Typusma, 11ejb KOTOPOTO COCTOUT
B 3HAKOMCTBE C KYyJIbTYpPOM M KYJIbTYPHOM CPEIOM MECTa ITOCEUICHUS,
BKJItOUas JaHamadT, 3HAKOMCTBO C TPAJAMIUSMU KUTEJIEH U UX 00pa3zom
KU3HHU, XYHOKECTBEHHOM KYJIbTYPOM H HMCKYCCTBOM, PA3JIMYHBIMU
dbopmamMu TPOBEJCHUS TOCYTa MECTHBIX KUTEJCH.
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KynbTypHBI TypU3M MOKET BKJIIOYATh IMOCEIICHUE HCTOPUYECKUX
JOCTONIPUMEUATEIIbHOCTEN,  TMaMSITHUKOB  apXUTEKTypbl, a  TaKke
PEIUTHO3HBIX COOPYXKEHUMN, MPEACTABIAIONIUX COOON KYJIbTYpHYIO WIIU
UCTOpUYECKYIO0 IIeHHOCTh (BectmuHcTepckuii nBopeny B Jlongowne,
Diidenena 6amus B [lapmwxke, Kadbenpansueiii cobop B Munaune, Konuseit B
Pume u nap.); mocemienue myseeB, rajepeid, BeictaBok (JIyBp (ITapmx),
IIpano (Manpun), Opmurax (Cankrt-IletepOypr), Tlanepes VYdbdunu
(®nopennusi), Myseii Metponomuren  (Hpro-HMopk), HarnmonambHast
rajgepess uckycctB (Bammuurron), bputanckuii  wmyszeit  (JIoHaoH),
Erunerckuii my3seit (Kaup) u ap.); moceiieHue pa3inaHbiX MEPOTPUSTHIA:
KOHIIEPTOB, MPa3AHUKOB, (PECTUBAJICH; 3HAKOMCTBO C apX€OJOTHYECKUMU
IIEHHOCTSIMU, TMOCEIIEHUE MECT apXEOJOTMUYECKUX PACKOIOK, MTaMSTHUKOB
JIPEBHOCTHU; 3HAKOMCTBO C KYJbTYpOW Pa3HBIX ATHOCOB; IMOCEIICHUE
IPUPOHBIX JOCTONPUMEUATENbHOCTEN (TOPBI, PEKH, BOJIONA I, BYIKAHBI,
Tnelephbl, HEOOBIYHBIC JaHAA(THI U IIP.).

KynbTypHBIN TYypU3M MOXKET ObITh OJTHOM M3 COCTABIISIFOIIAX OTbIXA.
MHoruve KypopThl IpeiaratoT COYeTaTh MISHKHBIA OTABIX C MTOCEIICHUEM
MHTEPECHBIX JOCTONMPUMEYATEIBHOCTEH. DTO KacaeTcsl TaKuxX CTpaH Kak

Typuus, Erunier, Ucnianus, Uranus, ['peunst, Magonesus, Mopnanus u ap.
(Mcmounux: turpogoda.ru)

UNIT 14. ETHNIC TOURISM

Ethnic tourism is related to the more popularly known nature or eco-
tourism. In nature tourism, people visit a region, usually in a third world
country, in order to enjoy its natural beauty. Nature tourism can also imply
social awareness because it creates an understanding of cultural and
natural history, while safeguarding the integrity of the ecosystem and
producing economic benefits that encourage conservation. Ethnic tourism
is the addition of an indigenous or traditional group of people who live in
this environment and interact and depend upon it. Visitors enjoy both the
natural environment and the singular ethnic experience. Because of the
ethnic groups' dependence on the environment, it is difficult to separate
ethnic tourism from the landscape in which it occurs. Hence, nature and
ethnic tourism are often interrelated and inseparable. From the visitor's
point of view, ethnic tourism is travel motivated by the search for the
firsthand, authentic and sometimes intimate contact with people whose
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ethnic and/or cultural background is different from the tourists. Ethnic
tourists are also driven by the desire to see some of the «threatened»
cultures which may soon disappear through assimilation into the nation's
majority. The visitor's experience usually includes opportunities to see and
photograph people in their traditional dress, observe their living
conditions, and purchase local handicrafts.

Ethnic and nature tourism can help protect indigenous people and
their environments by providing a sustainable alternative to subsistence
agriculture and extractive activities such as timber harvesting. The added
income and exposure can satisfy national goals of development while
contributing to cultural pride and autonomy. Ethnic tourism can also have
many negative consequences including commoditization of culture, social
tension, and loss of cultural identity. In any case, tourism brings changes
as groups gain or lose ownership, access, and use rights, and adjust to a
new economic system. The varying controllers of tourism play a major
role in the changes and effects wrought by tourism on the resident

population.
(Source: E. Anderson. Ethnic Tourism in the Sierra Tarahumara)

NOTES

nature tourism — Nature tourism — responsible travel to natural
areas, which conserves the environment and improves the welfare of local
people. It is tourism based on the natural attractions of an area. Examples
include birdwatching, photography, stargazing, camping, hiking, hunting,
fishing, and visiting parks. These experiential tourists are interested in a
diversity of natural and cultural resources. They want what is real, and
they want to be immersed in a rich natural, cultural, or historical
experience. From the standpoint of conservation, nature-based tourism
provides incentives for local communities and landowners to conserve
wildlife habitats upon which the industry depends — it promotes
conservation by placing an increased value on remaining natural areas. As
nature tourism becomes more i1mportant to the local economy,
communities have additional incentive to conserve their remaining natural
areas for wildlife and wildlife enthusiasts.

ecosystem — An ecosystem includes all of the living things (plants,
animals and organisms) in a given area, interacting with each other, and
also with their non-living environments (weather, earth, sun, soil, climate,
atmosphere). In an ecosystem, each organism has its' own niche or role to
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play. Consider a small puddle at the back of your home. In it, you may find
all sorts of living things, from microorganisms to insects and plants. These
may depend on non-living things like water, sunlight, turbulence in the
puddle, temperature, atmospheric pressure and even nutrients in the water
for life.

cultural identity — Cultural identity is the identity or feeling of
belonging to a group It is part of a person's self-conception and self-
perception and is related to nationality, ethnicity, religion, social class,
generation, locality or any kind of social group that has its own distinct
culture In this way, cultural identity is both characteristic of the individual
but also of the culturally identical group of members sharing the same
cultural identity

EXERCISES

1. Answer the following questions using the information from the text
«Ethnic tourism»:

1. Why can nature tourism also imply social awareness?

2. What is ethnic tourism?

3. What can visitors enjoy?

4. Why is it difficult to separate ethnic tourism from the landscape
in which it occurs?

5. What is ethnic tourism from the visitor's point of view?

6. What does the visitor's experience usually include?

7. In what way can ethnic and nature tourism help protect
indigenous people and their environments?

8. What are negative consequences of ethnic tourism?

9. What is an Ecosystem?

2. Match the words with their definitions.

1. toimply a) knowledge that something exists, or
understanding of a situation or subject at the
present time based on information or
experience

2. to encourage b) to make someone more likely to do
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something, or to make something more likely
to happen

3. sustainable

c) to communicate with or react to

4. timber d) (especially of accidents and other
unexpected events) to happen: to interrelate -
to be connected in such a way that each thing
has an effect on or depends on the other

5. benefit e) If you experience something firsthand, you

experience it yourself

6. awareness

f) a skilled activity in which something is
made in a traditional way with the hands
rather than being produced by machines in a
factory, or an object made by such an activity

7. background

g) causing little or no damage to the
environment and therefore able to continue for
a long time

8. handicraft

h) naturally existing in a place or country
rather than arriving from another place.

9. firsthand

1) a helpful or good effect, or something
intended to help

10. to interact

) your family and your experience of
education, living conditions, money, etc.

11. indigenous

k) to change something slightly, especially to
make it more correct, effective, or suitable

12. to occur

1) to communicate an idea or feeling without
saying it directly

13. to adjust

m) trees that are grown so that the wood from
them can be used for building

3. Read about Ethnic Lake Titicaca Tour.

Discover the very ethnic Peru, as well as the remarkable islands of
Lake Titicaca: Amantani, Taquile, and Uros. To sail on Lake Titicaca is to
travel back in time. See how inhabitants of Amantani live — without
electricity — and how they prepare meals with ingredients they’ve
cultivated. Meeting the wonderful people of Taquile, we learn how utterly
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skilled they are in the art of handwoven textiles. Visiting Uros feels
somehow “ancestral”, yet baffling at the same point in time. One wonders
how the people of Uros coexist with the modern world. Finally, we follow
in the footsteps of Manco Capac (the founder of Cusco and the Inca
civilization) and see many of the sites he encountered in his journey.

On arrival, we settle in at our host family’s house to rest and to eat.
Amantani can easily transport you back in time. We enjoy simple and yet
delicious meals prepared by our host family. The act of enjoying a simple
meal this way, prepared without electricity, has the power to change the
way you look at the world. In Amantani, we also visit some Tiwanaku
ruins, and we hike to the top of the island for the Pachamama ritual. Island
inhabitants present a traditional dance performance in the evening; visitors
are routinely offered traditional clothes and invited to participate in the
ceremony.

We stop at Taquil which has been inhabited for thousands of years by
Quechua-speaking islanders who live almost untouched by what we would
call modern life. Our guide shares with you some enlightening stories
about the use of different huts and their particular social meaning.
Taquilenios are famous for the quality of their hand-woven textiles and
clothing. Oddly enough, knitting is performed exclusively by males,
starting at about age eight. By contrast, only women spin yarn and weave.
In 2005, UNESCO proclaimed that “Taquile and its Textile Arts” were
“Masterpieces of the Oral and Intangible Heritage of Humanity”. After
lunch, and a peaceful stroll down the hills of the highland; we board our
boat and head to the “floating Island” of the Uros (about two and a half

hours distant from Taquile).
(Source:http.//www.peruinsideout.com/wp/next-tours/customized-tours-to-

peru/ethnic-lake-titicacal)

Are the statements true or false? Correct any false statement.

1. The inhabitants of Amantani live with all modern conveniences.

2. The people of Taquile are extremely skilled in the art of handwoven

textiles.

Manco Capac is the founder of Cusco and the Inca civilization.

4. The act of enjoying a simple meal has the power to change the way you
look at your life.

5. Island inhabitants present a traditional song performance in the evening.

(U]
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6. At Taquil the inhabitans speak Spanish.
7. Only men knit at Taquil.

4. Study and practice the conversation.

Vincenzo is a travel consultant in a busy travel agency in Palermo,
the regional capital of Sicily. He is talking to Colin Butler, the new
Ventures Manager of Exotic Destinations, aboutwhere Sicilians go on
holiday.

C.B.: So where do you send your clients?

V.: Well, those who go abroad go to the states; that’s the most
popular destination, or to the Orient, to Mexicoand then to Europe, in that
order. Paris is the most popular European destination. It accounts for 60
per cent of European holidays, and then comes Great Britain and after that
Prague.

C.B.: Prague! Yes, it is becoming a very popular destination
throughout Europe.

V.: But that is because it is so very beautiful. However, at this time
of the year, the only bookings we are taking are for honeymoon travel to
America and the Far East.

C.B.: Where in particular in the Far East?

V.: To Thailand, Singapore, Bali and India mainly, though we are
getting quite a few for Sri Lanka and the Maldives, and some want to go
China or Hong Kong.

C.B.: And what do they do when they go so far afield? Do they go
for sightseeing?

V.: Some sightseeing, yes, but also the beach. Until recently, the
holidaymaker was content with just spending two weeks on the beach, but
this is no longer so. Now they want not only the sea, but to see something,
to appreciate the culture, the art and architecture, to learn something about
the way of life. That’s why the Orient is so popular because you can have
a beach holiday and link it with an excursion or a tour of the area. So it is
very usual for people to have a seven-day tour followed by a
beachcentered holiday.

C.B.: What do you consider to be the most exotic places that Sicilian
now go to?
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V.: Mexico without a doubt. You can find everything there: arts,
colours, good people, good places to have sun and very good food.

C.B.: For how long has Mexico been popular?

V.: For a long time. I’ve worked herefor nine years now and it has
always been popular. However, over the lastthree years the demand has
been growing quite steadily.

5. Translate the text into English.

B oCHOBE ATHMYECKOTO Typu3Ma JICKHUT HHTEPEC TYPUCTOB K
MOJJIMHHOM XW3HU HApOJOB, K 3HAKOMCTBY C HapOJAHBIMHU TPAIULMUAMU,
oOpsiiaMu, KyJbTYpOd U TBOPYECTBOM. B COBpEeMEHHOM MHpE YEIOBEK
CTPEMHUTCSI K CaMOUACHTU(DUKAIIUU, HIIET U MU3y4aeT CBOM ATHUYECKUE
KOPHHU JUIsl TOTO, YTOOBI MOYYBCTBOBAThH C€0s1 OCOOCHHBIM, 00JIadar0IINM
TyOUHHOM UCTOpUEN U COOCTBEHHBIMU KYJIbTYPHBIMU TPATULIUSMH.

3HAaYUMOM 4YEPTOM MAHHOTO BHUJA TypU3Ma SIBIIETCA TO, YTO OH
MOXXET ObITb MHTEPECEH MPAKTUYECKH JJI JII0OOW KaTEeropuu TYPHUCTOB.
Kak nmg mHOCTpaHues, Tak u s rpaxaad PD, kak 11 MOJOABIX JIOAEH,
UHTEPECYIOUIUXCS UCTOPUEH, OBITOM U TPAAUIIUSMU CBOUX MPEAKOB, TaK U
Uisi 0oJiee TIOKWIIOW KaTEeropuu TYPUCTOB, HO B TO K€ BpEMs, 3TO
HamnpaBJICHUE HE TaK MOMYJSIPHO M HE PACIPOCTPAHECHO CPEIU IIUPOKOTO
KpyTa notpeduTesei.

Poccusa umeeT OrpoMHBIM MOTEHUHMAN UL Pa3BUTUS BCEX BUIOB
Typu3Ma, B TOM YHUCJIE W ITHUYECKOrO. Y Hallled CTpaHbl €CTh BCE
HEOOXOUMOE: TEPPUTOPHUs, OOraroe HUCTOPUUECKOE U KYJIbTYpHOE
Hacnenue. B Ooratoit uctopuu Poccuu B pa3Hbie BpeMeHa OCTaBUIIM CBOU
CIEIbl BUKUHTH, JIPEBHHUE CIIABSHE, MOHTOJIO-TATAPbl, MOJIOBII, IIBEIHI,
reHy?311bl, CKU(BI, TPEKU, U IPyTHe dTHOCHL. Hamm npeaku HacienoBaiu
OT HHUX BHEIIHOCTb, SI3bIKH, BEPY, Pa3HbIE€ KYJbTYpPbI, U TPAAULUUHA. ITO
CIIOCOOCTBYET Pa3BUTUIO 3THUYECKOTO TypHU3Ma, JECIaeT COBPEMEHHBIX
POCCHSIH U UHOCTPAHHBIX TPAXKIAH HHTEPECHBIMU JIPYT APYTY.

(Ucmounux: www.tourbus.ru)
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UNIT 15. RURAL TOURISM

Rural tourism can be defined as the «country experience» which
encompasses a wide range of attractions and activities that take place in
agricultural or non - urban areas. Its essential characteristics include wide -
open spaces, low levels of tourism development, and opportunities for
visitors to directly experience agricultural and/or natural environments.

The diversity of attractions included within rural tourism includes
heritage tourism (sometimes referred to as cultural heritage tourism),
nature — based tourism/ecotourism, agritourism, as well as partnership —
based approaches, such as scenic byways and heritage areas. Heritage
tourism refers to leisure travel that has as its primary purpose the
experiencing of places and activities that represent the past.

A second major type of rural tourism activity is nature — based
tourism/ecotourism (sometimes called recreation — based tourism), which
refers to the process of visiting natural areas for the purpose of enjoying
the scenery, including plant and animal wildlife. Nature — based tourism
may be either passive, in which observers tend to be strictly observers of
nature, or active (increasingly popular in recent years), where participants
take part in outdoor recreation or adventure travel activities.

A third major form of tourism is agritourism, which refers to, the act
of visiting a working farm or any agricultural, horticultural or agribusiness
operation for the purpose of enjoyment, education, or active involvement
in the activities of the farm or operation. It includes taking part in a broad
range of farm - based activities, including farmers‘ markets, «petting»
farms, roadside stands, and «pick — your — own» operations; engaging in
overnight farm or ranch stays and other farm wvisits; and visiting

agriculture - related festivals, museums, and other such attractions.
(Source: Rural Tourism An Overview Alberta, 2010)

NOTES

agritourism — Ecology, farming, local gastronomy, and the customs
peculiar to a certain place; fresh air, simplicity, peace and warm
hospitality: these are some of the benefits of agritourism. Agritourism is a
style of vacation in which hospitality is offered on farms. This can include
the opportunity to assist with farming tasks during the visit. Agritourism is
often practiced in wine growing regions, as in Italy, France and Spain. In
USA, Agritourism is wide-spread and includes any farm open to the public

91



at least part of the year. Tourists can pick fruits and vegetables, ride
horses, taste honey, learn about wine, shop in gift shops and farm stands
for local and regional produce or hand-crafted gifts, and much more. Each
farm generally offers a unique and memorable experience suitable for the
entire family. Agritourism is being developed as a valuable component of
a business model to support many agricultural entities when the farm
products they produce are no longer economically competitive otherwise.

heritage area — a locally managed place where natural, cultural,
historic, and/or scenic resources combine to form a cohesive, nationally
distinctive landscape arising from patterns of human activity that are
shaped by geography. Heritage areas can include native forests, wetlands,
rivers, dunes, scrub and estuaries, and the plants and animals that live in
them.

«petting» farm — (also a petting zoo or children's farm) features a
combination of domesticated animals and some wild species that are docile
enough to touch and feed. Most petting farms are designed to provide only
relatively placid, herbivorous domesticated animals, such as sheep, goats,
rabbits, or ponies, to feed and interact physically with safely. This is in
contrast to the usual zoo experience, where normally wild animals are
viewed from behind safe enclosures where no contact is possible. A few
provide wild species (such as pythons or big cat cubs) to interact with, but
these are rare and usually found outside Western nations.

NOTES
1. Answer the following questions using the information from the text
«Rural tourism»:

1. What is rural tourism?

2. What are its essential characteristics?

. What does the diversity of attractions included within rural tourism
include?

What is the primary purpose of heritage tourism?

What is a second major type of rural tourism activity?

What is the purpose of ecotourism?

What is the difference between passive and active nature - based
tourism?

8. What is agritourism?

9. What activities does it include?
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10. Where agritourism is is often practiced?
11. What is a «petting» farm?

2. Match the words with their definitions.

1. attraction

a) Generally considered to be the time
remaining after work, travel to and from work,
sleep and necessary personal and household
tasks, 1.e., ‘discretionary time’, which may be
put to various uses, including travel and
tourism.

2. visitor

b) Recreation, or activities of leisure

3. adventure

¢) Particular use of leisure or activity
undertaken during leisure, which may include
travel and tourism.

4. leisure

d) a place of interest where tourist visit,
typically for its inherent or exhibited natural
or cultural value, historical significance,
natural or built beauty, offering leisure,
adventure and amusement.

5. activitie

e) For statistical purposes, any person
travelling to a place other than that of his/her
usual environment, for less than 12 months
and whose main purpose of visitis other than
the exercise of an activity remunerated from
within the place visited.

6. recreation

f) an exciting or unusual experience. It may
also be a bold, usually risky undertaking, with
an uncertain outcome.

3. Translate into the text English.

Cenbckuil Typu3M (MU arpoTypu3M) — 3TO BUJI TypU3Ma, KOTOPbBIU
peanoJiaraeT BpeMeHHOE MpeObIBAHUE TYPUCTOB B CEITLCKOW MECTHOCTH C
LEJBI0 OTJbIXa U/WJIN YYaCTHUS B CEJIbCKOXO3SIMCTBEHHBIX Pab0Tax; CEKTOP

TYPUCTUYECKOU

OTpaciy,

OPUECHTHUPOBAHHBIA HAa  MCIOJIb30BAHUE

IIPUPOJHBIX, KYJIbTYPHO-UCTOPUUECKUX U HHBIX PECYPCOB CEIBCKOU
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MECTHOCTH U €€ crneluudUKd IS CO3JaHUsl KOMIUIEKCHOI'O TYPHCTCKOTO
npoaykra. O0s3aTeIbHOE  YCIOBHE: CPEJICTBA pPa3MEIICHUS TYpPHUCTOB,
WHIUBUIYAIbHBIC WJIM CHECIUAIU3UPOBAHHBIC, JOJDKHBI HAXOJUTHCA B
CEJIbCKOM MECTHOCTM WM MajblX Tropoaax 0€3 IPOMBIIIJICHHON |
MHOTOAT)KHOM 3aCTpOMKHU. B mepByro odepenp OT CEIbCKOro Typu3ma
0KUJIAIOT CIIOKOMCTBUSI M Pa3MEPEHHOCTU CEJILCKOM KU3HU, YHUCTOTO
BO3/lyXa, TUIIMHBI U HATypaJdbHBIX IPOIYKTOB, KOMMOPTHBIX YCIOBHUMI
NPOKUBAaHUS, JOMAITHEH aTMoc(epnl, MPUEMIIEMBIX II€H, OIIMYIICHHS
OJIM30CTU C TPUPOJON, MOTYUYECHUST HOBBIX BIICUATICHUH, 3HAKOMCTBA C
MECTHBIMHU TPAJAUIHSMH, BO3MOKHOCTH Pa3BJICYCHUA i1 JCTEH W
POBEJICHMS Jocyra JIs B3pocibiX. C o0pa3oBaTeIbHONM TOYKH 3PCHMUS,
CEJIbCKUI TypU3M JIAET BO3MO>KHOCTh HAYYUThCA MHOTUM
BHUJIaM JICPEBEHCKOM ACATEIBLHOCTH: €3]1a Ha JIomaad, cOop ypokas
(GpPYKTOB M OBOIIEH, CEHOKOC, TOEHUE KOPOBBI MJIM KO3bI, IPUTOTOBJICHHUE
Omroz, TpUOOIIEHHWE K HaIlMOHAJIBHBIM MpoMbIcIaM u pemeciaaMm. C
MI03HABATEJIbHON CTOPOHBI, TYPUCT Y3HA€T MHOIO M3 OObIYaeB M HPABOB
TOTO WJIM WHOTO PErMoHa, 3HAKOMHUTCSA C YHHUKAIbHBIM (OJIBKIOPOM U
KYJIbTYPOM.

(Ucmounux: tourlib.net)Cenvckuu mypuszm)

UNIT 16. ECOTOURISM

Ecotourism is a form of tourism which places a heavy emphasis on
appreciation and protection of the natural environment, with ecotourists
traveling to regions of ecological interest around the world. This form of
tourism is also sometimes called ecological tourism, nature travel, or
responsible tourism. Like other forms of tourism, ecotourism touches on
some very complex environmental, social, and ethical issues, and a
number of professional organizations have banded together to create a firm
definition for ecotourism so that standards can be established for
ecotourism programs.

In order to qualify as ecotourism, several criteria must be met. The
most important criterion is, in the eyes of many people, minimal
environmental impact, as people do not want to damage the natural
environment while they are trying to appreciate it. Ecotourism also
typically includes an educational aspect, with visitors learning about the
environments they visit, and there is a heavy emphasis on conservation. In
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some cases, people may even participate in a service program on an
ecotourist trip, doing something to actively benefit the environment while
enjoying it.

Critics of ecotourism feel that tourism to sensitive areas should not
be encouraged at all, even when companies fulfill their claims of
environmental responsibility. Some critics also concerned about the
displacement of native peoples, and the ecotourism industry has responded
to these concerns by placing more emphasis on native cultures and
traditional ways of life. For critics, ecotourism seems like a way to enjoy a
tourist trip without acknowledging the environmental consequences of
tourism, and this is a major bone of contention between some
environmental activists and the ecotourism industry.

Promoters of ecotourism point out that without ecotourism, some
regions of the world might not be saved. Ecotourism creates a valuable
market for pristine wilderness and the natural environment, encouraging
governments and communities to prioritize the preservation of natural
habitat.

Ecotourism is especially popular in Africa, South America, and Asia,
where stretches of largely untouched land still exist extant in some regions.
Tourists can travel to various locations by animal, boat, or foot, and while
on location, they are typically encouraged to camp or use basic facilities
provided by the tourist company. Companies which cater to ecotourists
typically minimize luxuries, with the understanding that luxury often has a
negative environmental impact. Once on site, the tourists may participate
in guided trips, visit interesting sites in the area, or interact with native
people to learn more about their culture.

Numerous ecotourism companies offer an assortment of packages to
people who are interested in going on an ecotourism adventure, and these
companies typically include details about the action they are taking to
benefit the environment. For consumers who are concerned about
greenwashing and misleading advertising information, it can help to get a
recommendation from a certifying organization which asks its members to

submit to inspection and adhere to certain principles.
(Source: wisegeek.comywhat-is-ecotourism.htm)

NOTES
ecosystem — Ecological system, a system in which living organisms
interact with each other and with the environment in which they live.
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Ecology, the study of the interrelationships, is of importance in the context
of tourism, which, like most human activities, may disturb the ecological
balance of an area. An environmental impact assessment (EIA) is
increasingly required in many countries for certain types of development

ecotourist — Ecotourism appeals to a wide range of travelers, of all
ages and interests. Travelers who choose ecotourism are responsible
consumers interested in social, economic and environmental sustainability.
Seeking authentic local experiences and opportunities to give back to the
communities they visit, many eco-tourists participate in voluntourism
activities. Increasingly, eco-tourists are also seeking to minimize the
carbon footprint of their travel, traveling with climate in mind by planning
wisely and choosing consciously.

responsible tourism — Term generally used to refer to forms of
tourism that seek to avoid adverse and enhance positive social, cultural and
environmental impacts and perceived as alternative to mass tourism.
Usually characterized by small scale; individual, independent or small
group activity; slow, controlled and regulated development; as well as an
emphasis on travel as experience of host cultures and on maintenance of
traditional values and societies. Also referred to variously as appropriate,
green, responsible or soft tourism.

environmental impact — Possible adverse effects caused by a
development, industrial, or infrastructural project or by the release of a
substance in the environment. Example of Environmental Impacts: air
pollution, water pollution, land pollution, noise pollution, natural
resources/conservation, nuisance, ozone depletion, global warming.
Negative impacts from tourism occur when the level of visitor use is
greater than the environment's ability to cope with this use within the
acceptable limits of change. Uncontrolled conventional tourism poses
potential threats to many natural areas around the world. It can put
enormous pressure on an area and lead to impacts such as soil erosion,
increased pollution, discharges into the sea, natural habitat loss, increased
pressure on endangered species and heightened vulnerability to forest fires.
It often puts a strain on water resources, and it can force local populations
to compete for the use of critical resources.

greenwashing — Greenwashing is when a company, government or
other group promotes green-based environmental initiatives or images but
actually operates in a way that is damaging to the environment or in an
opposite manner to the goal of the announced initiatives. This can also
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include misleading customers about the environmental benefits of a
product through misleading advertising and unsubstantiated claims.

EXERCISES

1. Read the text and say if you agree or disagree with the following
sentences.
1. Ecotourism is a form of tourism which places a heavy emphasis on
protection of the natural environment.
2. Ecotourism touches on some very complex environmental, social,
and political issues.
3. Ecotourism also includes an educational aspect.
4.Ecotourism is especially popular in Africa, South America, and
Europe.
5.Companies which cater to ecotourists typically maximize luxuries.
6. Once on site, the tourists may interact with native people to learn
more about their culture.

2. Put your own questions to the text.

3. Match the words with their definitions.

1. wilderness a) a particular geographical region of
indefinite boundary (usually serving some
special purpose or distinguished by its
people or culture or geography)

2. package b) an audio or visual form of marketing
communication that employs an openly
sponsored, nonpersonal message to promote
or sell a product, service or idea.

3. native c) the air, water, minerals, organisms, and
all other external factors surrounding and
affecting a given organism at any time.

4. area d) n. someone who is indigenous; resident of
a certain place from the time of birth

adj. of or pertaining to one's place of birth;
existing at birth, inborn, inherent, natural;
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local, coming from a certain place

5. advertising e) Generally, a combination of two or

more elements sold as a single product for an
inclusive price, in which the costs of the
individual product components are not
separately identifiable.

6. environment f) An unsettled, uncultivated region,
especially: a. A large tract of land that has
not been significantly affected by human
activities. b. A tract of land officially
protected from development and other high-
impact human activities. ¢. A barren or
desolate area; a wasteland.

4. Study and practice the conversation.

Customer: Hello. I’d like some information about eco-resorts in the
Maldives, please.

Travel agent: Certainly. They are owned and run by native
Maldivian staff, who receive fair salaries.

Customer: What about my carbon footprint?

Travel agent: Well, you might have heard that the Maldives is
trying to become the first carbon-neutral country in the world and the eco-
resorts are contributing to that by using renewable energy sources such as
wind, water and sun.

Customer: How does that affect the accommodation?

Travel agent: The luxury chalets are solar-powered and extremely
environmentally friendly.

Customer: Are there other ways in which the resorts promote
sustainability?

Travel agent: Yes, part of the money you spend on your holiday
goes into conservation projects like cleaning the local coral reef.

Customer: What about cultural and educational projects?

Travel agent: There are plenty of opportunities to interact with the
locals and learn about the wealth of cultural diversity, which makes up
these islands. There are also educational projects to raise awareness of
environmental threats to these islands from natural disasters like tsunamis
and hurricanes.
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5. Discuss the folloing points.

Why is ecotourism important?

Who are eco-tourists?

What are the pros and cons of ecotourism?

Is ecotourism expensive?

What are the benefits of promoting ecotourism in Russia?

What are examples of ecotourism?

What is the difference between ecotourism and traditional tourism?
How does ecotourism help the local people?

How does ecotourism help animals?

WO A=

6. Translate the text into English.

DKOJOTUYECKUM Typu3sM — 93TO IMyTEIIECTBUE B MeCTa C
OTHOCUTEIIbHO HETPOHYTOM MPUPOJON C LIEJIbIO MOTYUYUTh MPEACTABICHUE
O TMPHUPOJHBIX M KYJbTYPHO-3THOIpadUUECKUX OCOOCHHOCTSIX JTaHHOMN
TEPPUTOPUU. IKOJOTMYECKUE TYphl CIEAYET CUYUTATh HE3aMEHUMBIM
OT/ABIXOM JJISl YCTaBILIETO OT IIyMa U CY€Thl COBPEMEHHOTO T'OPOJICKOTO
KUTENS, CTPEMSIIETOCS K TAPMOHUM M €IUHEHUIO ¢ mpupoaou. Poccus ¢
ee OoraremuM MPUPOIHBIM HACIEIUEM SIBJISIETCS OJHOM W3 Hambosee
MPUBJICKATEIIBHBIX CTPAH JIJII MUPOBOTO 3KOJIOTUUYECKOTO TYypU3Ma.

Ha Tepputopuu Poccuiickoit deneparuy pacmoysiokeHo OoJiee cTa
3alIOBEIHUKOB M HECKOJIbKO JECATKOB HAllMOHAIBHBIX MAapKOB, KOTOPHIE
BMECTE€ OOpa3yloT «3€JIEHYI0 CETh» 0CO000 OXpaHSEMbIX MPUPOIHBIX
TEPPUTOPUNA. DKOJOTUUECKUE TYPhl 32 PyOEKOM B OCHOBHOM MPOJIEraroT
yepe3 HalMOHAJIbHbICE TIAPKM M 3allOBEAHUKU. B OTHOCUTEIBHO
00OpYZIOBaHHBIX YCIOBUSIX, HE Hapylias NOPUPOJHOM TapMOHUH,
NyTEMIECTBEHHUKA MOTYT IOCETUTh Bojomnaabl JlaTuHckor Amepukw,
BHYTPUKOHTHHEHTAIbHYIO AenbTy OxaBanro B  borcBane — wim
MOHAOII0/IaTh 332 JUKUMU XKUBOTHBIMU CaBaHHBI B €CTECTBEHHOW Cpejie
obutranusi. 3a pyOEKOM MIMPOKO pacCHpOCTpaHEHO HAOIIOACHUE 3a
nTuuaMu ¥ (OTOOXO0Ta. ODKOTYpU3M  COBMEIIAET pa3MEIICHHE B
OTHOCHUTEIIBHO XOpOUIO OO0OpPYJOBAaHHBIX YCJIOBHUSX C CO3EpLATEIbHBIMU
OPOTyJIKAMU U C aKTUBHBIM OTABIXOM: pa)TUHIOM, KOHHBIMU MOXOAaMH,

TOPHBIMU BOCXOXKJICHUSIMHU U T.[.
(Ucmounux: www.rostourunion.ru)
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UNIT 17. ADVENTURE TOURISM

Tourism 1s one of the most rapidly growing sectors in the world, and
adventure tourism is one of its fastest growing categories. Increasingly,
countries in all stages of economic development are prioritizing adventure
tourism for market growth, because they recognize its ecological, cultural,
and economic value.

To date no definition of adventure tourism exists in UNWTO
literature, however the Adventure Travel Trade Association (ATTA)
defines adventure tourism as a trip that includes at least two of the
following three elements: physical activity, natural environment, and
cultural immersion. While the definition of adventure tourism only
requires two of these components, trips incorporating all three tend to
afford tourists the fullest adventure travel experience — for example, a trip
to Peru that involved trekking (physical activity) through the Machu
Picchu trail (natural environment) and genuine inter - action with local
residents and/or indigenous peoples (cultural immersion).

There are 34 types of activities considered as different forms of
adventure tourism: archeological expedition, attending local festival/fairs,
backpacking, birdwatching, camping, caving, climbing, cruise, cultural
activities, eco-tourism, educational programs, environmentally sustainable
activities,  fishing/fly-fishing, getting to know the locals, hiking,
horseback riding, hunting, kayaking/sea/whitewater, learning new
language, orienteering, rafting, research expeditions, safaris, sailing, scuba
diving, snorkeling, skiing/snowboarding, surfing, trekking, walking tours,

visiting friends/family, visiting historical sites, and volunteer tourism.
(Source: Adventure Tourism Development Index Report)

NOTES

physical activity — WHO defines physical activity as any bodily
movement produced by skeletal muscles that requires energy
expenditure — including activities undertaken while working, playing,
carrying out household chores, travelling, and engaging in recreational
pursuits.

natural environment — The natural environment encompasses all
living and non-living things occurring naturally on Earth or some region
thereof. It is an environment that encompasses the interaction of all
living species. The concept of the natural environment can be
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distinguished by components: Complete ecological units that function
as natural systems without massive human intervention, including all
vegetation, microorganisms, soil, rocks, atmosphere and natural
phenomena that occur within their boundaries. Universal natural
resources and physical phenomena that lack clear-cut boundaries, such
as air, water, and climate, as well as energy, radiation, electric charge,
and magnetism, not originating from human activity.

cultural immersion — There is an intangible value which comes
from acclimating in a new place, integrating into the community,
interacting with local people, and understanding the way others live —
that’s a very simple and hopefully easy to understand definition of
cultural immersion. Cultural immersion is really just a matter of getting
out of your dorm room and expat environment and into the world
around you. Integrating yourself into a culture doesn’t take a lot of
work, but you have to actively participate. More than likely, you chose
a particular location abroad because it interested you more than any
other. Get excited about exploring all of these things that you think are
going to interest you.

EXERCISES

1. Answer the following questions using the information from the text

«Adventure tourismy:

1. Why are countries in all stages of economic development

prioritizing adventure tourism for market growth?
2. What does the abbreviation ATTA mean?

3. How does the Adventure Travel Trade Association define

adventure tourism?
4. What can afford tourists the fullest adventure travel experience?

5. How many types of activities considered as different forms of

adventure tourism do you know?
6. What types of activities require good physical preparation?
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2. Match the words with their definitions

1. backpacking

a) Recreational walking in open country
along trails usually over difficult terrain and
long distances, popular, e.g., in Nepal.

2. birdwatching

b) a water sport in which athletes ride
breaking waves into shore on a piece of
specialized equipment called a surfboard.
The sport has spawned a number of
offshoots, including wake boarding, skim
boarding, skateboarding, and windsurfing,
among others.

3. caving

c) The sport of siting on the back of a horse
while controlling its movements

4. cruise

d) a sport in which players race on water
through an inflatable rafter. It should not be
confused with canoeing or kayaking because
each of these sports use different boats and
they have different sets of rules.

5. safaris

¢) the practice of swimming on or through a
body of water while equipped with a diving
mask, a shaped tube called a snorkel, and
usually fins. In cooler waters, a wetsuit may
also be worn. Use of this equipment allows
the snorkeler to observe underwater
attractions for extended periods of time with
relatively little effort.

6. scuba diving

f) Recreational walking, particularly in open
and wild country, and covering both day
trips and extended vacations.

7. horseback riding

g) a recreational sport in which participants
use specialized boats called kayaks in a wide
variety of waterways.

8. snorkeling

h) the practice of killing or trapping animals,
or pursuing or tracking them with the intent
of doing so.

9. trekking

1) Term originally describing a hunting
expedition in Africa, nowadays also applied
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to trips to observe wildlife, highly developed
in East and South Africa

10. hiking J) A general term which has acquired special
meaning as active recreation exploring
caves, particularly in limestone areas, as in
the Peak District National Park in England,
where there are interlinked systems of
caverns.

11. hunting k) Informal  recreation, particularly in
mountainous and wilderness areas, by those
carrying their gear and food supplies,
generally in rucksacks, and relying on
sleeping  bags, tents or huts for
accommodation.

12. kayaking 1) A voyage by ship for pleasure —
commonly by sea but also on lakes, rivers
and canals— of varying duration, which may
but need not depart from and return to the
same port or include scheduled calls at ports
en route.

13. rafting m) the observation of birds as a recreational
activity. It can be done with the naked eye,
through a visual enhancement device like
binoculars and telescopes, or by listening for
bird sounds.

14. surfing n) Water sport of swimming under water,
using self-contained underwater breathing
apparatus

3. Find information about any activitiy considered as a form of
adventure tourism and speak about it.

4. Study and practice the conversation.

Group leader: Hello, I'm planning to take a tour group over to
northern Europe from the UK next year and I'd like you to recommend
some itineraries.
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Travel agent: Sure. Which period of the year would you like to
travel and for how long?

Group leader: Sometime in spring so the weather is not too hot,
maybe for about three weeks.

Travel agent: And what kind of things are your group interested in?

Group leader: Well, it’s quite a mixed group in terms of age and
interests so I want to include something that will appeal to everyone.

Travel agent: I’d certainly recommend Greenland to you, because
you can see some amazing wildlife and you also get to take boat trips
along the fjords.

Group leader: Some of my group have expressed an interest in
health tourism too. Is that possible in Greenland?

Travel agent: 1 would say that Iceland is more suitable because of
the geysers and hot springs. There are lots of modern spa resorts you
could stay at.

Group leader: Do you know if there is any chance of seeing the
Northern Lights at that time of the year?

Travel agent: The best time to see them is in winter, but if you go
to remote regions like Lapland without artificial lights, it is sometimes
possible to see them.

Group leader: What other activities can my group do in Finland?

Travel agent: At that time of the year there are great hiking and
white water rafting trips which are really good for developing a team
spirit.

4. Discuss the folloing points.

1. How would you define the word “adventure”:
a) A risky undertaking
b) An unusual or suspenseful experience
c) A business venture
d) An exciting and often dangerous thing to do
e) An unusual and stirring experience
2. Do you think that adventure always means something positive?
3. Is there any event in your life which you consider to be a true
adventure?
4. What impact do adventures have in your life?
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5. Translate the text into English.

[TpukIroUeHYeCKUMHU TYpaMu MOKHO CUUTATh CIUIaBbl Ha Oalgapkax
uid padrax (HaAyBHBIX IUIOTA), cadapy Ha CHEroxojax, KBajpallMKiax,
JOKATI-TYPbI, TUIABAHUE HA SXTAX, MHOTOJTHEBHBIN TPEKUHT U T.1. [Ipuuem,
CpPEeACTBaMU MEPEABUKEHUSI MOTYT CIIY>KUTh U JIOIIaAu, U BEpOJIOIbl, IPU
KeJaHUU U cO0aKH, U CeBEpHbIC OJIEHU. [[pUKIIIOUEHUECKUM TypOM MOKET
CTaTh W BOJHBIA MOXOoJ IO Tuxoil peke B Cpenneil mosnoce Poccuu, u
CJIOKHBI KOMOMHHUPOBAHHBIA TYyp MO MpocTOpaM AHTapKTUIbl. B akTrBe
poccuiickux GUpM MOXKHO HaWTU TpeKUHT U padTunr B Muauu u Henane,
JOKUTIIIAHT B ceBepoapUKAaHCKUX MYCTHIHAX win B HamuOun,
BOCXOxkeHu Ha Kruimmanxapo B Tan3anuu.

Oco0oii  MOMyJSAPHOCTBIO  TOJIB3YIOTCA  KOMOWHUPOBAHHbBIC
MapUIPYTHI, KOT/IA PA3HbIE OTPE3KHU IYTU MPEOIAOJIEBAIOTCSA HA PA3JIUYHbBIX
BUIAaX  TpaHcrnopra. JUIs  NPUKIIOYEHYECKUX  TYpPOB  OTPOMHBIE
BO3MOYKHOCTH IPEIOCTABIISIIOT MPOCTOPBbI Hamen POOuHBI: OT CILIaBOB B
Kapenmnun u koHHBIX MapuipyToB no KaBkasy, 10 BOCXOXIECHUH Ha
Bysikanbl Kamuatku, padtunra no pexam Aunras, TypoB Ha CeBepHBIN
IIOJIIOC, y4acTus B DKCITCINIHUSX.
[MonynspHocte Takoro Typusma pacter. IIpodeccronansr craparoTcs
OpPraHW30BBIBATh  MPHUKIIOUYCHYECKHE Typhl C  MPUBJICKATEIbHOU
NO3HABATENbHON 1LeNblo. Takue MapupyTbl MOTYT pa3padaTbiBaThCs Ha
OCHOBE HCTOPUYECKUX M KpPACBEAUYECKUX MATEPUAIIOB, MCIIOJIb30BAThH
TPYAHOJOCTYIHbIE TAMSATHUKH TOPUPOALI U  KYJIbTYpPbl, KOTOpBIE

MMpCACTABIIAOT MHTCPCC I TYPHUCTOB.
(Ucmounux: www.rostourunion.ru)

UNIT 18. SPORTS TOURISM

Sports tourism involves traveling to specific locations to watch
sporting events or to participate in sports. Many travel firms market all
inclusive travel deals which include tickets to sporting events,
accommodation and meals for sports fans. Some people prefer to make
their own travel arrangements and buy transportation and event tickets
without the assistance of travel agents.

Fans of major sports can buy travel packages to major events such as
the Olympics or the soccer world cup. These often last for weeks or
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months; sports tourism packages usually include tickets to several different
games or matches that occur during the course of the tournament. During
lengthy trips, some fans have the option of adding excursions into the
travel package so that they can visit local tourist sites between sporting
events. Travel firms often sell various types of packages; some are aimed
at budget conscious travelers, while other deals are designed to suit the
needs of business executives. Other clients may want to stay in luxury
accommodations during the trip.

Many sporting events last for no more than a few hours and informal
sports tourism involves individuals traveling long distances to watch a
single matchup before returning home. Some of these independent
travelers do not visit tourist sites or explore the area. In some instances,
groups of sports fans charter coaches or buses so that they can discuss the
sport on the way to the event and talk about the outcome on the way home.
Fans of some sports have been known to riot after sporting events and
police in such cities often escort people on sports tourism trips into and out
of the sports arena.

Aside from watching sports events, many tourists participate in
sports such as snorkeling, rock climbing and other types of outdoor
pursuits. In some instances, these individuals have to undergo some
training before they can participate in certain activities such as climbing
steep mountainsides of diving at certain depths. Some travel operators
cater to both serious sports participants and recreational travelers who
want to experience outdoor pursuits but who also want to tour historic sites
and participate in non-sports related activities.

Sports tourism can involve travel to sporting locations even when no
events are scheduled to take place. Many sports stadiums have museums
and schedule tours that enable sports fans to get a behind the scenes view
of their favorite sports teams. Some tennis and golf clubs allow visitors to
use the same facilities that are normally used by professionals partaking in

major events.
(Source: wiseGEEK // wisegeek.com)

NOTES

sports fans — A sports fan can be an enthusiast for a particular
athlete, team, sport, or all of organized sports as a whole. Sports fans often
attend sporting events or watch them on television, and follow news
through newspapers and internet websites. The mentality of the sports fan
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is often such that they will experience a game, or event while living
vicariously through players or teams whom the fan favors.

package tour — A package tour or package holiday consists of
transport and accommodation advertised and sold together by a vendor
known as a tour operator. Other services may be provided such a rental
car, activities or outings during the holiday. Transport can be via charter
airline to a foreign country, and may also include travel between areas as
part of the holiday. Package holidays are a form of product bundling.
Package holidays are organised by a tour operator and sold to a consumer
by a travel agent. Some travel agents are employees of tour operators,
others are independent.

charter — The hire by contract of the whole or part capacity (part
charter) of an aircraft, ship, train or bus; when several operators share a
charter, this is known as split charter. Single or several one-off
arrangements are known as ad hoc charters, regular journeys contracted for
as series charters; in the case of time charter an operator has an exclusive
use of the vehicle throughout the period of the charter. In travel and
tourism chartering has assumed a particular significance in connection
with inclusive tours by air, which was responsible for much of the growth
of international travel/tourism following the Second World War.

recreational travel — In its broadest sense, recreational travel is any
type of travel undertaken for pleasure rather than for business, a family
event, or any other kind of obligation. Theoretically, then, recreational
travel can involve any type of transport, destination, and accommodation.
Some think of this kind of travel specifically as a vacation which is carried
out in a camper or recreational vehicle (RV). Others understand the term to
mean travel that is spent enjoying one or more preferred leisure activities.

EXERCISES

1. Answer the following questions using the information from the text
«Sports tourism»:

1. What does sports tourism involve?

2. What can fans of major sports buy?

3. How long can major events last?

4. What do sports tourism packages usually include?
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What kind of option can some fans have during lengthy trips?

What types of packages do travel firms sell?

7. What transport do groups of sports fans use in certain cases to get
home and why?

8. Why do police in some cities often escort people on sports tourism
trips into and out of the sports arena?

9. What sports do many tourists participate in apart from watching
sports events?

10.Do sports fans travel to sporting locations when no events are

scheduled to take place?

A

2. Match the words with their definitions.

1. snorkeling a) A person or organization selling travel
services(such as transportation,
accommodation and inclusive tours) on
behalf of principals(such as carriers, hotels
and tour operators) for a commission.

2. excursion b) A person or organization buying
individual travel services (such as
transportation and accommodation) from
their providers (such as carriers and hotels)
and combining them into a package of
travel; the tour is sold with a mark-up to the
public directly, or through intermediaries.

3. accommodation c) the practice of swimming on or through a
body of water while equipped with a diving
mask, a shaped tube called a snorkel, and
usually swimfins. In cooler waters, a wetsuit
may also be worn.

4. tour operator d) a trip by a group of people, usually made
for leisure, education, or physical purposes.
It 1s often an adjunct to a longer journey or
visit to a place, sometimes for other
purposes.

5. travel agent ¢) a human activity capable of achieving a
result requiring physical exertion and/or
physical skill, which, by its nature and
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organization, is competitive and is generally
accepted as being a sport.
6. sport f) lodging, food, and services or traveling
space and related services

3. Study and practice the conversation.

Customer: 1 want to travel to Brazil during the FIFA World Cup.

Travel agent: OK. There are various World Cup packages available
or you can go as an independent traveller.

Customer: 1’d prefer to be independent because I’'m travelling with
my girlfriend and she wants to do some sightseeing and have a bit of a
beach holiday too.

Travel agent: Well, the first thing you need to decide is which
games you’d like to apply for. We have a list of all the venues and the
possible teams who will be playing there.

Customer: 1 see. What about travelling around the country?

Travel agent: 1t depends a bit on how many games you want to see
and where they are located, but you can hire a car, fly or travel by public
transport.

Customer: 1’m not sure. What would you advise?

Travel agent: Once again, it depends on what type of holiday you
want. Car hire is quite cheap and you’re independent, but traffic is chaotic
especially in the big cities. Air travel is more expensive, but more relaxing
and public transport is fun but it will be extremely overcrowded during
the World Cup.

Customer: 1 think we’d like to hire a car there. Can we book
accommodation through you as well?

Travel agent: Certainly! I’ll work out some costs and dates and get
back to you as soon as possible.

4. Discuss the folloing points.

1. What type of holiday is sports tourism?

2. What is the purpose of a sporting tour?

3. What do travellers enjoy during a sporting tour?

4. What kind of sporting tours do tourist companies offer?
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. How will instructors prepare travellers for sporting tours?

. What will instructors plan before the tour?

7. Who carries the tourists' luggage during a sporting tour? What does it
depend on?

8. What types of tourism are there within sports tourism?

9. What is your country’s national sport? Do you like it?

N

5. Comment on the following statements. Do you agree with them?

e Richard M. Nixon said: «I don't know anything that builds the

will to win better than competitive sportsy.

51 He 3HAI0 HUYEro, YTO BOCHUTHIBAIO ObI BOJIIO K MOOEJE Jyylle, 4YeM
CIIOPTUBHBIC COCTSI3aHMSI.

e George Orwell said: «Serious sport has nothing to do with fair

play. It is bound up with hatred, jealousy, boastfulness, disregard of all
rules and sadistic pleasure in witnessing violence: in other words it is
war minus the shooting.”

CepbE3HbIN CIOPT HU UMEET HUYETO O0IIEro ¢ 4ecTHOM urpoit. OH
TECHO CBSI3aH C HEHABUCTHIO, 3aBUCTHIO, XBACTOBCTBOM,
IpPEeHEOPEIKEHUEM BCEMU MPABUIAMHU U CAJUCTCKUM yIOBOJIBLCTBUEM OT
3peJInilla HACUJIUS: APYTUM CJIOBaMU, 3TO BOMHA MUHYC YOUMCTBO.

6. Translate the text into English.

Kaxnpid 3HaeT, 4To Takoe MOXOAbl HA JIBDKAX 3MMOM, CIUIABBI IO
TOPHBIM PEKaM, BEJIO U MOTOMOE3/IKH, HO HE Ka)Ibli 33lyMbIBAETCS, UYTO
BCE OTO 4YacThb CIOPTHUBHOrO Typu3Ma. B Hacrosmiee BpeMs TOJ
CIIOPTUBHBIM TYPU3MOM IIOHMMAKOTCS TOE3JIKMA JUIsI y4acTus B
CHIOPTUBHBIX COPEBHOBAHUSX WM JIJISl 3aHATUN JTIOOUTEIICKUM CIIOPTOM, a
TAKXK€ TMOE3JIKW B KayeCTBE 3PUTENS CHOPTUBHOTO COCTSI3aHUS WU
MIOCETUTEIA CIOPTUBHOIO KOMIIJIEKCA, BOJHOTO MapKa M T.II.

CHnopTuBHBIA Typu3M BKIIOHAeT B ce0s pa3Hble BUILI TypHU3Ma:
aBTOMOTOTYPHU3M; aBTOCTOMN; BEJOCHUIICAHBIA TYpWU3M; BOJHBIM TYypPHU3M.
Pa3HOBHIHOCTAMU SBIISIFOTCA MAPYCHBIM TYPHU3M, CIUIAB MO TOPHBIM pPEKaM
U T. J.; KOHHbIA TYPU3M; JBDKHBIM TYpU3M; MOTOUMKIIETHBIN TYPU3M;
MEMIEXOIHBIM TYPU3M — MEPEABMKEHHUE HAa MapuIpyTe MPOU3BOJUTCA B
OCHOBHOM ITI€MIKOM. Pa3HOBHIHOCTBIO CIEIYyET CUUTATh TOPHBIN TYPHU3M;
CIEJCOTYPU3M; KOMOMHUPOBAHHBIN TYPHU3M.
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CHopTuBHBIA Typu3M B IIOCIEIHHE JECATWIECTHS  AKTUBHO
pPa3BUBAETCS BO MHOTMX CTpaHax. JTO CBSI3aHO KakK C JKEJIIAHUEM YEJIOBEKA
YUTU OT OOBIICHHOCTH, TOOBITh HACAUHE C MPUPOAOU, TaK U MOIYUUTh
HOBBIC OLIYIICHHWs, BIICYATICHUS U OMOLMHU. 3aHUMAsCh ONPEIEIICHHBIM
BUJIOM CIIOPTUBHOTO TYpU3Ma, YEJIOBEK YKpEIUIsieT (PU3MUeCcKOe 310POBbE.

CoopTuBHBIA TypuU3M 3TO HE TOJNbKO cnopT. OH MO3BOJSET
MIO3HAKOMUTBCA C KYyJIbTYpOW NPOKHUBAIOIIMX B PaWOHE MYTEIIECTBUS

HapOJ0B, HACTAIUTHCS CO3EPIIAHUEM YINBUTEIBHBIX JIAaHIMA(PTOB.
(Acmounux: 28travel.comysportivniy-turizm/)

UNIT 19. GASTRONOMIC TOURISM

Gastronomic tourism is an emerging phenomenon that is developing
like a new tourist product due to the fact that one third of the trip budget is
spent on food consumption. Because of this, local cuisine is an important
factor in terms of holiday quality. Gastronomic tourism is a journey, in
regions rich in gastronomic resources, to generate recreational experiences
or have entertainment purposes, which include: wvisits to primary or
secondary  producers of  gastronomic  products, gastronomical
festivals, fairs, events, cooking demonstrations, food tastings or any
activity related to food.

This journey of experiences is on a close connection with
a lifestyle that includes experimenting, learning from different cultures,
accumulation of knowledge and lessons learned, by eating, about the
qualities or attributes related to culinary tourism, and culinary specialties
produced in the regions visited. The gourmet tourism experience is
considered as such, if everything mentioned above is the main reason or
motivation to travel, for visitors, to a specific destination.

To define the gastronomy we highlighted three approaches namely the:

e Gastronomy 1s a fine cuisine, it 1s a patrimony established by
generations of cooks and is the result of a delicate processes;

e Gastronomy is studying the physical characteristics of foods (such as
quality) and seeks to better understand the processes that occur when
food 1s consumed,;

e Food is the source of inspiration and pleasure.

Consumption is an integral part ofthe tourist experience,

which are represented by:
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e Visiting places;

e Attendance to different traditions and customs;

e FEat local cuisine.

Gastronomic tourism includes several subtypes if we look from the
perspective of food or dishes, so we have offers for: food such as bacon,
cheese, meat, fish, fruit, truffles and drinks such as wine, beer, brandy, tea
or sake.

Within the gastronomic tourism the gastronomic routes are very
popular tourism products. This being a genuine system, and consist a
complex thematic tourist offer. Along the route tourists can find
information about other attractions.

Gastronomic routes become some of the most advanced products in
the field. Gastronomy routes is a system that represents a complete and a
thematic tourist offer defined by one or more routes from a particular
geographic area (although, in reality, cuisine has no borders) with a
number of products or tourism sites such as factories and restaurants,
which are listed in tourist guides and revolve around a specific food,
product or type of food generally with differentiated quality, and events or
gastronomic activities. The route also informs about other sites and
attractions, thereby promoting economic development throughout the area.
Therefore, the idea is to bring together different types of tourist attractions
and offer them in a convenient package so that tourists stay longer in the
area in contrast to the places where only one type of attractions were

presented.
(Source: G. Gheorghe Gastronomic tourism, a new trend for contemporary
tourism? // Cactus Tourism Journal)

NOTES

cuisine — French term for kitchen, cookery or style of cooking.
Hence, e.g., haute cuisine (high class French cooking); nouvelle cuisine
(French cooking characterized by light traditional dishes, small portions
and attention to presentation with the use of contemporary ingredients and
modern equipment).

motivation — Generally, psychological stimuli which move or
activate individuals to act in a particular way. Thus, whilst determinants
explain the factors which stimulate the growth of tourism, why people
wish to become tourists is the subject of motivations. Motivational
research, the study of psychological reasons underlying human behaviour,
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particularly in relation to buying situations, provides useful insights for
travel, tourism and hospitality planning and development as well as
marketing.

tourism destinations — Countries, regions, towns and other areas
which attract tourists, are main locations of tourist activity, and tend to
account for most of tourists’ time and spending. They are the main
concentrations of tourist attractions, accommodation and other tourist
facilities and services, where the main impacts of tourism — economic,
social, physical — occur.

tourism product — As tourism is termed as a very big industry, like
other industry it also sells its product to the potential tourist. But there is a
big difference in the tourism product and other products. As tourism is
termed as a smokeless industry and unlike other product it has not its own
entity or a single item but it is the combination of different products,
services and attractions. A tourism product is the sum of the physical and
psychological experience got by tourist during their traveling to the
destination. It is the composite product, as the combination of different
services like tourist attraction, transport, accommodation and of
entertainment which provide tourist satisfaction. Each of the components
of a tourist product is supplied by individual providers of services like
hotel companies, airlines, travel agencies, etc.

tourist guide — A tour guide (U.S.) or a tourist guide (European) is
someone who shows visitors around an area, with the guide using
extensive local knowledge to share the area with visitors. Tour guides are
hired to help people navigate unfamiliar areas, and to make trips special, as
a good tour guide sets a positive tone for a trip and shows people things
they would not have discovered otherwise. Using a tour guide while
traveling can also be useful because tour guides are very knowledgeable,
and they can provide facts and information which help visitors interpret
and understand the places they see.

EXERCISES

1. Answer the following questions using the information from the text
«Gastronomic tourism»:

1. Why is local cuisine an important factor in terms of holiday quality?
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2. What kind of a journey is gastronomic tourism?
3. What kind of recreational experiences can a tourist enjoy?
4. What is gastronomy studying?
5. Do you agree that food is the source of inspiration and pleasure?
Why?
6. What subtypes does gastronomic tourism include?
7. Why are the gastronomic routes very popular tourism products?
8. What are gastronomy routes?
9. What does the route also inform about?
2. Match the words with their definitions.

1. gastronomy a) any nourishing substance that is eaten,
drunk, or otherwise taken into the body to
sustain life, provide energy, promote growth,
etc.

2. tourist b) A day on which work is suspended by
law or by custom. Outside the USA, a
vacation or time away from home.

3. destination c) A place which draws visitors by
providing something of interest or pleasure.

4. holiday d) Art and science of good eating.

5. attraction e) a visitor whose visit is for at least one
night and whose main purpose of visitmay
be classified under one of the following
three groups: (a) leisure and holidays; (b)
business and professional; (¢) other tourism
purposes

6. food f) the place to which a person or thing travels
or is sent

3. Discuss the folloing points.

1. Culinary tourism is developing rapidly throughout the world. Have
you ever met up with the term of culinary tourism?

2. In your opinion, support, development and promotion of local cuisine,
can have an influence on the development of tourism in this region? If
so, how?
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3. Have you noticed tourists visiting a place, with the main purpose to
try, learn and taste local specialties? What products seem to be the
most attractive?

4. Do you notice people's interest in local specialties? Which events
potentially increase the interest (exemplary, festivals, special events,
trade shows related to food)?

5. European trend is the creation of organized tourist routes, which are
accompanied by a range of gastronomic attractions. For example,
culinary tour of the olive groves in Croatia associated with the ability
to try products containing olive oil and olives or attend lectures on oil
production processes. Do you think that creation of those kinds of
organized gastronomic trails 1s a good idea to be used for promotional
purposes of the destination? If so, why?

6. Translate the text into English.

KynuHapHblii Typ - 3TO CIeNHaIbHO IOJ00paHHAas MporpaMma
KYJMHAPHOTO OTJbIXa, BKJIIOYAIOIIAs JErycTalyio OJi0J U HAIUTKOB,
O3HAKOMJIEHHE C T€XHOJIOTHEN U MPOLIECCOM UX MPUTOTOBIICHUSA, A TAKXKE
oOyuyeHue y mpodeccHoHaIbHbIX MOBapoB. YacTto B MOCIEIHUE TOJbl
raCTPOHOMUYECKHE TYyPbl BKIIFOYAIOT MOCEIICHUE PA3IMYHbIX KYJIMHAPHBIX
dbecTuBane, Npa3HUKOB U IpMapoK. OOBEKTaMH KYyJIMHAPHOTO TypU3Ma
SABJISTFOTCSL:

Crtpanbl, KyxHs KOTOpPbIX HauboJjee MomyJisipHa Ha MUPOBOM apeHe.
CerogHss k TakuM cTpaHaM oTHocaTca Dpanmus, Wranusa, HMcnanws,
Snonus, Kurai.

Pernonsl, u3BECTHBIE MPOAYKTAMH, MPOUBOMSAIIUMUCS B OTOU
mectHocTu. Hamnpumep, Ttakume permonsl @paniuu, kak bopmao, Dmab3ac,
byprynaus, Illammans, Bxomsgmme B Kiaccudukamuioo Appelation
d’Origine Controle (Ha3BaHuE MPOIAYKTOB MO MECTY MX MPOU3BOJICTBA) U
U3BECTHBICE CBOMMM  yHUKAJIbHBIMA  BUHAMHU. [3BeCTHbI  Takxke
roJutanjckue ropojaa ['ayna u Oaam, B KOTOPBIX MTPOU3ZBOAATCS ChIPHI.

Tak Ha3pIBaeMble, «PECTOPAaHHBIE TrOpoAa». lJIaBHBIM KpUTEpUM
BBIJICJICHUS TaKWUX JIECTUHALMW - O3TO HAJIW4YWE 3aBEICHUN, KOTOpBIE
NPEACTAaBISIOT pa3sHOOOpa3Hble BHJIBI KYXOHb, CTWIEW U (HOpPMaTOB.
Harmpumep, HL}O—IZOpK, Jlonpon, Ilapuxk, Toxno, Pum, bproccens,
['onkonr, bapcenona, Can-®panuucko, Hosbiii Opiiean.

(Ucmounux: futureruss.ru)
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UNIT 20. MEDICAL TOURISM

For travellers that travel overseas for medical purposes, conceptually,
they would meet the definition of a tourist. Since medical tourists are
travellers whose main motivation for travel is for a specific purpose,
medical tourists can be categorised as a group of special interest tourists,
hence participating in a form of special interest tourism.

There is no one definition for medical tourism but it is generally
accepted that this term is used to refer to travel activity that involves a
medical procedure or activities that promote the wellbeing of the tourist.
The components of medical and healthcare tourism:

v’ Treatment of illnesses (Medical tourism). The term «treatment of
illnesses»,  generally includes medical check-ups, health
screening, dental treatment, joint replacements, heart surgery,
cancer treatment, neurosurgery, transplants and other procedures
that require qualified medical intervention. These can range from
healthcare services that can be provided by a local general
practitioner to complex surgical procedures such as transplants.

v’ Enhancement (Cosmetic surgery). «Enhancement» procedures are
carried out mainly for aesthetic purposes. Some of these procedures
require qualified medical personnel but much of this work is non-
disease related (unless disfigurement is caused by disease). Examples
of such procedures include all cosmetic surgery, breast surgery,
facelifts, liposuction and cosmetic dental work.  This component of
the tourism and healthcare tourism is traditionally most associated
with the tourism and leisure industry.

v Wellness (Spa/alternate therapies). The «wellnessy segment of
medical and healthcare tourism promotes healthier lifestyles.
Therefore, these products can include treatment in spas, thermal and
water treatments, acupuncture, aromatherapy, beauty care, facials,
exercise and diet, herbal healing, homeopathy, massage, spa
treatment, yoga and other similar products. There is normally no
need for a qualified doctor to provide these services, although
many professionals providing these services, are often accredited
members of the various associations.

v' Reproduction (Fertility). «Reproduction» tourism is an increasing
and growing area of medical tourism travel. Under this
component, there are patients who seek fertility-related
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treatments such as in vitro and in vivo fertilization and other
similar procedures. In some situations, the travel is motivated and
influenced by the legislation in the country of origin and host country.
Some fertility procedures are illegal in some countries. Furthermore,
«birth tourism» is also included in this category. This category
involves a pregnant mother who travels to another country to give
birth to her baby in order to utilise the services, which are often free.
In addition, a further advantage for her is to have her child
gain citizenship of the new country and thus be able to reside
permanently in the new location. At times, potential parents travel
for the purposes of adopting children because the legislation and

supply of babies for adoption is easier in host countries.
(Source: Ch. Lee, M. Spisto. Medical Tourism, th e Future of Health Services,
2007)

NOTES

health tourism — Medical tourism is related to the broader notion of
health tourism which, in some countries, has longstanding historical
antecedents of spa towns and coastal localities, and other therapeutic
landscapes. Some commentators have considered health and medical
tourism as a combined phenomenon but with different emphases. Carrera
and Bridges, for example, define health tourism as the organised travel
outside one‘s local environment for the maintenance, enhancement or
restoration of an individual‘s well-being in mind and body. This definition
encompasses medical tourism which is delimited to organised travel
outside one‘s natural health care jurisdiction for the enhancement or
restoration of the individual‘s health through medical intervention.

wellness — The World Health Organization (WHO), defines wellness
as “the optimal state of health of individuals and groups. There are two
focal concerns: the realization of the fullest potential of an individual
physically, psychologically, socially, spiritually and economically, and the
fulfillment of one’s role expectations in the family, community, place of
worship, workplace and other settings.” The National Wellness Institute
sees wellness as “a conscious, self-directed and evolving process of
achieving full potential.” “Wellness is generally used to mean a healthy
balance of the mind, body and spirit that results in an overall feeling of
well-being.” Wikipedia

birth tourism — Birthright citizenship is the thing that is sought by
people indulging in birth tourism. This kind of tourism involves traveling
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from one country to another, in order to give birth to a child so that the
child automatically becomes a citizen of the destination country. While the
practice seems a little far-fetched, it is common in countries with
economic, social, and political instability. Wealthy circles in
poorer/underdeveloped countries are also often seen indulging in this kind
of tourism so that their offspring become citizens of developed nations,
and thereby, gain all the benefits.

tourism industry — Term to describe firms and establishments
providing attractions, facilities and services for tourists. Economic
activities are normally grouped into industries according to their products.
As tourists use a range of attractions, facilities and services, they are
customers of a number of industries as conventionally defined. Those
significantly dependent on tourists for their business, such as hotels and
tour operators, are sometimes called tourism-related industries. To the
extent to which they supply tourist rather than local and neighbourhood
markets, they make up a tourism industry, that part of the economy which
has a common function of meeting tourist needs.

leisure industry — Organizations, firms and establishments with a
common function of providing goods and services for use in leisure time.
In economic terms the industry serves leisure markets and attracts the
expenditure of disposable income. Leisure spending represents a large and
growing proportion of consumer expenditure in most developed countries.

EXERCISES

1. Answer the following questions using the information from the text
«Medical tourism»:

What is the purpose of medical tourism?

What kind of travel activity 1s medical tourism?

What are the components of medical and healthcare tourism?

What does the term «treatment of illnesses» generally include?

What are the main purposes of «Enhancement» procedures?

What ere examples of «Enhancement» procedures?

What does the «wellness» segment of medical and healthcare tourism
promote?

8. Is it necessary to be a qualified doctor to provide such services as
herbal healing, spa treatment or homeopathy?
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9. What is «reproduction» tourism?
10. What is «birth tourism»? What are advantages of «birth tourism»?

2. Match the words with their definitions.

1. wellbeing

a) a process where a patient's damaged joint
is removed and replaced with one made from
synthetic materials.

2. screening

b) the use of fragrant essential oils and herbs
to promote natural healing and health. The
use of pleasing, scented herbs for their
medicinal and spiritual properties has been
recorded since ancient Egypt and Babylon.

3. acupuncture

c) a practice of medicine that relies on
minute amounts of herbs, minerals and other
substances to stimulate a person's natural
defenses. A single dose of medicine can heal
the body, mind and emotional state of a
person without virtually causing any side
effects.

4. joint replacements

d) a location where mineral-rich spring water
(and sometimes seawater) is used to give
medicinal baths. They are known to be
healing, and incredibly relaxing.

5. aromatherapy

e) a contented state of being happy and
healthy and prosperous

6. homeopathy

f) a strategy used in a population to identify
the possible presence of an as-yet-
undiagnosed disease in individuals without
signs or symptoms.

7. herbal healing

g) a component of Traditional Chinese
Medicine (TCM) which involves sticking
solid, hair fine needles into the body at
specific points. The procedure is designed to
release  blocked energy and address
imbalances in the body which may cause ill
health, and it has been used in China for
thousands of years.
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8. medical check-ups h) a traditional medicinal or folk medicine
practice based on the use of plants and plant
extracts.

9. spa 1) a thorough physical examination; includes
a variety of tests depending on the age and
sex and health of the person

3. Fill in the gaps with one of the words below.
neurosurgery, skilled, excellence, health, professionals, adults, , treats,
physicians, delivered.

Tel Aviv Sourasky Medical Center (Ichilov), one of Israel's leading
hospitals,..1.. patients from Israel and from all over the world. Every year
patients from Israel and around the world entrust their ...2. to the hands of
the ..3.. and dedicated staff of the medical center. The medical center is
globally recognized as a front-runner in the field of medical tourism. Every
year many patients - children and ..4. from around the world - choose to
receive their medical treatment at the medical center. Being one of Israel's
most reputable multidisciplinary hospitals, the highly skilled ..5.. and
health care teams of the Tel Aviv Sourasky Medical Center (Ichilov) are
committed to providing ..6. in medical care.

Our vision 1s to provide medical excellence that is .7.. by the most
highly skilled physicians and other health care team members. Our
specialists comprise world-class ...8.. in the field of microsurgery,
hematology, .9.. , cardiology, oncology, orthopedics, and many more.

4. Discuss the folloing points.

1. What sort of trends in medical tourism do you foresee in the near
future?

2. Which countries are significant leaders in the medical tourism
industry?

3. Are there any medical technologies or procedures in which
particular countries excel?

4. What is the history of the concept «wellness»?

. How is wellness related to fitness and health?

6. What is wellness tourism, and what are its components?

(9)]
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7. What do you think about medical tourism? What are advantages
and disadvantages of medical tourism?

5. Find information about medical tourism in Russia.
6. Translate the text into English.

Cnopoc Ha myTemecTBUs 3a 340pPOBbEM pacTeT u3 roga B roa. M sro
noHsATHO. C OJHOM CTOPOHBI TMOSIBUJIACH BO3MOXHOCTH BBIOOpA, TIE, B
KaKOW KJIMHHMKE, B KaKOW CTpaHe JIEYUTh TO WM MHOE 3a0oJieBaHUE, a,
BO3MOXKHO, U JieJaTh omnepalnuio. A ¢ Jpyrou, pacTteT BOCTPEOOBAHHOCTh
OpUPOJHBIX JiedeOHbIX (akTopoB, SPA mporeayp u caHaTOpHO-
KypopTHOTO jedeHus. CaMa >KU3Hb BCE OOJIbIIIE 3aCTABISIET HAC TyMaTh O
xopomiel ¢usndecko Qopme, a gepUIUT CBOOOJHOrO BpPEMEHHU
MOJATAJIKUBAET YEJIOBEKA K TOMY, UYTOObI COBMECTUTh OT/BIX C JICYCHUEM U
poUIAKTUKOMN pa3IuYHbIX 3a00JIEBaHUM.

['eorpadus meguuuHckoro Typusma ooOmupHa. B EBpome 3To:
Opannus, WUrtanus, ['epmanus, Actpus, [lIBelinapus, Benrpus, Yexus,
CnoBakusa, Cnosenus, Xopsarus, bonrapus, Ilosbma. bosbion
MOIYJIIPHOCTBIO TMOJIB3YIOTCA KypopThl U3paunsa, Mopaanuu, TyHuca, spa
ueHtpbl Ucnanunn, Erunta nu Typuuu. FOro-Boctounas A3us nipennaraer
TypucTaM TaWCKUM Maccax, WHAUNUCKYIO alopBeay, THOETCKYI0 U
KUTAaCKyr0 MeaunuHy. K ycayram poccusiH —  3aMedaTrelibHbIE
OTEYECTBEHHBIE KypOPThI OT kKamMuatckou [lapaTtyHku 1o kypopToB A30BO-

Yepuomopckoro nodepexnbsa u KaBkazckux Munepanbubix Bog.
(Ucmounux: www.rostourunion.ru)

UNIT 21. RELIGIOUS TOURISM

Religious tourism usually involves followers of particular faiths
visiting locations that some people regard as holy sites. In many instances,
religious tourists journey to these sites on the anniversaries of events that
are of importance to followers of specific religions. Traditionally, those
involved in religious tourism were referred to as pilgrims but in modern
times that term that is not as widely used since many non-religious
individuals also embark on trips to holy sites because many of these sites
are of cultural or historical as well as religious interest.
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Some travel companies arrange all inclusive trips to temples,
churches, sites where religious figures were reportedly martyred, and
various other locations that hold some kind of historical or mythical
significance. These trips often take the form of guided tours, sometimes
visiting a number of sites in one day or during one tour. Many sites in
Israel are of significance to Christians, Jews and Muslims alike. Many
sites in Jerusalem, Bethlehem and elsewhere are linked to historical figures
or events associated with just one of these three major religions. Many
travel firms also offer package tours to locations in India that are of
importance to Buddhists and Hindus, while other tour companies cater to
followers of other religions.

Religious communities located throughout the world sometimes
arrange trips to holy sites. These groups often organize events to raise
funds to cover the cost of the trip so that members who lack the means to
cover their own costs are able to go on the trip. In some instances,
religious groups contact other members of the faith who live close to the
holy sites and arrange for travelers to stay in monasteries or other
properties that are operated by members of the religious faith.

While religious tourism often takes the form of lengthy group trips,
in other instances it can take the form of a day trip or a brief visit to a holy
site. There are many locations throughout Europe, Africa, Central and
South America that are regarded as holy by some Christians because
people claim to have seen visions of religious figures at these sites. During
religious holidays and celebrations, many people from the surrounding
areas visit these sites and religious ceremonies are held to mark particular
occasions. Similarly, Muslims, Buddhists, Hindus and believers in other
faiths often embark on brief pilgrimages to holy sites in Saudi Arabia,
India or other parts of Asia. Therefore, religious tourism can involve both

formal travel arrangements or impromptu trips to nearby sites.
(Source: wiseGEEK // wisegeek.com)

NOTES

religion — Religion is the set of beliefs, feelings, dogmas and
practices that define the relations between human being and sacred or
divinity. A given religion is defined by specific elements of a community
of believers: dogmas, sacred books, rites, worship, sacrament, moral
prescription, interdicts, organization. The majority of religions have
developed starting from a revelation based on the exemplary history of a
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nation, of a prophet or a wise man who taught an ideal of life. A religion
may be defined with its three great characteristics: Believes and religious
practices, The religious feeling i.e. faith, Unity in a community of those
who share the same faith: the Church. It is what differentiates religion
from magic.

pilgrimage — Movement of believers to distant holy places. The most
widespread of these 1s probably the journey to Mecca, which all Muslims
must make at least once during their lifetime. Formerly made on foot, by
camel or by ship, but now increasingly by air, on scheduled services and
by charter, from West Africa, Indonesia and elsewhere. Hindus similarly
travel to Varanasi (Benares) in India, Japanese to ancestral shrines
throughout the country, and Christians and Jews to Jerusalem. Visits to
religious sites from the developed world are now more likely to be made
because of the historical or architectural interest of the holy places rather
than primarily or exclusively for religious purposes. However, Lourdes in
France and Knock in Ireland are examples of modern shrines that have
arisen from visions and attract large numbers of religious visitors.

EXERCISES

1. Answer the following questions using the information from the
text «Religious tourism»:

Who is usually engaged in religious tourism?
Who is a pilgrim? Is this term widely used? Why?
What kind of all-inclusive trips do some travel companies arrange?
What form do these trips often take?

Do tour companies cater to followers of different religions?
In what way can some members of religious groups cover their own
costs to go on the trip?
7. Why are many locations throughout the world regarded as holy by
some Christians?

R e

2. Match the words with their definitions.

1. religious community |a) Act of traversing through a geographic
region or moving from one place to another.
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This can be temporarily, as is often the case,
and can be for a short period of time.

2. travel b) a traveling around from place to place; a
long journey including the visiting of a
number of places in sequence, especially
with an organized group led by a guide.

3. traveler c) a member of the people and cultural

community whose traditional religion is
Judaism

4. monastery

d) a person or thing that travels; a person
who travels or has traveled in distant places
or foreign lands.

5. tour e) a facility that houses a religious
community of monks or nuns

6. shrine f) a follower of the religion of Islam

7. temple g) a person who has received Christian
baptism or is a believer in Christianity

8. Jews h) a place regarded as holy because of its

associations with a divinity or a sacred
person or relic, marked by a building or
other construction.

9. Christians

1) a building devoted to the worship of a god
or gods.

10. Muslim

j) a community (group of people) who
practice the same religion

2. Find information about the history of pilgrimage.
3. Read and translate the text about Montserrat and put ten

questions to it.

Montserrat Tours

Located about 30 miles (50 km) northwest of Barcelona i1s
Montserrat, the 'Serrated Mountain.' This unique rock formation, sawed
and sculpted by thousands of years of wind and rain, is most famously
home to a Benedictine monastery, an important Catholic pilgrimage spot
thanks to its 12th-century wooden statue of La Moreneta (The Black
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Madonna), Catalonia's patron saint. Aside from its religious and cultural
importance, the mountain also boasts unbeatable views from its peaks.
Montserrat 1s one of the most popular full- or half-day trips from
Barcelona. Located mid-cliff, the monastery is reachable via cog railroad
or cable car, and from there, visitors are free to explore the monastery
grounds, hike the numerous trails winding up and around Montserrat
mountain, or ride two funiculars to a scenic lookout or a holy cave
believed to be the spot of a miraculous sighting of the Virgin Mary.
Montserrat's location in Spain's cava-producing region means many
travelers combine a visit with a tour and tasting at one of the several
nearby wineries.
Things to Know Before You Go

« Choose a half-day Montserrat tour or a full-day excursion with a stop
at a cava winery for wine tasting.

« Trips last anywhere from four to 10 hours, depending on the option
you choose.

« Montserrat Monastery 1s wheelchair accessible, as is the cog railway
leading there. Other parts of the mountain, including the funiculars,
are not accessible.

. Bring layers, as Montserrat is cooler than nearby Barcelona.

. Wear comfortable walking or hiking shoes, especially if you plan to
make use of the trail network.

Santa Maria de Montserrat is home of the famous L'Escolania choir, a
boys choir of altos and sopranos who perform in the Basilica of
Montserrat each day. The midday performance by one of the oldest
boys choirs in Europe has become one of the most popular activities at

the monastery, with seats filling up well before the singing begins.
(Source : https.://www.viator.com/Barcelona-attractions/Montserrat/d562-a835)

4. Translate the text into English.

Penurno3Hsii  Typu3M NOAPA3yMEBACT 3HAKOMCTBO C HCTOPUEHR
CBATBIX MECT, JKU3HBIO M OBITOM CBSTBIX, & TaKXe€ C LEPKOBHBIM
UCKycCTBOM.  [lanoMHMYeckuid TypusM  — O3TO  Pa3HOBUIHOCTH
PEIUTHO3HOIO TYpPU3MA, COBEPILIAEMOrO BEPYIOIIUMMHU JIIOJABMU pPa3HBIX
KOH(ecCcUil MO CBATHIM MecTaM. ['JTaBHBIM 3J€MEHTOM MNaJIOMHUYECKOTO
TypU3Ma SBIISIIOTCS DKCKYPCUH.
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CeromHsilIHME TPUYUHBI TMAJIOMHUYECTBA pA3HBIC, HAYMHASA OT
OOBIYHOTO JIFOOOMBITCTBA M 3aKaHYMBas IOE3JKaMU B CBSTBIHM CBOEH
Bepbl. MHOTHE yCTPEMIISIOTCSI, UTOOBI YKpenuTh Bepy. EcTh u Takue, 4To
XOTSIT U3JICYUTHCS OT OO0JIE3HEH U MOCENAl0T OYKBAIILHO BCE CBATHIC MECTA
IIJIAHETHI.

BriOop masioMHUYECKui TypoB MopakaeT paszHooOpasueMm. Poccus,
u3BecTHa MoHACThIps MU Ha Bamaame m ConoBkax, Tpowune-CeprueBou
naBpou, Jluseeso u np.

[{enbt0 MaJTOMHUYECKOTO Typa MOKET OBITh MOCEIIEHHUE MecTa,
CBSI3aHHOTO C MCTOPUYECKUM COOBITHEM WJIM 3HAMEHUTOW HMCTOPUUYECKOMN
JUYHOCTHIO, CBATBIMH. B HEKOTOpBIX clydasx Ielbl0 MOTYT OBITh
MPUPOJIHBIE 0OBEKTHI, TAKME KaK 03€pa, POAHUKH, MEIIephl, peku. Bce aTo
OOBIYHO CBSI3aHO C MCTOPUYECKHUMHU WU CBATBIMH  COOBITHUSMH,
JUYHOCTSIMU WJIM JIETEHIAAMH, KOTOPBIE OKAa3bIBAIOT PELIAIOIIEE BIUSIHUE
Ha XapaKTep NaJOMHUYECKOTO Typa.

[TamomMHMYECKE Typbl OYEHb IMO3HABATEIBHBIM W IIOJIE3HBIA BU/I
Typusma, ¢  OOJBIION  JIOJ€H  MPOCBETUTEIbHO-IIO3HABATEILHON
cocTaBisrolleli. Bo BpemMs NaTOMHUYECKUX IIOE€300K y TYPUCTOB
MOSIBJISIETCA TPEKpacHass BO3MOXKHOCTb Yy3HAaTh 00 HMCTOPHUM, TPaUIIMS,
JeTeHIaX JAPEBHUX MOHACTBIPEH M XpamoB, MOOJIMKE MO3HAKOMUTHCS C
JTyXOBHBIMU TPAIULIUSIMU KaKOU-TMOO peuruu. B MOHACTBIpSIX U Xpamax
BCE MAJIOMHHUKHA BO BpEMS MAJOMHUYECKOTO Typa MOTYT y4acTBOBAaTh B
PEIIUTHUO3HBIX O00psAaax, IMOJIYyYUTh OJarociioBeHHWE WM TOOOIIATHCSA C

MOHaxXaMH U CBAIIICHHUKAMU.
(Ucmounux: sokolov33.ruyindex.php/vid-tirizm/62 ...turizm)
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MODULE VI. TOURISM AND TRANSPORT

UNIT 22. TOURISM AND TRANSPORT

Tourism, as an economic activity, is characterized by a high level of
elasticity. As transport costs are significant for international transportation,
demand is strongly influenced by cost fluctuations. Therefore, transport is
the key element in the tourism industry. The demand in international and
even national transport infrastructures implies a very large number of
people who wants to move in an efficient, fast and inexpensive manner. It
requires heavy investments and complex organization. Well organized
terminals and intelligently planned schedules are essential in promoting
effective transportation facilities for tourists, notably since the industry is
growing at a fast rate.

Transport is the cause and the effect of the growth of tourism. To
start with, the improved facilities have stimulated tourism, and the
expansion of tourism has stimulated transport. Accessibility is the main
function behind the basics of tourism transport. In order to access the areas
that are mainly aimed, tourists will use any transportation mode. However,
air transport is the main mode for international tourism, which normally
entails travel over long distances. Growth rates of international air traffic
are pegged with growth rates of international tourism.

Transport policies and decisions of governments can make a big
difference in the destinations available to tourists. One dimension concerns
the openness to tourism through travel visa restrictions, which vary
substantially depending on the countries of origin of tourists.
Unsurprisingly, travellers from developed countries, particularly Europe,
are facing the least restrictions while travelers from developing countries
are facing a much more stringent array of restrictions. Another dimension
concerns the provision of infrastructures. If the public sector does not cope
with the demand in terms of transport infrastructures, the tourist industry
might be impaired in its development. However, land transport networks in
various countries are designed to meet the needs of commercial
movements that tourism requires.

«Holiday spenders» usually make enough contribution to the local
economy that governments are more than willing to invest in efficient road
networks or airport facilities, especially in locations that have limited
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economic opportunities other than tourism. There are however significant
differences in the amount of spending per type of mode, namely between
cruise and air transport tourism. Cruise shipping tourism provides much
less revenue, with $15 per passengers spent per port of call on average. A
significant reason is that cruise lines are capturing as much tourism
expenses within their ships as possible (food, beverages, entertainment,
shopping).

(Source: Jean-Paul Rodrigue. International Tourism and Transport)

NOTES

tourism industry — Term to describe firms and establishments
providing attractions, facilities and services for tourists. Economic
activities are normally grouped into industries according to their products.
As tourists use a range of attractions, facilities and services, they are
customers of a number of industries as conventionally defined. Those
significantly dependent on tourists for their business, such as hotels and
tour operators, are sometimes called tourism-related industries. To the
extent to which they supply tourist rather than local and neighbourhood
markets, they make up a tourism industry, that part of the economy which
has a common function of meeting tourist needs.

tourism transport — For statistical purposes, the means of transport
refers to the means used by a visitor to travel from his/her place of usual
residence to the places visited [World Tourism Organization]. A suggested
classification consists of two levels; the first level (major groups) refers to
the transport route (air, waterway, land) and the second level (minor
group) specifies each means of transport within the major group (such as
scheduled flights, passenger lines and ferries, railways)

international travel/tourism — Travel/ tourism between countries,
1.e., foreign travel/tourism by residents of one country to, from and within
other countries, as distinct from domestic travel/tourism; for statistical
purposes residents include resident aliens. From the point of view of a
country, international travel/tourism consists of inbound and outbound
travel/tourism, e.g., in the case of France, foreign visitors to France and
French residents abroad.

1. Answer the following questions using the information from the text
«Tourism and transport»:
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. What does the demand in international and even national transport

infrastructures imply?

. What is essential in promoting effective transportation facilities for

tourists?

. Transport is the cause and the effect of the growth of tourism, isn’t

it?

. What is the main mode for international tourism?
. What can make a big difference in the destinations available to

tourists?

. What are the dimensions concerning visa restrictions and the

provision of infrastructures?

. What are significant differences in the amount of spending per

type of mode?

2. Match the words with their definitions.

1.

demand a) A sea voyage, especially one taken for

pleasure.

2.

infrastructure b) A particular geographic region.

3.

traffic c) A way used for travelling between places,

usually surfaced with asphalt or concrete.
Modern roads, both rural and urban, are
designed to accommodate many vehicles
travelling in both directions.

4. restriction d) The act of transporting, or the state of being

transported; conveyance, often of people,
goods etc.

5. area

e) The body with the power to make and/or
enforce laws to control a country, land area,
people or organization.

6. transportation f) Pedestrians or vehicles on roads, or the flux

or passage thereof. Commercial
transportation or exchange of goods, or the
movement of passengers or people.

7. government g) An underlying base or foundation

especially for an organization or system.

8. road h) The desire to purchase goods and services.
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9. cruise 1) The act of restricting, or the state of being
restricted. A regulation or limitation that
restricts.

3. Study and practice the conversation.

Alex: Personally I hate seeing people off. I prefer being seen off
myself. I'm extremely fond of travelling and feel terribly envious of any
friend who 1s going anywhere. I can't help feeling I should so much like to
be in his place.

Bert: But what method of travelling do you prefer?

Alex: For me there is nothing like travel by air; it is more
comfortable, more convenient and of course far quicker than any other
method. There is none of the dust and dirt of a railway or car journey, none
of the trouble of changing from train to steamer and then to another train.
Besides, flying is a thrilling thing. Don't you agree?

Bert: 1 think I should like to say a word or two for trains. With a train
you have speed, comfort and pleasure combined. From the comfortable
corner seat of a railway carriage you have a splendid view of the whole
countryside. If you are hungry, you can have a meal in the dining—car; and
if the journey is a long one you can have a wonderful bed in a sleeper.
Besides, do you know any place that's more interesting than a big railway—
station? There is the movement, the excitement, the gaiety of people going
away or waiting to meet friends. There are the shouts of the porters as they
pull luggage along the platforms to the waiting trains, the crowd at the
booking—office getting tickets, the hungry and thirsty ones hurrying to the
refreshment rooms before the train starts. No, really! Do you know a more
exciting place than a big railway—station?

Cecil: 1 do.

Alex: And that is?

Cecil: A big sea port, For me there is no travel so fine as by boat. |
love to feel the deck of the boat under my feet, to see the rise and fall of
the waves, to feel the fresh sea wind blowing in my face and hear the cry
of the sea— gulls. And what excitement, too, there is in coming into the
harbour and seeing round us all the ships, steamers, cargo—ships, sailing
ships, rowing boats.
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Alex: Well, I suppose that's all right for those that like it, but not for
me. I'm always seasick, especially when the sea is a little bit rough.

Bert: T've heard that a good cure for seasickness is a small piece of
dry bread.

Alex: Maybe; but I think a better cure is a large piece of dry land.

David: Well, you may say what you like about aeroplane flights, sea
voyages, railway journeys or tours by car, but give me a walking tour any
time. What does the motorist see of the country? But the walker leaves the
dull broad highway and goes along little winding lanes where cars can't go.
He takes mountain paths through the heather, he wanders by the side of
quiet lakes and through the shade of woods. He sees the real country, the
wild flowers, the young birds in their nests, the deer in the forest; he feels
the quietness and calm of nature. And besides, you are saving your railway
fare travelling on foot No one can deny that walking is the cheapest
method of travelling, So I say: a walking tour for me.

4. Discuss the folloing points.

What means of travel do you prefer and why?

Why is transportation vital aspect for tourist industry?

What makes car a very convenient means of transportation?

What has become the principal mode of transportation for long-

distance travel?

5. What do you know about the problems of transportation for tourists in
Russia?

6. Do you think there is improvement in the transportation service
in Russia?

7. Why do some people like travelling by train?

. What is the most enjoyable means of travel in your opinion?

9. What way of travelling affords most comfort for elderly people?

i

o0

5. Translate the text into English.

B uHayctpum Typu3Ma  UCIHOJB3YIOTCS  CIEIYIOIIUE  THIIBI
TPAHCIOPTAa: BO3AYIIHbIN, HA3€MHBIM U BOAHBIN. OCHOBHBIMU CpPEACTBAMU
TPAHCIIOpTa  SIBIIAIOTCS: @) BO3AYIIHOTO - CaMOJIETbl, BEPTOJIETHI,
JenbTaIIaHbl, MapalltoThl, MapariaHbl, BO3AYLIHbIE HIapbl; 0) HA3EMHOTO
- TI0e3/1a, aBTOOYChI, aBTOMOOWIIN, MOTOIUKJIbI, BEJIOCUIIEIbI; B) BOJIHOTO -

MOPCKHE U PEUYHBIC CyJa, KaTepa, sIXTbl, MOTOPHBIC JIOJKH, HAPOMBI.
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Bo3aymHelil TpaHCHOPT, @ UMEHHO, - CaAMOJIEThI, HAUOOJIEE YacTO U
TPaAUIIMOHHO  HWCIOJB3YIOTCS TPU  MEPEMEIICHUSX Ha  JajlbHUE
paccTosiHUsI, NOpW  JOCTaBKe B  JIeCTHHaIMIO.  Bepronersr -
JEMOHCTpPAllMOHHbIE  TIOJIETBl  HAJ TOpOAaMH, JieCaMHU, O03€paMHu,
JOKYHTJISIMH (0030pHOTIaHOPAaMHbBIE SKCKYPCUH, BO3YIITHBIE cadapn).

ABTOMOOUJILHBIA TPAHCTIOPT MO3BOJISAET CAEIaTh OCTAHOBKY B MYTH,
HE TpeOyeT ClelUuaIbHbIX BOK3aJ0B, IMyTEH, MPAKTUYECKU HE 3aBUCUT OT
METE0YyCJIOBUH, MO3BOJSET IMyTEHIECTBOBATh 4Uepe3 TPaHUIIBI U Jaxe, B
KOMOWHAaIMKM ¢  JPYTMMH  BHJAaMH  TpaHCIOpPTa,  COBEpIIaTh
TPAaHCKOHTUHEHTAIBHBIC ITyTEMIeCTBUS. ABTOMOOWIBHBIM TPAHCIOPT B
TypU3M€ UCIIOIb3YETCs ISl OpraHu3aliu aBTOOYCHBIX TYPOB, SKCKYPCHUI,
IPYIIIOBBIX U MHANBUIyaTIbHBIX TpaHC(hEpoB.

XKene3nonopoaHble 1Moe3na TPAJAULHUOHHO HCIOJB3YIOTCA IS
JIOCTaBKM TYpUCTOB B JecTuHanui0. KpoMe Toro, cymecTBylOT MOHSTHS
«TYPUCTCKHE TIOE3/1a» U <KEJIE3HOJOpPOXkKHBbIE Typbl». Hampumep, Bo
BHYTPEHHEM TypHU3ME: MOe3/a 3/I0POBbSI, JIJIi TPUOHUKOB U PHIOOJIOBOB; B
Bbie3THOM: «Issccup-akcnpeccey (LlIBennapus), «Umneparop» (Bena-
3ansuoypr); Bo Bbe3AHOM: «30J10T0M open» (Poccus).

Ecnu ™Mbl oTnpaBisieMcsi B ABCTpajivio, TO CaMOJET, - 3TO
CAVMHCTBEHHBIA BHJI TPAHCIIOPTAa, CIOCOOHBIM JIOCTaBUThL HAac B
nectuHanmio. A ecnu B Caskt-IlerepOypr, TO BRIOOp MEXIY CaMOJIETOM,
NOE3/I0M, WJIM aBTOMOOMWJIEM OCYILIECTBIISETCS MACCAXKUPOM, UCXOHS W3

JUYHBIX TPEATOUYTCHUN UM 0OCTOSTEIbCTB.
(Ucmounuk: Kymenosa I'.H. Opeanusayusi mpaHcnopmtoz2o o0Cayicueanus 6
mypusme, 2010)

UNIT 23. TRAVELLING BY AIR

Nowadays people who go on business mostly travel by air, as it is the
fastest means of traveling. Here are some hints on air travel that may be
helpful.

Passengers are requested to arrive at the airport two hours before
departure time on international flights and an hour before on domestic
flights as there must be enough time to complete the necessary airport
formalities.

Passengers must register their tickets, weigh in and register the
luggage. Most airlines have at least two classes of travel, first class and
economy class, which is cheaper. Each passenger of more than two years
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of age has free luggage allowance. Generally this limit 1s 20 kg for
economy class passengers and 30 kg for first class passengers. Excess
luggage must be paid for except for some articles that can be carried free
of charge.

Each passenger is given a boarding pass to be shown at the departure
gate and again to the stewardess when boarding the plane.

Watch the electric sign flashes when you are on board. When the
«Fasten Seat Belts» sign goes on, do it promptly, and also obey the «No
Smokingy signal.

Do not forget your personal effects when leaving the plane.

Landing formalities and customs regulations are more or less the
same in all countries.

When these formalities have been completed the passenger goes to
Customs for an examination of his luggage.

As a rule personal belongings may be brought in duty free. If the
traveller has nothing to declare he may just go through the «green» section
of the Customs.

In some cases the Customs inspector may ask you to open your bags
for inspection. It sometimes happens that a passenger’s luggage is
carefully gone through to prevent smuggling.

The rules for passengers who are going abroad are similar in most
countries but sometimes there might be a slight difference in formalities.

If, for instance, you are supposed to begin with going through the
Customs, you’d better fill in the Customs declaration before you talk to the
Customs officer. An experienced customs officer usually smells a
smuggler, but he may ask any passenger routine questions, for instance,
«Have you got anything to declare?» or «Any spirits, tobacco, presents?»
The usual answers would be, «Yes, I’ve got some valuables, but I’ve put
them all down in the declaration, or «I’ve got two blocks of cigarettes for
my own use» or something of that kind.

Then you go to the check-in counter where your ticket is looked at,
your things are weighed and labeled, a claim-check for each piece of
luggage is inserted in the ticket and you are given a boarding pass, which
has a seat number on it. Of course, if your luggage weighs more than
twenty kilos, you have to pay extra. The next formality is filling in the
immigration form and going through passport control. The form has to be
filled in block letters. You write your name, nationality, permanent address
and the purpose of your trip. In most countries there is also a security
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check when your carry-luggage is inspected. This is an anti-hijacking
measure, and anything that might be dangerous or disturbing to other
passengers must be handed to one of the crew and only returned to the
owner after the plane has reached its destination.

After fulfilling all these formalities you go to the departure lounge
where you can have a snack, read a paper, buy something in the duty-free
shop and wait for the announcement to board the plane.

Some of these formalities are repeated when you arrive at your
destination. The customs declaration and the immigration form are often
filled in on board the plane. At the airport you may be met by a specially
trained dog that will make sure that you are not carrying drugs, and the
immigration officer might want to know at whose invitation you are
coming and whether you have a return ticket.

There is another inconvenience you have to be prepared for when
travelling long distances by plane. It’s the jet lag, a difference between the
time you are accustomed to and the new time. At first you won’t be feeling
very well because of it, but don’t worry — it won’t take you long to get

used to it.  (Source: https://lengish.com/topics/topic-11.htm)
[

NOTES

Customs — Customs is an authority or agency in a country
responsible for collecting and safeguarding customs duties and for
controlling the flow of goods including animals, personal effects and
hazardous items in and out of a country. Depending on local legislation
and regulations, the import or export of some goods may be restricted or
forbidden, and the customs agency enforces these rules. The customs may
be different from the immigration authority, which monitors persons who
leave or enter the country, checking for appropriate documentation,
apprehending people wanted by international arrest warrants, and
impeding the entry of others deemed dangerous to the country.

Customs declaration — Customs declaration i1s a form that is
required by most nations - countries when a citizen or a visitor or goods
are entering that nation's borders, called import. The purpose of the form
document is to declare what goods are been brought in to the nation, as
some may have limits or customs excise tax or are banned from entry. The
form is also used to calculate tariffs or duty, if any. If traveling with your
goods the form is called a customs arrival card or landing card or an entry
voucher. The traveler or family are required to complete the form and sign
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the form for the customs agent. The form is turned over to the customs
and/or border protection official before arriving into the nation. Most
nations require declaration of: alcoholic drinks, tobacco, animals, fresh
food, plant material, seeds, soils, meats, and animal products.

duty-free shop — A duty is a type of tax imposed by a state or local
agency in association with the purchase, importation or exportation of
retail goods. Customs officers may impose duties on people exporting or
importing goods, and the term has led to the concept of duty free shops.
Many argue that visitors to a country should not have to pay local, state, or
country sales taxes on items purchased, especially if their stay is of very
short duration. Further it is contended that retailers who import items
meant for use by travelers shouldn’t have to pay import taxes on these
items. What this means for retailers i1s that they save money on the
purchase of imported goods, which might result in lower prices for the
consumer.

passport control — Passport control, sometimes known as border
control, is typically found at airports, seaports, and other places where
travelers may enter or leave a country. Employees of a government's
immigration department known as passport control officers review the
travel documents presented by citizens, residents, and other travelers to
determine whether they have the right to enter the country. In some places,
border control also operates in the departure areas of airports and seaports
in order to make sure that those who are leaving the country have
appropriate documentation as well. This process can vary significantly by
country, so it generally behooves travelers to familiarize themselves with
the practices of the countries that they will be visiting.

EXERCISES

1. Answer the following questions using the information from the text
«Travelling by air»:

Why do people go on business mostly by air?

When are passengers requested to arrive at the airport?

What are the necessary airport formalities?

Where do passengers register their tickets?

What should a Customs officer prevent?

What is each person given to be shown at the departure gate?

AP
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7. Where passengers can put their hand luggage?
8. Why is your carry-luggage inspected?
9. In what case do you have to pay extra your luggage?

2. Match the words with their definitions.

1.

customs officer

a) the bags, suitcases, etc. that contain your
possessions and that you take with you when
you are travelling

. airport

b) a woman flight attendant; a woman who
attends to the comfort of passengers on a ship,
train, or bus.

. hijacking

c) a substance, either natural or chemical, that
can help you heal if taken correctly, or do a lot
of damages if taken abusively.

. drug

d) an illegal activity where people seize
control of an airplane. It is usually considered
an act of terrorism and carries stiff penalties
under law. Also sometimes known as
skyjacking, it poses a serious threat to the
safety of people on board the aircraft, as well
as people on the ground.

. stewardess

¢) a person who works to enforce laws and
regulations at various ports of entry, like
airports, seaports, or land ports. Most of the
work these individuals do involves processing
various paperwork for immigration
documents.

. luggage

f) a tract of land or water with facilities for the
landing, takeoff, shelter, supply, and repair of
aircraft, especially one used for receiving or
discharging passengers and cargo at regularly
scheduled times.
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3. Study and practice the conversation.

Peter and Maria Almar decide to go to Athens by air. Maria goes to
the travel agency to book the tickets.

Maria: Good afternoon. I’d like to book two return air tickets from
Istanbul to Athens, please.

Travel agent: Certainly. When are you travelling?

Maria: We want to take the flight tomorrow afternoon and come
back next Friday afternoon.

Travel agent: First class or economy class?

Maria: Economy class.

Travel agent: Two adults?

Maria: Yes.

Travel agent: And your name is...

Maria: M. H. Almar. A-L-M-A-R.

Travel agent: And the other passenger?

Maria: P.J. Almar.

Travel agent: On the 11th and the 14th, did you say?

Maria: That’s right. Do we have to change?

Travel agent: No, it’s a direct flight. Here are your tickets, Mrs
Almar. These are for the outward journey — Istanbul to Athens on flight
SN 862 at 17.50 on 11th July. And these are for the return journey —
Athens to Istanbul on SN 863 at 15.10 on 14th July. Don’t forget to be at
the airport 45 minutes before departure time.

Maria: Thank you. Do you accept credit cards?

Travel agent: Certainly, Thank you. That’s TL 6796. Could you sign
here, please? Thank you very much.

Maria: Thank you.

4. Agree or disagree.

1. Maria wants to book 2 tickets from Greece to Turkey.

2. She can’t decide between first class and economy class.

3. She didn’t know it was a direct flight.

4. Maria is going to pay cash.

5. Maria should be at the airport 30 minutes before departure time.
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5. Discuss the folloing points.

1. What do you think about airline food? Suppose you were in charge of
the food for an airline. What menus would you plan for breakfast,
lunch, and dinner flights? Work and write out three menus to present
to the group.

2. What are some ways to pass the time on long flight? Imagine you
have four hours until your plane leaves. Write a paragraph about what
you would do in that time.

3. Name as many things as you can that airline employees do for
passengers. Don’t forget before take-off and after landing!

4. Have you ever travelled by plane? What are your impressions of the
airports in different countries? Are they different or almost the same?

5. How old were you when you went on your first flight? Where did you
g0?

6. Do you like to travel by airplane? What was the longest flight you
have ever taken?

7. What are the advantages of traveling by airplane? What are the
disadvantages?

8. What seat do you prefer: window, center or aisle? What are three
things you're supposed to do before the flight takes off?

9. What do you like to do during the flight? Does the plane provide
anything to do to pass the time?

10. What do you like to do during the flight? What are some movies you
remember seeing on the plane?

11.What do you do when you experience turbulence?

12.Have you ever met anyone or established any relationships during a
flight?

13.Have you ever met an annoying person during a flight?

14.Can you sleep during the flight?

15.Have you ever seen a female pilot? Why do you think that most
pilots are men?

16. Are planes really safer than cars? (A British study shows that flying
is 176 times safer than walking, 15 times safer than driving and 300
times safer than a motorbike.)

17.Would you rather have a younger, more beautiful/handsome flight
attendant or an older, more experienced one?
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18.What questions do they ask you when you check-in at the airport?
What questions do they ask you when going through immigration and
customs at the airport?

19.Have you ever seen an airplane crash?

20.Would you like to learn how to fly? Why or why not? Do you think
being a pilot is a good job? Why or why not?

21.Do you enjoy the foods on airplane?

22.What arrangements should you make for pick-up at the airport?

23.How much baggage do you take with you? What items should not be
included in your hand baggage? What documents do you need for
international travel?

24.Do you enjoy takeoff / landing?

6. Develop the situation.

e You're sitting in the departure lounge and the people next to you are
making a lot of noise. You have to wait another hour, and the lounge
is full.

e You arrive at check-in two minutes late. The staffs say the flight is
closed.

e Your suitcase is two kilos over the weight limit. The airline charges
you for excess baggage.

e Your flight is delayed, but no one will tell you the reason for the
delay or how long it will be. An hour passes, and you still know
nothing.

7. Translate the text into English.

CambIM BaXXKHBIM ~ NPEUMYLIECTBOM  MYTEIMIECTBHUM  BO3YLIHBIM
TPAHCIIOPTOM SIBJISIETCSI €r0 BBICOKAasi CKOPOCTh TNepenBukeHus. Beero 3a
HECKOJIBKO YaCOB MOYHO MEPECEYb THICSYM KHIOMETPOB M OKa3aTbCS B
HY>)KHOM BaM wMmecte. IlyTemectBue camosieTOM O4Y€Hb KOM(OPTHO U
yA0OHO B OTJIMYMU OT HA3€MHOT'O TPAHCHOPTA, T/I€ JJIsl IPEOI0JICHUS TOTO
K€ PACCTOSHUS MPUAETCS TOTPATUTH HECKOJIBKO JTHEM.

CamoNn€EThl OTIMYAKOTCA BBICOKMM cepBUCOM. llaccaxxupy Bo Bpewms
MOJIETA MPEAOCTABIACTCA €1a, HAMUTKUA. K ToOMy kK€ 3[1eCh Mpeaiararorcs
BCEBO3MOXKHBIE CIIOCOOBI, TMO3BOJISIONIME CKOPOTaTh BpEMsl, HampuMep,
OCMOTPETh (QUIIBbM, 03HAKOMUTHCS C TIPECCOM MM TOJIUCTATh XKypHall. Bo
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BpeMs MOJETa MacCCaKUpP UYYBCTBYET C€OSl MaKCUMallbHO KOMQOPTHO U
ya00HO, 4TO obOecrneunBaeTcs YIOOHBIMH CHACHBSIMHU, IO3BOJISIOIIUMU
MPEKPacHO OTIOXHYTh W Jaxe mocrnarb. O4eHb BOEYATISET BUA U3
WUTIOMUHATOPA, KpacHUBBIE TMEH3aKH, PACMOJIOKEHHbIE BHU3Y WU
OenmocHekHble oO0Jlaka, OKyThIBarolue caMoieT.Ecnu  Bel  Jr0OUTE
MyTEIIECTBOBATh C BBICOKOW CKOPOCThIO U KOMQOPTOM, TOTJIa MOXKETE
CMEJI0 BBIOMpaTh CaMOJET. BpiOupailiTe 3TOT TPAaHCHOPT U MOJYyUYUTE

MacCy yJ0BOJLCTBHS OT ITyTEHIESCTBUS!
(Ucmounux: rumol.org)

UNIT 24. TRAVELLING BY TRAIN

Modern life is impossible without travelling. True, we often get tired
of the same surroundings and daily routine. Hence, some relaxation is
essential to restore our mental and physical resources. That is why the best
place of relaxation, in my opinion, is the one where you have never been
before. And it is by means of travelling that you get to that place.

You can travel by plane, by boat, by train, and finally on foot. Should
you ask me what kind of transport I like best, I’d speak in support of the
train. With a train you have speed, comfort and pleasure combined.

To be on the safe side and to spare yourself the trouble of standing
long hours in the line, you’d better book tickets in advance. All you have
to do is to ring up the railway station booking office, and they will send
your ticket to your place. And, of course, before getting off you have to
make your preparations. You should settle all your business and visit your
friends and relatives. On the eve of your departure you should pack your
things in a suitcase. When the day of your departure comes you call a taxi
and go to the railway station.

What place i1s more interesting than a big station? There is the
movement, the excitement, the gaiety of the people going away and sorrow
of those who are seeing others off. There are the shouts of the porters as
they drive the luggage trucks along the platforms and passengers hurrying
to board the train.

For some time you stay in the waiting-room. If you are hungry you
take some refreshments. When the loud speaker announces that the train is
in, the passengers are invited to take their seats. You find your carriage,
show your ticket to the guard, enter the corridor and find your berth. It
may be a lower berth, which is more convenient, or an upper one. You put
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your suitcase into a special box under the lower seat. Then you arrange
your smaller packages on the racks. Finally the train starts off.

Travelling by train has many advantages. First of all, there are no
stressful traffic jams, and trains are quite fast and comfortable. Also, you
can while away in different ways. You can just sit and relax, for example,
or you can have a meal or a snack in the buffet car.

However, travelling by train also has some disadvantages. For one
thing, it is expensive, and the trains are sometimes crowded and delayed.
What is more, you have to travel at certain times, and trains, which are
usually very dirty, cannot take you from door to door. You need a bus or a
taxi, for example, to take you to the railway station.

EXERCIiSES

1. Answer the following questions using the information from the text
«Travelling by train»:

Why is modern life impossible without travelling?

How can we restore our mental and physical resources?

What means of travelling do you prefer and why?

What should you do on the eve of your departure?

What are the advantages and disadvantages of travelling by train?
Where is the the best place of relaxation accoding to the text?

What should one do to avoid the trouble of standing long hours in the
queue?

8 Why does the auther think that a big station is an interesting place?

~NON bW~

2. Speak about your experience of travelling by train.
3. Describe a railway station of your native city.

4. Match the words with their definitions.

1. gaiety a) aplace, at a theatre, station, etc. where
tickets can be bought
2. waiting-room b) f) a watercraft of a large range of sizes

designed to float, plane, work or travel on
water.
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3. advantage

c) a condition or situation that causes
problems, especially one that causes
something or someone to be less successful
than other things or people; in a situation in
which you are less likely to succeed than
others

4. boat

d) a building, or more commonly a part of a
building or a room, where people sit or stand
until the event or appointment which they are
waiting for begins.

5. booking office

e) The state or quality of being light-hearted
or cheerful. Lively celebration or
festivities.Entertainments or amusements.

6. disadvantage

any state, circumstance, opportunity, or means
specially favorable to success, interest, or any
desired end;

5. Study and practice the conversation. Answer the following

questions:

1. Which is cheaper, a monthly return or an ordinary return?

W N

. What 1s the monthly return fare for the whole journey?
. On part of the journey there is a train you cannot use with a monthly

return ticket. Is it on the outward or the return journey?
4. What time is the train you cannot use?

()]

. How much extra would it cost to travel on any train you like?

6. If the outward journey is on Sunday, what is the first day that the
return journey is allowed?
7. If the outward journey is on Monday, what is the first day you can

come back?

8. Is the copy of the ticket for the outward or the return journey?

Traveller: Do you sell rail tickets?

Travel agent: Yes, certainly.

Traveller: 1 need a return ticket from Leeds to Colchester. I'm going
on Sunday and coming back next Friday.

142




Travel agent: That'll be a monthly return actually, which is slightly
less expensive than the ordinary return. Colchester, is that via London?

Traveller: Yes.

Travel agent: It's 19.00 pounds as far as London and an extra 5.55
through to Colchester.

Traveller: That makes 24.55.

Travel agent: 24.55, yes.

Traveller: Can I travel on any trains I like with that ticket?

Travel agent: Well. there's no restrictions apart from coming back;
on Thursday you said. didn't you?

Traveller: No, Friday.

Travel agent: Friday. .Oh, well, there are restrictions coming back on
Friday. It depends what time you are going to come back -- in the morning
or afternoon?

Traveller: Afternoon. I'll probably want to come back on either the
19.00 or the 19.40 from London.

Travel agent: The 19.40's OK.

Traveller: But not 19.00?

Travel agent: No.

Traveller: Would I have to pay extra on that one?

Travel agent: 1f you came back on the 19.00, they'd surcharge you
up to the normal fare, which would be approximately ... about 4 pounds
extra to pay.

Traveller: Oh, well, I'll take the cheaper one then.

Travel agent: There're no restrictions going down, and the only
conditions of this ticket are that if you travel... well, jf you travel on
Sunday. you're OK 'cause it's available for return on or after the following
day, Monday, so you're OK. Where you can't use it is if you were going
down on Monday, for example, you couldn't return on Friday, you'd have
to wait till Saturday.

Traveller: Well, I'll take the cheaper one then. the one at 24.55
pounds.

Travel agent: Monthly return to Colchester. One adult. 24.55
pounds. And you're travelling on...?

Traveller: Sunday.

Travel agent: Sunday the 19th?

Traveller: Yes.
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Travel agent: That's your ticket. That one's for the outward journey,
as it says there, Leeds to Colchester, and the copy is to bring you back.

Traveller: Thank you.

Travel agent: Thank you very much. And 45 pence change.

Traveller: Thank you.

6. Discuss the folloing points.

1. When did you last travel by train?

2. Why do they introduce a special summer schedule for railway traffic
all over Russia?

. Are there smoking and non-smoking carriages on our trains?

To whom does one show one's ticket before entering the carriage?

. What do people usually inquire about at a railway station information
bureau?

6. If a traveller has too much hand luggage, what does he usually do

before taking his train?

7. Why do some people like travelling by train?

8. Do you like travelling by train?

9.

1

What kinds of trains do you know?
0.What trains do you find the most convenient for travelling over long
distances?
11.What are the adventures of train travel?
12.What are disadvantages of going by train?
13. Where do passengers have their meals while travelling by train?

7. Translate the text into English.

[Toe3n siBnsieTCsl OHUM M3 CaMbIX BOCTPEOOBAHHBIX M MOMYJISIPHBIX
BUJIOB TpaHcnopTa. [Ipuyuem ero MoxkHO paccMaTpuBaTh B JIByX aCHEKTaX:
BO-TIEPBBIX, KaK HAJIE)KHOE CPEICTBO TEpEeABMIKEHHUSI, OOeCIeunBaromee
NIOCTAaBKy W3 IyHKTa A B MyHKT b, BO-BTOpBIX, MpoLECC NEPEMEIICHUS B
IPOCTPAHCTBE HA TOE3AE, CBSA3aH C BO3MOXHOCTBIO 3HAKOMHTBCA C
MHTEPECHBIMU MECTaMH, JTIOOOBATHCS Mei3axkaMu, o0oramaTbCs HOBBIMU
3HAHUSIMU U BIICYATIICHUSIMU.

B 1muBWIM30BaHHBIX  CTpaHax  pa3BuTas  HUHPPACTPYKTypa
YKEJIE3HOJIOPOKHOr0 TpaHcnopTta. OHA OXBAaTBIBAET TAKOE KOJIUYECTBO
rOpOJOB, UTO MO3BOJIIET 100paThCs MPAKTUYECKU 110 TH000T0 MecTa. Mmes
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KapTy KEJIE3HBIX JOPOT, MOKHO CaMOCTOSITEILHO M0A00paTh MHTEPECHBIN
MapUIPyT C MUHUMYMOM 3aTpaT BPEMEHU Ha JIOPOTYy.

MoOHO CIUTaHUPOBATh MyTEIIECTBUE TAKUM 00Pa30M, UTO HOUBIO BBI
B IIyTH, & JHEM IOCEIIACTE UHTEPECYIOIIMU BAC TOPOA. B 3TOM cirydae He
MIPUJIETCS TPATUTHCS HA TOCTUHULLY.

buiier MOKHO 3a0pOHUPOBATH 3apaHee Ha CalTEe KEIE3ZHOJOPOKHON
KOMITAaHWW, YbUMH YCIYTaMHd BBl XOTHUTE BOCHOJIB30BaThCA. MOXKHO
npuoOpecTd Ha BOK3aJie B CHEIMAILHOM aBTOMAaTe WJIM y oIepaTopa.
[IpuyeM caenaTh 3TO MOXHO Kak B JEHb MOE3JKH, TaK U 3a HECKOJIBKO
nuer 1o Hee. [Tokynka Owieta 3ailMeT BCErOo HECKOJIBKO MUHYT U BaM HE
MOHAA00UTCS MPEIBABIISTE JIMUYHBIC TOKYMEHTHI, 3aMOJIHSATHh aHKETHI.

[TockonbKy BOK3alibl, KakK TMPAaBWIO, HAXOAATCI B LEHTPE
HACEJICHHBIX ITYHKTOB, HE HAJI0 TPAaTUTh BPEMS U CPEICTBA HA JIOPOTY K
HUM (KakK B Clydae ¢ adponopTamMu). B HEKOTOPBIX KPYIHBIX TOPOax /1
CeTh CBSI3aHa C JUHUEW MeTpornosuTeHa. YTo mno3BoisieT OBICTPO
n00paThCs OT BOK3aJIa O TOCTUHUIIBL. CHSIB HOMEpP TOCTHUHUIIBI PSAJIOM C
BOK3aJIOM, Bbl HE3aBUCHUMBI OT Jt00OOr0 BHJA TPAHCHOPTA M MOXKETE

COBCpIIATH IICIIUC ITPOTYJIKHU B HCHTPAJIbHYIO 4aCTbh IOpoJa.
(Ucmounux: GuruTurizma.ru)

UNIT 25. TRAVELLING BY SHIP

Human beings are very inquisitive and like discovering different
places. That is why people all over the world like to travel around the
globe. It is not so interesting for them to see the world on TV today. It is
precious to see it by their own.

And when people come to beautiful beaches and sparkling blue
waters, they understand it is really the amazing thing they wanted to see.
There are countless adventures within reach on cruise vacation. There
are many cruise companies in the world, and each of these companies
can provide you a qualified service.

During the cruise people live in comfortable cabins. During sea
days when a cruise liner is in the open sea, people can take sunbathes,
swim in the swimming pools, play fools in the slide or promenade
around the ship visiting different decks. You can rent a cabin for two,
four, six persons.

Cruise companies offer different tours during which you can
discover the inhabitants of a coral reef on a glass-bottomed boat, go
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horseback riding on the beach, go mountain biking rain forests, explore
ancient civilizations as you climb mysterious pyramids or snorkel with
stingrays and dive 800 feet down in a research submarine. Days onboard
are casual but full of joy and new impressions. But don't forget your
camera and binoculars, so you don't miss a thing.

Adventures are endless in this area. People can relax on a cruise
surrounded by the white-sand beaches and beautiful turquoise waters of
the most beautiful islands on the earth, find and visit tropical places
where nature brings striking mountains and pristine beaches.

Such islands are home to rich culture and complex histories. There
are archaic ruins, beaches, rain forests and many waterfalls. Here you
can find new friends and buy a lot of souvenirs.

NOTES

cruise — A voyage by ship for pleasure — commonly by sea but also
on lakes, rivers and canals— of varying duration, which may but need not
depart from and return to the same port or include scheduled calls at ports
en route. The Caribbean and the Mediterranean are the principal sea
cruising areas, drawing in the main on the North American and European
markets; other year-round areas include the Atlantic off the West coast of
Africa, southern and western Pacific, and North Pacific off the western
coast of North America; the Baltic and Norwegian Seas are popular
summer cruising areas

vacation — US term for holiday but also used in British Isles for
periods of formal suspension of normal activity, such as law courts and
university vacations. A vacation or holiday is a leave of absence from a
regular occupation, or a specific trip or journey, usually for the purpose of
recreation or tourism. People often take a vacation during specific holiday
observances, or for specific festivals or celebrations. Vacations are often
spent with friends or family. A person may take a longer break from work,
such as a sabbatical, gap year, or career break.

cruise companie — A cruise line company operates passenger ships
sailing to popular travel destinations. Such line brands differ from other
passenger shipping lines. General passenger shipping lines (including ferry
lines) are concerned primarily with passenger (and cargo) transportation.
Cruise companies' business is the leisure travel and entertainment. Most of
the line's feature activities and signature amenities are onboard its vessels.
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Still, many activities and a selection of land tours are additionally offered
in ports of call (which form the cruise itinerary route).Cruise ship
companies typically hire two separate types of staff: crew (commanded
by the Captain) and service staff (hotel and dining operations) supervised
by the Hotel Manager.

EXERCISES

1. Answer the following questions using the information from the text
«Travelling by ship»:

Nk =

Why do people like travelling?

What adventures can you have while travelling on a cruise ship?
Where do people live during the cruise?

Where can you go during sea days?

What kind of tours do cruise companies offer?

Where can you go sightseeing when you are on a cruise vacation?
What is the difference between a cruise line company and other
passenger shipping lines?

2. Match the words with their definitions

1. cabin a) a desirable or useful feature or facility of a
building or place.

2. snorkel b) a greenish-blue colour

3. deck c) aprivate room or compartment on a ship

4. stingray d) ashort visit

5. amenity e) a floor of a ship, especially the upper,
open level extending for the full length of the
vessel

6. call f) to swim using a a tube to breathe through
while under water.

7. turquoise g) a group of people who work on and operate
a ship, aircraft, etc.

8. crew h) a bottom-dwelling marine ray with a
flattened diamond-shaped body and a long
poisonous serrated spine at the base of the tail.
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3. Study and practice the conversation.

Helen: Hi, Ann. Haven’t seen you for ages. Where have you been? 1
wondered what had become of you.

Ann: Oh, I’ve had a most exciting experience. The fact is, Dad took
me on a cruise round Europe.

H.: How wonderful! I suppose you’ve seen lots of interesting things.
Where did you sail from?

A.: From Plymouth.

H.: What luck! For me, there is no travel so fine as by ship. I love to
feel the deck of the ship under my feet, to feel the fresh sea wind blowing
in my face. Did you call at any European ports?

A.: We did. At each port we went ashore and made the most
wonderful trips into the depths of the country.

H.: By railway or car?

A.: By coach. I was happy that I had seen Rome, Paris and Athens.

H.: Did you have a pleasant voyage?

A.: Rather fine, except two days after Gibraltar. It was rough in the
Atlantic, and I had to keep to my cabin.

H.: As to me, ’'m not sea-sick. Did you go ashore in Spain?

A.: No, we didn’t. We only saw the coast from the deck. H.: And did
you bathe in the Mediterranean Sea?

A.: Not only there, but in the Atlantic Ocean too. There are
wonderful beaches at some places on the west coast of France. Swimming
is delightful there.

H.: Well, I'm glad that your voyage was a success. And ’m going to
cruise the Nile River aboard the Sun Boat IV. The 11-daypackage offers
the Pyramids, Sphinx, etc. By the 25th of November I will have been to
Egypt because the special rates are for November 25 departure. The $9 air
fare 1s from major England cities.

A.: With whom will you cruise?

H.: With my sister. We’ve bought a last-minute 2-for-1package.

A.: Have a nice cruise!

4. Discuss the folloing points.

1. What are the advantages of a sea-voyage?
2. What kind of people usually dislikes travelling by sea?
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3. What do you think is the attraction for people to go on cruise
vacations?

4. What kinds of activities does a cruise provide that you might not be
able to experience on a different type of trip?

5. What are the disadvantages of travelling by ship?

6. Have you ever been on a cruise? If so, tell us about your experience?
If not, would you ever consider going on a cruise? Why or why not?

7. What activities were available on the ship?

8. What did you like best about the cruise?

9. What did you like least about being on the ship?

10.Would you recommend that a friend take a cruise? Why or why not?

11.1f you could take another cruise in the future, were would you like to
g0?

5. Read the information about two cruise vacations and choose one
which you like more. Work in pairs and discuss your choice.

1. Msc Cruises Mediterranean Cruises

When it comes to MSC Cruises, Mediterranean cruises are their specialty.
With European-style service, extensive knowledge of the area and
attractions within, and regional touches that will bring a smile to your face,
these vacation options are a true delight. Explore a region featuring castles,
palaces, and quaint towns. Go on a culinary adventure in search of the
finest fare—feasting upon seafood in Italy or puffy pastries in France.
Enrich yourself with a salsa dancing lesson from a real ‘bailador’ or bask
in the architectural excellence of Rome. Sail with the best on a MSC
Cruises Mediterranean cruise.

Things to Do on a Mediterranean Cruise with MSC Cruises

The Mediterranean is one of the most creative and inspiring regions in the
world. On an MSC Cruises sailing to the Mediterranean you can visit
pyramids in Egypt, taste wine in Barcelona and learn about Greek gods in
Athens.

Dubrovnik and Its Old City Walls (Dubrovnik, Croatia)

A UNESCO World Heritage Site, the “Pearl of the Adriatic” is the
amazing historical center of Dubrovnik that is surrounded by magnificent
city towers and architecture. Visit this and the old city walls that were built
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in the 12th century to keep invaders out and are now a tourist attraction
because of the beauty of the preserved construction.

They Pyramids and Sakkara Desert Safari (Alexandria, Egypt)

For a truly unique exploration, visit the famous Pyramids of Egypt (Khufu,
Khafra and Menkaure) and the famous Sphinx. Ride on the back of a
camel to the Sakkara Country Club where you’ll visit the Pyramid of

Sakkara and learn how to make paper from reeds at the Papyrus Institute.
Highlights of Barcelona, Montserrat and Wine Tasting (Barcelona,
Spain)

Barcelona is full of extravagant art and architecture, and in this MSC
Cruises tour you’ll have a chance to see Paseo de Gracia and Sagrada
Familia, both designed by Gaudi. You’ll also visit Montserrat, where the
Virgin of Montserrat statue stands. Before you end this excursion, you’ll
also visit the Cavas Vilarnau cellars for a tasting of sparkling wine and

Spanish champagne.

City Tour and Hassan II’s Mosque (Casablanca, Morocco)
Casablanca rose after a 1755 earthquake rocked the old city of Anfa,
leading many citizens to abandon the old city for Casablanca. Be sure to
visit the beautiful architecture of the Cathedral of Notre Dame de Lourdes
and one of the largest mosques in the Islamic world, the Mosque of Hassan
1.

Capri Island Tour (Naples, Italy)

One of the most relaxing and beautiful island tours awaits you as you
travel through the Bay of Naples and into the Island of Capri. You’ll dock
at the Marina Grande and reach the Capri city center for an opportunity to
explore the charismatic streets through the square of Piazza Umberto.
Athens and Acropolis (Piraecus-Athens, Greece)

Visit the city that is known for developing the foundation of western
civilization and modern democracy, the stunning Athens, Greece. You’ll
get great photograph opportunities at Athens’ most popular and historic
landmarks, Acropolis and the Parthenon.

2. Msc Cruises Southern Caribbean Cruises

Like all of the Caribbean, the Southern Caribbean is bursting with
beautiful beaches filled with sun and surrounded by crystal blue waters.
The Southern Caribbean differentiates itself, however, with its beautiful
lush landscapes. The islands in the southern part of the Caribbean are less
visited, offering a more exclusive and authentic experience. This i1s where
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you’ll find ancient cave paintings and lots of jungles with wild animals and
bright blooms to explore. MSC Cruises brings you to some of the most
beautiful and interesting islands in the Southern Caribbean.

Things to Do on a Southern Caribbean Cruise with MSC Cruises

The southern Caribbean offers beautiful vistas and interesting cultural
experiences. Visit caves with ancient rock paintings in the Dominican
Republic or spend some time cruising on a yacht off the coast of
Philipsburg. Featured below are some of the most popular things to do
when cruising the Southern Caribbean with MSC Cruises:

St. Lucia Rhythms (Castries, St. Lucia)

Revel in a day filled with St. Lucia’s sites and Creole culture. You start the
day touring the island and learning how Batik clothing is made. Then
you’ll have some rum punch, tour a 4-story Victorian house and watch
locals cook foods like cassava bread. You’ll also hear the music of the area
and learn a few words in the local dialect.

Parc Des Mamelles (Point a Pitre, Guadeloupe)

Tour the Parc des Mamelles natural reserve, which 1s home to a variety of
unique animals. You’ll be able to walk along pathways in the canopy
where you get a bird’s eye perspective on this land. This canopy path also
affords you views of nearby Pigeon Island

Yacht Racing Adventure (Philipsburg, St. Maarten)

You get to sail on a racing yacht where you’ll get the opportunity to learn
how to trim a sail or grind a winch. You could also choose to just sit back
and relax with some rum punch as the yacht sails over the beautiful blue
water.

Maravillas Cave and San Pedro (La Romana, Dominican Republic)
Tour the Cave of Miracles which features stalactites, stalagmites, an
underground pool and cave paintings. The paintings are believed to be
from the Taino people. After this tour you’ll visit a cigar factory.

Dolphin Adventure (Road Town, British Virgin Islands)

Enjoy a few hours playing with dolphins in a beautiful lagoon. On this
excursion you’ll learn about these friendly creatures and then you’ll be
pushed around the water, shake their fins and pet them.

Botanical Garden and Suspension Bridge (Fort de France,
Martinique)

Enjoy amazing views when you tour the Botanical Garden with its variety
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of tropical flowers and plants. The garden has a suspension bridge high up
in the canopy for a different perspective on the flora and fauna.

6. Translate the text into English.

Haubonee komdopTaOenbHbIMU  TPAHCIOPTHBIMU  CPEJICTBAMHU
SABJISIIOTCSL  KpyW3HBIE MOPCKME U peuHble JaiiHepsl. Ha  Hux
MyTEIIECTBEHHUKAM MPEIOCTABIISIOTCS HE TOJIBKO MWTAHUE M KAalOTHI IS
pasMenieHus: (pa3aIudHBIX KaTErOpUd — OT «CTaHAApPTHBIX» JIO KaroT
KaTeTOpPUHU «JIIOKC» ¢ OaJIKOHOM, CayHOW, MUHHU-OAcCeHOM U Mp.), HO U
pasUyHbIe TIOMENIEHUS JJIS MPOBEICHHMS jJocyra — OHOIHOTEKH,
KUHOTEATphl, (PUTHEC-KITYObI, Oaphl, TPEHAKEPHBIE 3aJIbl, JICIOBbIC KATKH,
OacceiHbl U T. II.

B HacTosiiiee BpemMss OJHMMH U3 CaMbIX OOJIBIINX MOPCKHX
KpyU3HBIX JaiiHepoB sBIsitoTca «Voyager of Seas» u «Freedom of the
Seas» kommanuum Royal Carribean International, «Queen Mary II»
komnanuu Cunard Line, «Costa Luminosa» kommnanuu Costa Cruises u Jip.
Onu cnocoOHsl mpuHuMath Ha OopT oT 2 200 go 3 500 Typucros
OJIHOBPEMEHHO (HE CUMTasl YJIEHOB KOMaH/bI).

Mopckre Kpyu3bl MOTYT OCYIIECTBIISITBCS HE TOJBKO Ha KPYH3HBIX
MOPCKHX KOpaOJisiX, HO W Ha MapyCHBIX cynax. Kpyusbl Ha mapycHBIX
cynax pacrpocTtpanensl B KapuOckom Oacceiine, Ha Cpean3eMHOM MOpe,
Janmpuem Boctoke. OpHoit u3 Haubojiee M3BECTHBIX KOMIIAHUM,
nmpeiaralimnx Takue MyTemecTBus, siBisgercs kommanus Star Clipper,
JKCIUTyaTupyromas pockomnbie napycHuku «Royal Clipper» u «Star
Clipper and Star Flyer».

Peunbie kpyu3HbIE CyJia IO CBOUM pa3MepaM U HaOOpy BO3MOKHBIX
Pa3BJICUCHUI YCTYyHalOT MOPCKUM, OJTHAKO YCIJIOBHS MPOKUBAHUS HA HUX
(0ocobeHHO Ha 3apyOEKHBIX) TaKKe OTJIIMYAIOTCA BBICOKMM YypoBHeM. K

TOMY K€, KaK U3BECTHO, PEUHbIC KPYU3bl O0siee HH(OOPMATHBHBI.
(Ucmounuk: Ocunosa O. A. Tpancnopmuoe oociysxicueanue 8 mypuszme).

UNIT 26. TRAVELLING BY CAR

Travel 1s glorious in any form. The food, sights, arts, culture,
languages, and new friends just make it such an enjoyable experience.
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Some people prefer travelling by car, while others prefer trains or planes.
There's no doubt that travelling by car has both many advantages, and a lot
of disadvantages.

Some of the advantages of travelling by car: First of all, there is the
flexibility - you can travel any time, anywhere. You are on your own
schedule, and can make unexpected stops. See a little cafe by the side of
the road? Stop and while away the afternoon, talking with the owner.
Secondly, we can talk about food - although train fare can be good, and
jumping off at a stop to grab something from a train station, I prefer more
packing picnics to enjoy later near the ocean, or discovering small local
restaurants that aren't in any guidebooks.

Thirdly, there is the speed, we can move quickly from one place to
another. We don't have to waste our time and wait for a bus. If we want to
go to the hospital we do not need to go to the bus station and wait. It is
very important, because we can travel wherever and whenever we want.
Moreover, cars are always available and we can go by car everywhere.
Sometimes in small villages bus travels very rarely. People have to wait
for a long time to go to the town. Availability is the second advantage of
travelling by car. Easy transportation of goods If you are travelling with
goods, perhaps your shopping, or suitcase if you are going on a holiday it
is easier to transport these in your car rather than using public transport
which is not secure and is short of storage space.

On the other hand, there are also disadvantages: The high levels of
car users on the road, especially during rush hour can lead to lots of
congestion, traffic jams and a lack of parking spaces. These factors will all
increase your journey time and may lead to high parking charges. Using a
car is also very expensive. If you have a car you have to pay much money
for petrol and services. Petrol prices are very high. In my opinion people
should use gas more than petrol because gas is better for the environment.

Furthermore, travelling by car is not very comfortable for a driver.
He cannot relax, he has to be careful all the time. Vehicles are forced to
stay in traffic jams, it is also very uncomfortable. Passengers can sleep or
doing what thay want. When driver is very tired, he can be as dangerous
on the road as drunk driver. Those who are concerned about the
environment may feel that lots of journeys by car along routes where
public transport is available is costing the environment unnecessarily. You
can help this by walking for short distances when available, using an
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environmentally friendly car and sharing your car with others travelling to
the same place as an alternative to public transport.

When using public transport such as a train or bus you do not need to
worry about any parking, there are no traffic jams on the railways and bus
lanes make it easier for buses to get through busy city centres. Travelling
by car is dangerous. There are many crashes on the roads and we should be
very careful and sensible. There are many people, who want to drive after
alcohol, they cause a lot of accidents. In my opinion they are irresponsible
and immature and people who drink and drive should lose their driving
licence for life.

In conclusion, the car has been the most popular method of transport
for many years. Like the other ways of traveling, it has some
disadvantages, but it is also a good option for the people who prefer the
flexibility, speed and more family time together.

(Source:https://docslide.us/education/travelling-by-car-advantages-and-
disadvantages.html)

NOTES

guidebook — a short reference work on a country or a city, mainly
intended for tourists and containing information on local sights, cultural
institutions, transportation, and hotels. Baedekers are guidebooks on
different countries and are widely known. Guidebooks that are devoted to
individual cultural institutions (for instance, museums and large libraries)
and to historical and artistic complexes provide information on their
history, structure, and collections.

Verlag Karl Baedeker, founded by Karl Baedeker on July 1, 1827,
1s a German publisher and pioneer in the business of worldwide travel
guides. The guides, often referred to simply as "Baedekers" (a term
sometimes used to refer to similar works from other publishers, or travel
guides in general), contain, among other things, maps and introductions;
information about routes and travel facilities; and descriptions of
noteworthy buildings, sights, attractions and museums, written by
specialists.

public transport — Public transport (also public transportation or
public transit) is a shared. Public transport service which is available for
use by the general public, as distinct from modes such as taxicab, car
pooling or hired buses which are not shared by strangers without private
arrangement. Public transport modes include buses, trolleybuses, trams
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and trains, rapid transit (metro/subways/undergrounds etc.) and ferries.
Public transport between cities is dominated by airlines, coaches, and
intercity rail.

road — line of communication (travelled way) using a stabilized
base other than rails or air strips open to public traffic, primarily for the
use of road motor vehicles running on their own wheels, «which includesy»
bridges, tunnels, supporting structures, junctions, crossings, interchanges,
and toll roads, but not cycle paths

EXERCISES

1. Answer the following questions using the information from the text
«Travelling by car»:

What can you do when you travel by car?

What can’t you do when you travel by car?

What are the two best things about travelling by car?
What are the two worst things about travelling by car?
What are advantages of travelling by car?

What are disadvantages of driving a car?

SR =

2. Finish up the sentences:

1. There's no doubt that...

2. You are on your own schedule...

3. If we want to go to the hospital

4. Moreover...

5. The high levels of car users on the road...

6. When using public transport such as a train or bus...
7. Those who are concerned about the environment...
8. There are many people....

9. In conclusion...

10. Using a car is...
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3. Match the words with their definitions.

1. schedule a) a document permitting a person to drive a
motor vehicle

2. rush hour b) having or showing an emotional or
intellectual development appropriate to
someone younger

3. immature c) a comfortably equipped single-decker bus
used for longer journeys

4. crash d) a thing used for transporting people or
goods, especially on land, such as a car, lorry,
or cart

5. to waste e) (of a vehicle) collide violently with an
obstacle or another vehicle

6. driving licence f) use or expend carelessly, extravagantly, or
to no purpose

7. vehicle g) a time during each day when traffic is at its
heaviest

8. coach h) one's day-to-day plans or timetable

4. Study and practice the conversation. Answer the following
questions:

l.

XA B LD

Which of these cars does the rental company have? a) Renault 5 b)
Toyota Corolla ¢) Ford Escort

How much is personal insurance per one week?

Does the price 86.90 pounds include insurance?

Does the customer have to pay something extra per mile?

Does she have to pay for petrol?

Does she have to pay for o0il?

How much i1s the deposit for petrol and hire together?

Does the rental company accept credit cards?

What does the customer need to show the company before she can
drive the car?

10.Can the customer leave the car in a different place when she has

finished with 1t?

11.When does she have to pay the deposit?
12. What is the earliest time on Monday that she can take the car?
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Assistant: Good morning.

Customer: Good morning. I'm thinking of hiring a car next week. |
want a medium-size saloon car. Do you have any cars available then,
please?

Assistant: Yes, we do.

Customer: What kinds of cars are they?

Assistant: The cars we have are Ford Escorts or Renault 5.

Customer: How much would that cost for a week?

Assistant: For a whole week?

Customer: Yes.

Assistant: Well, the cost of the hire will be 74.50 pounds. It includes
your insurance, which is third-party insurance and damage to the vehicle.

Customer: Uh-hubh.

Assistant: We also do a personal accident insurance, which is 12,40
pounds per week, so the total cost including personal accident insurance is
86,90 pounds for the week.

Customer: And do I have to pay something for the mileage?

Assistant: No, it's unlimited mileage.

Customer: Unlimited mileage. But [ pay for my own petrol, don't I?

Assistant: Oh, yes. We need a 10 pound petrol deposit, and we fill
the tank up before you set off; and then when you get back, we fill it up
again and deduct the cost of that from your deposit.

Customer: Uh-huh. And I have to pay for oil as well, don't I?

Assistant: No, the car is all checked and oil put in before it goes out.

Customer: And the deposit is 10 pounds.

Assistant: No, that's for the petrol. The deposit for the hire is 45
pounds.

Customer: 45 pounds. And do you accept credit cards?

Assistant: Well, not all credit cards.

Customer: Well, which ones?

Assistant: American Express, Barclaycard, Access

Customer: Good. And you need to see my driving licence,
presumably.

Assistant: Yes.

Customer: Is there anything else I need?

Assistant: No, just the licence.

Customer: 1 see. Right. Oh, yes, about returning the car. Can I leave
it somewhere else?
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Assistant: No. no, we don't allow cars to be left anywhere else.

Customer: 1 see. Well, could I have a Renault 5 for next Monday for
a week then, please?

Assistant: Y es. What name 1is it?

Customer: Fisher. Assistant: And the address?

Customer: Oh. Well, I'm staying at the Royal Hotel in Baker Street.

Assistant: What's your home address?

Customer: 51 Barker Road, Hong Kong.

Assistant: Well, if you'd like to pay the deposit now, then you can
pick the car up any time after eight o'clock on Monday.

Customer: Fine.

5. Discuss the folloing points.

What are the advantages and disadvantages of having a car?

Do you think that to forbid cars in the cities is a good idea?

Where does one need a car more: in town or in the country? Why?
Besides going on vacation, what are some other reasons why
someone would rent a car?

. Have you ever rented a car?

Is so, what was your experience like?

b

SN

6. Translate the text into English.

EnBa nu ceroaHss MOKHO HaWTHU 4esloBEKa, KOTOPBIA Obl HE JIFOOWJI
WIM He Meurtas o myrtemectBusix. HoBwle ropoja, jtoau, He3aObIBaeMble
BIICYATJICHUS, OTKPBITUS, OTIBIX — TO, YETO JKAYT M K YEeMY CTPEMATCS
MHOTHE.

BoiOupass mapuipyT, KOHEUHBIH IYyHKT HA3HAYEHUS I CBOETO
OTIYCKa WJIM BBIXOJHBIX, KXl cTapaeTcs moaoopars s ce0s camblil
UHTEpecHbI  BapuaHT. OpHAaKO KpoMmMe HampaBJjeHHUsA, BbIOUpaTh
OPUXOJUTCA U Cmocod mepemenieHus. B coBpemMeHHOM — Mupe
MyTEIIECTBOBATh MOYKHO O BO3yXY, IO 3€MJI€, IO BOJIE.

Ceifuac MHOKECTBO TYpOIIEpAaTOPOB MpeaiaraloT aBTOOYCHBIE TYPBI
no Poccunm u B JApyrue, B OCHOBHOM €BpPOIIEMCKHE, CTpPaHbl. IJTO
JOCTAaTOYHO  HEAOpOrod W MH(MOPMATHUBHBIA  CMOCOO  Onmxke
MO3HAKOMHUTBLCS CO CBOEW W C JIPyrMMU cTpaHamu. B popore rpymiy
TYpPUCTOB OIEKAET COMPOBOXKIAIOUIMM, pEIIAloUMid BCE BOIPOCHI,
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BO3HHKAIOIINE BO BpeMs myTemecTBrs. OH ke MOXKET MOPOM UCTIOJHSTh U
poJib Tuaa. B ropomax u Ha KyJbTYpHBIX 00BEKTaX, KaK MPaBUIIO, TPYIIIIE
NPEIOCTABISIOT OTACIBHOIO 3KCKYpCcoBoJa. BumeoTpancnsius B cajoHe
aBToOyca 4acTO WUrpaeT HE TOJbKO pa3BiCKaTelIbHYI0, HO U
oOpa3oBaTebHYI0 POJIb M 3apaHee 3HAKOMHUT TYPHUCTOB C HYXKHOU
uH(popManuei.

3aka3biBas aBTOOYCHBINA Typ, BCE€ MPOOJIEMBI IO €T0 OpPraHU3aIluu —
MOJIy4eHUE MpPU HEOOXOIWMOCTH BHU3bI, CTPAXOBKH, 3aKa3 TOCTUHHUIl U
OunmeToB MBI TEpeKiajbpiBaeM Ha Typomeparopa. Eciu  yacTh
HE0OX0IUMOT0, HAIIPUMEpP, BU3a U CTPAXOBKA y BAC YK€ €CTh B HAJTUYHH,
Typ oOoWercsa JemieBie. 3agada TypucTa — BbIOpaTh Haubosee
NONXONAIIMNA JIJIT  HEro IO COJEP)KaHHIO, BPEMEHU, JIEHbraM H

napameTpam Typ.
(Ucmounux: wdorogu.ru).
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MODULE VII. PROFESSIONS IN TOURISM

UNIT 27. TOURISM

Planning for a career in any area of tourism is an excellent
investment in your future.

If interested, you can find a career in this dynamic industry, full of
opportunities for mobility, creativity, and diversity. Career choices can be
found in its many different sectors that include: accommodation;
attractions; food & beverage; transportation; adventure tourism; events &
conferences; tourism services; and the travel trade.

Hospitality and hotel Industry: These make up a vastly diversified
segment of the tourism Industry. Most hotels and resorts offer far more
than just accommodation and the positions available in them can range
from hotel management and front desk staff to house cleaning, food and
beverage, catering and banquet staff, restaurant personnel and even
grounds maintenance crews.

Many resorts and hotels are part of a worldwide chain which can
often afford an employee the ability to travel the world by transferring
from one hotel location to another.

Cruise ships: Another diversified segment of the tourism Industry is
the cruise line business. These ships are nothing short of floating hotels
and require people to fill positions for all of the same types of jobs that
would traditionally be associated with any hotel or resort.

Airline industry: This has the reputation of being the «glamour»
segment of the tourism Industry. The jet-set life style of airline pilots and
flight attendants immediately captures the imagination of many young
people seeking a career in tourism. But the diverse opportunities
throughout the airline industry cover a vast array of jobs that are often
overlooked, working for a major airline in its reservation centre or as a
ticket agent at the airport for instance. Baggage handlers and airline
mechanics or air traffic controllers are other possibilities.

Service & Tourism Industry: Tourism is first and foremost a service
industry. Dealing with the public and providing customer service is an
integral part of any tourism industry job, no matter what segment it might
fall into.
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Restaurant and Food & Beverage: This segment of the tourism
industry is often referred to simply as service and provides many job
opportunities for those seeking work in this field.

The list of jobs related to the tourism industry is endless, travel
agents, activity provider companies, tour operators, retail store businesses,
tourism bureau operations, ferries, rail and bus lines, cruise ships, car hire

companies and caravan parks to name only a few.
(Source: www.gostudy.mobi/careers/View.aspx?oid=728)

NOTES

hospitality — Hospitality refers to the relationship between a guest
and a host, wherein the host receives the guest with goodwill, including the
reception and entertainment of guests, visitors, or strangers.

hospitality industry — The hospitality industry is one that is
primarily focused on customer satisfaction. For the most part, it is built
on leisure or is luxury-based, as opposed to meeting basic needs. Hotels
and resorts, cruise lines, airlines and other various forms of travel, tourism,
special event planning, and restaurants all generally fall under the realm of
the hospitality industry.

hotel industry — The hotel industry is a sector of business that
revolves around providing accommodations for travelers. Success in this
industry relies on catering to the needs of the targeted clientele, creating a
desirable atmosphere, and providing a wide variety of services and
amenities. Managing hotels has grown from its modest roots in providing
the bare essentials of lodging into a large, multi-faceted, and diverse
industry.

event tourism — Event tourism is the term used for all forms of
tourist traffic motivated by the staging of various events and it includes
visits to all planned events which have a tourist purpose and form a part of
the attraction basis of a specific destination. There are eight main types of
events: cultural, political, economic, entertainment, scientific and
educational, sports competitions, recreational and private. Cultural events
include festivals, carnivals, commemorations and religious events.
Political events are heads of state summits, royal ceremonies, political
meetings and visits of important persons.
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EXERCISES

1. Answer the following questions using the information from the text
«Tourism careers»:

1. What different sectors can career choices be found in?

2. What are the positions offered by most hotels and resorts?

3. What can afford an employee to travel the world by transferring from
one hotel location to another?

4. What positions are usually available on cruise ships?

. Why does airline industry have the reputation of being the "glamour"

segment of the tourism Industry?

What can be the diverse opportunities throughout the airline industry?

7. What is an integral part of any tourism industry job?

()]

N

2. Match the words with their definitions.

1. beverage a) a steward or stewardess on an aircraft

2. ferry b) (chiefly in commercial use) a drink other
than water

3. jet-set c) a meeting between heads of government

4. resort d) a room, group of rooms, or building in
which someone may live or stay

5. glamour ¢) the fashionable, the a-list, the wealthy, the

beautiful people, the créme de la créme, the
beau monde, the haut monde

6. summit f) a boat or ship for conveying passengers and
goods, especially over a relatively short
distance and as a regular service

7. accommodation g) a place that is frequented for holidays or
recreation or for a particular purpose
8. flight attendant h) an attractive or exciting quality that makes

certain people or things seem appealing

3. What do they do?

» Director of Sales and Marketing
» Head Chef
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Ski Area Manager

Rooms Division Manager

Adventure Company Owner

Hotel General Manager

Regional Manager of Restaurant Chain
Vice President of Human Resources
Tour Company President

CEO of Destination Marketing Organization
Concierge

Banquet Server

Housekeeping Room Attendant

VVVVYVVYVYYYVYYVYY

4. Study the samle tourism resume and compose your own resume.

John Doe
#1-1239 West Georgia Street, Vancouver, BC V6E 4R8
604-555-5555
john_doe@bcjobs.ca

Objective
« To work with an eco-tourism organization as an adventure guide
Profile

« Experienced adventure travel specialist with strong background in
outdoor guiding, team building, adventure travel planning and sales

Experience

. Travel agent. ABC Adventure Tours. Vancouver. August 2014 to
present.
. Booked adventure packages for international groups, netting
sales of $500,000 per year
« Developed travel itineraries, working with partner companies to
offer custom packages to customers
« Trained new staff in company policies and procedures
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. Rafting lead. ABC Rafting Excursions. Squamish. May 2012 to
August 2014.
« Lead groups of rafters on various whitewater courses ranging
from level 1 to 4
« Provided basic safety training and applied safety procedures on
rafting trips and first aid techniques, as required
« Maintained rafting equipment and completed repair work when
necessary
« Camp counsellor. Blue Wave Lake Camp. Maple Ridge. July 2011-
May 2012.
« Acted as a leader and guide for kids aged 8-12
« Developed camp curriculum and activity plans
« Responded to issues and resolved conflicts with empathy
« Lead day-long hiking trips in surrounding area

Education

« Recreation Leadership Diploma. Langara University College. 2011.
« Grade 12 Dogwood Diploma. Churchill Secondary School.
Vancouver. 2009.

Awards and Recognition

« Named Top Agent of the Month at ABC Adventure Tours
« Voted favourite camp counsellor two summers in a row

5. Translate the text into English.

Ckonpko B Typusme mnpodeccuii? Mx  MHOro, MHOrooodpasue
COBPEMEHHOMU TYPUCTCKOU WHIYCTPUH MPEIOIPENEIISAETCS
MHOr0oOpa3ueM COBPEMEHHBIX TYpHUCTOB. B TOCTHHUYHOW WHIYCTPUH,
B HHIYCTpUM peKpeanuu, COOCTBEHHO Typusma — oOkojio 130
npodeccuit. Typuctckas UHIYCTPUS COCTOUT U3 HECKOJIBKHX CEKTOPOB.

l'ocmunuunoblll cekmop — OAWH W3 CaMbIX HMHTEpecHbIX. CEeKTop
AKTUBHBIA, C BO3MOKHOCTSIMU TOCTOSIHHO HCIIOJb30BaTh Ha MPAKTUKE
CBOM  TBOPYECKHE  HaBBIKH,  JOOMBATHCS TPYIOBBIX YCIEXOB W
MPOJIBUTATHCS 110 KApbEPHOI JICCTHUIIE.
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Typonepamopckuti u aeewmckuti — TUTAYHBIA IS TYPUCTCKOU
UHIyCTpuK cekTop. Camble MOMyJasipHbie TPOPECCHr B ITOM CEKTOpE
— TypoIepaTop, areHT, OPraHW3aToOp TYPUCTUUYECKHUX YCIYT, MEHEKED,
TUj.

lpukniouenueckuii mypusm u pekpeayus — BeCbMa TWHAMUYHBINA
ceKkTop. OTo cdepa cmopra, OTABIXA, BO3MOXHBIX IPUKIIOYCHUH.
[Ipodeccun B HeM BecbMa pa3HOOOpa3HbI, 4YTO  CBSA3AHO  C
pa3HooOpa3WeM BHJOB CIOpTa M JoOuTened — JIbDKH, KaHo?d,
TEHHHUC, TOJib(, SXTUHI, padTUHT, TULDKHBIA BoOJIeOO, OackeTOoII,
peiOanika, 0XO0Ta, CIIENeOJIOTHs, Hora, alKuao W Jpyrue.

B cgepy cexmopa pazeneuenuti BXOIAT My3ed, Ka3WHO, TapKH,
TEeMaTHYeCKWe TapKhu  TUHa  OoTaHWYecKWX, cadapu, 300, aKBa,
00pa3zoBaTeIbHBIX UL O3HAKOMJICHUS C sTHOTpaduei,
boaBKIOpOM, HCTOpHEH, reorpadueii MECTHOM TYPHUCTCKOM JIECTHHAIIMH.
[Ipodeccun B 3TOM CEKTOpe - THIbI, AHUMATOPBI, PAOOTHUKH 10
0o0CITy’)KUBaHHIO TOCTEH, Hampumep, HHPOPMATOPHI, MaPKETOJIOTH,
MEHEKEPHI.

Cobvimus u KOHepenyuu — aTPaKTUBHBIN TUTS
npodeccCuoOHaIbLHOU peanu3anuu cektop. CoBpeMeHHasi KU3Hb
HEBO3MOXHa 0e3 (decTuBasieil, SpMapok, BCIKOTO poja MPa3IHUKOB,
BBICTABOK, OJUMMHaA, KoH(pepeHnmii. Bo3moxkHbIE Mpodeccuu B HEM:
KOOPJMHATOpP,  OPTraHW3aToOp, MEHEKep  MPOEKTa,  MapKeTOJIor,
CTEITUAIIHCT T10 CBS3SIM C OOIIECTBEHHOCTHIO.

Cexmop mpancnopma obecneuusaem apwa, >KEIE3HOJIOPOKHBIC,
aBTOMOOWJIbHBIE, MOPCKHE (B TOM 4YHCIE M KpPYWU3HBIE) MapIIPYTHI.
EctecTBeHHO, 3/€Ch HYXHBI CBOM «CIEHIPOPEcCum» — aBUATOPHI,
KEJIC3HOJOPOKHUKH, aBTOBOJIMUTEIIH.

UNIT 28. TOUR GUIDES

A tour guide is someone who shows visitors around an area, with the
guide using extensive local knowledge to share the area with visitors. Tour
guides are hired to help people navigate unfamiliar areas, and to make trips
special, as a good tour guide sets a positive tone for a trip and shows
people things they would not have discovered otherwise.

Some tour guides work primarily locally, focusing on providing
services to tourists by request. They may work in museums or similar
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locations, or they may work with or for companies which take tourists out
on day trips of an area. Tour guides might lead visitors on tours of local
religious sites, castles, gardens, or other sites of interest, tailoring the tour
for the visitors. Locally-based tour guides are also often able to open doors
which would otherwise be closed, and their local knowledge can be helpful
for people who are unfamiliar with the culture and traditions of an area.

Other tour guides travel with their clients, guiding them to, around,
and from various locations. For example, a group of people who want to
hike in the rainforest might hire a tour guide who travels with them, guides
them through the forest while providing information and assistance, and
travels back. Tour guides of this type often work with travel agents, with
the agent handling the logistics of transportation, lodging, and so forth,
while the tour guide focuses on caring for the clients.

Guided tours with groups can vary in cost, from free tours in many
cities in the world provided by public service organizations to much more
expensive organized trips such as treks in Nepal. It is also possible to hire
a private tour guide, which tends to be more costly, but includes
personalized and detailed attention, which some people enjoy while
traveling.

Being knowledgeable in several languages is useful for a tour guide,
as tour guides may work with multilingual clients, or may need to translate
for clients while traveling in a country where a foreign language is spoken.
In addition to having language skills, tour guides also need to have
excellent interpersonal skills, and the ability to work tirelessly for their
clients from the moment the engagement begins to the time that the clients

are safely seen on their way
(Source: wiseGEEK // wisegeek.com).

NOTES

lodging — Lodging or aholiday accommodationis a type of
residential accommodation. People who travel and stay away from house
for more than a day need lodging for sleep, rest, food, safety, shelter from
cold temperatures or rain, storage of luggage and access to common
household functions. Lodgings may be self-catering, in which case no food
is provided, but cooking facilities are available. Lodging is done in a hotel,
motel, hostel or hostal, a private home (commercial, i.e. a bed and
breakfast, a guest house, a vacation rental, or non-commercially, with
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members of hospitality services or in the home of friends), in a tent,
caravan/camper (often on a campsite).

logistics — The tourism logistics is the science of planning, control
and management of operations carrying out during the process of
preparing the travel offers, delivery of finished product to customer in
compliance with his/her interests and requirements, as well as during the
process transfer, storage and processing of information concerned.

EXERCISES

1. Answer the following questions using the information from the
text «Tour guides»:

What does a tour guide do?

Why are tour guides hired?

Where and how do locally-based tour guides work?

Why do other tour guides travel with their clients?

What is the difference between guided tours and a private tour?
Why is it useful for a tour guide to know several languages?
What skills do tour guides need to have?

Nk DD =

2. Find the words in the text that are similar to the following
definitions.

In or using several languages. (adj.)

Not known or recognized. (adj.)

Costing a lot; expensive (adj.)

Temporary accommodation (n.)

Walk for a long distance, especially across country. (v.)

A luxuriant, dense forest rich in biodiversity, found typically in
tropical areas with consistently heavy rainfall. (n.)

7. A large building, typically of the medieval period, fortified against
attack with thick walls, battlements, towers, and in many cases a
moat. (n.)

A e
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3. Study and practice the conversation.

Tourist: I’'m hiring a car in Scotland this summer. What do you
suggest I visit?

Tour guide: That depends on what you are interested in.

Tourist: DI’'m interested in art, history and nature, especially
coastlines.

Tour guide: Then you should spend a few days in Edinburgh at the
arts festival.

Tourist: When is that?

Tour guide: 1t’s on for three weeks in August every year.

Tourist: Is Edinburgh near the coast?

Tour guide: Yes, it overlooks the sea. It’s a really interesting city!

Tourist: What else can I do in Edinburgh?

Tour guide: You can visit the castle, which sits on a volcanic rock
dominating the city.

Tourist: 1 hear Scotland has amazing wildlife too.

Tour guide: Oh yes, especially on the remote islands like the
Orkneys.

Tourist: 1 want to visit the famous Loch Ness and see the monster.

Tour guide: 1t’s the deepest lake in Scotland and very beautiful, but
I can’t guarantee you’ll see the monster!

4. Role-play the following situation.

You work as a tour guide in Spain. Advice a young couple on the tour of
Barcelona. Use the information below.

Tour Guide Experience: 27 year(s) Gender: Male
Tours Booked: 120 time(s) Age: 63
City of Residence: Barcelona Primary Language: Catalan

Languages Spoken:
« Dutch: Fluent
« English: Fluent
« French: Fluent
« German: Fluent
. [Italian: Fluent
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« Portuguese: Fluent
« Spanish: Fluent

BARCELONA HIGHLIGHTS 1/2 DAY

Private sightseeing tour Introduction:

A Highlights city tour, taking a minimum of 4 hours, focuses mainly on
the Old City and Antoni Gaudi's masterpieces: Park Giiell and the Sagrada
Familia basilica.

It involves both walking and transportation, which can be easily solved
with taxis: abundant and inexpensive in town.

Tour Duration: 4 Hours

Maximum Number of People: 9

Tour Type: Transport Based

Tour Price: Price Per Group EUR €275,00

Tour Highlights:

- The Old City is where 2000 years of Catalan history accumulate in an
area called Barri Gotic or Gothic quarter. This includes a walk through the
Roman walls and towers, the Call or medieval Jewish quarter, the Gothic
cathedral, the Palau de la Musica Catalana, the Boqueria food market hall
(not on Sundays) and the lively Rambla boulevard, full of flower stalls.

The tour will walk as well by Gaudi's Palau Giiell and the Quatre Gats
café, where Picasso held his first individual exhibit at the age of 18.

- Gaudi's works:

Park Giiell: we could stroll trough this magical gaudinian scenery, a
pleasant experience for all kinds of visitors.

The Sagrada Familia: Gaudi's masterpiece. We can visit the magnificent
monumental temple (inside).

At the end we also see Casa Mila and Casa Batll6 by the architect A.
Gaudi, with splendid fagades and rooftops.
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Tour Inclusions:
An exciting private tour for 4 hours and skipping the waiting lines in the
sites.

Tour Exclusions:
Transportation and entrance fees are not included in the tour price.

5. Translate the text into English.

JlonycTuM, Thl IIpUEXaJ B HE3HAKOMBIM TOpPOJ WM AK€ CTPaHY.
Te0s uHTEpecyeT Bce: KylabTypa, UCTOPUS, TPAAULUU U 00bIYal KOPEHHBIX
KUTEJIeH, apXUTEKTypa, MecTHast KyxHs. KoHeuHO ke, HeoOXOauM Tuj.
ITpodeccus aTa cpaBHUTEIHHO MOJIOJIasi, HO BOCTpEOOBaHHAS!.

Typuctuueckuid OM3HEC pacTeT W pa3BuBaeTca. Bcernma cyiiecTByer
Cpoc Ha MoJioAble KBajduduiupoBanHbsie Kaapbl. [lpectx mgaHHOMN
npodeccun 3akio4aeTcs B caMmMoil cneuuduke paboThl, KOTOpas
NOAPA3yMEBAET BCEBO3MOXKHBIE JKCKYPCHM, IIYyTCIIECTBHS B pas3HbIC
CTpaHbl, 3HAKOMCTBO C UHTEPECHBIMHU U BIIUSATEIbHBIMH JTIOAbMU. FIMEHHO
NO3TOMY K THUAY TMPEIbSABISIOT BBICOKHE TpPEOOBaHUS — 3TO 3HAHUE
MHOCTPAHHBIX S3BIKOB, HWCTOPUH, JIUTEpaTypbl, reorpauu, My3bIKH,
YKUBOMUCH, apXUTEKTYPbl, SCTETUKH, IICUXOJIOTUH; BBICIIEE, KAK MTPABUIIO,
ryMaHUuTapHOE 0Opa30BaHUE; HPYIUPOBAHHOCTD U IIUPOKUN KPYTro30p.

B o0s3aHHOCTM ruja CileAyeT OTHECTH Cleylollee: pa3padboTka
Mapuipyta. Mapuipyt BbIOMpaeTcsi cOOOpa3HO TeMe M UEIU SKCKYPCHUH;
ONpEeAENsieTCs  BpeMsl IOE3JKH, 4YacToTa M IPOJOJDKUTEIBHOCTh
OCTAHOBOK, YHMCJIO OOBEKTOB; YUYHUTHIBAETCSA TUI ayJUTOPUU; MOATOTOBKA
TEKCTa AKCKYPCHH. DKCKYPCOBOJI M3y4aeT KHUTH, CTAaTbHU; 3HAKOMHUTCS C
aApXUBHBIMU JIOKYMEHTaMHU; COOMPAET MHTEPECHbIE, HEU3BECTHBHIEC pAHEE
(akTbl, HMCTOPUM; BCTpPEYAa TYPUCTUUYECKOM TpyNNbl,  OpraHu3alus
KCKYPCHUHU COTJIIACHO MAPIIPYTY.

UNIT 29. TRAVEL AGENCY MANAGERS

Travel agency managers offer consumer or business travel products.
Responsibilities include sales development, staff/financial management
and daily operational management. They must be able to offer
professional and competitive travel products as the competition is
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increasing and there are various travel options. The managers have
to develop strategies to hit the sales targets, including promoting and
marketing business, finding new and “niche” markets, managing
budgets and maintaining statistical and financial records, selling travel
products and tour packages, visiting new destinations to gain information,
dealing with customer enquiries and overseeing the efficient running of
the business.

The travel agency manager also deals with the staff issues of
the agency. He/She motivates the sales staff to hit their targets, meets
with team leaders on a regular basis, meets company directors to be
advised on strategy, oversees the recruitment and selection of the
staff as well as staff training, organizes bonus schemes and
competitions and deals with disciplinary matters and customer complaints.
Online booking has become a serious competition to travel agencies staff

as it has been increasing rapidly.
(Source: wiseGEEK // wisegeek.com).

NOTES
bonus schemes — Many organisations use bonus schemes to promote

the right behaviours in their agents. Whether it is making more sales;
improving customer satisfaction, or simply taking more calls, staff bonuses
can help those companies to achieve their business objectives. Bonus
schemes take many forms — from individual commissions through to team-
based prizes — indeed there are now many incentive scheme companies
that market their products and services to the call centre industry. But
regardless of the structure of the scheme, the common factor of success
only occurs when agents are both motivated and engaged to raise their own
performance.

tour packages —A package tour or package holiday consists of transport
and accommodation advertised and sold together by a vendor known as a
tour operator. Other services may be provided such a rental car, activities
or outings during the holiday. Transport can be via charter airline to a
foreign country, and may also include travel between areas as part of the
holiday. Package holidays are a form of product bundling. Package
holidays are organised by a tour operator and sold to a consumer by a
travel agent. Some travel agents are employees of tour operators, others
are independent.
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EXERCISES

1. Answer the following questions using the information from the text
«Travel agency managers»:

1. What do travel agency managers offer?

. What do their responsibilities include?

. Why must they be able to offer professional and competitive travel

products?

4. What kind of strategies do managers have to develop to hit the sales
targets?

5. Does the travel agency manager deal with the staff issues? In what
way?

6. What has become a serious competition to travel agencies staft?

W N

2. Read and translate the list of attributes which can help to succeed
as a travel agency manager and decide wether this career is right for
you.

* You have a strong commitment to customer service

* You can deal with the general public with patience and positivity

*You have an interest in a career with varied opportunities for
advancement

* You enjoy overseeing the work of others

* You’re well organized and can manage a budget

* You have a keen interest in travel and hospitality

* You have an interest in sales and management

* You're willing to be accountable for the success of the agency

3. Translate the following sentences into Russian paying attention to
the words in bold type.

1. We have become known for being innovators in the industry as well
as for providing topnotch customer service," he said

2. . Remember that management, like any other skill, is something that
you can improve at with study and practice.

3. Methods of recruitment and results for this survey have been
reported in detail elsewhere
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4. We have introduced systems to handle customer enquiries and
complaints across multiple communications channels

5. Orbitz Worldwide is a leading online travel company that uses
innovative technology to enable agents, leisure and business
travellers to research, plan and book a broad range of travel
products.

6. Information technologies are considered by the Company as a tool of
improving business efficiency and contributing to the achievement of
strategic business objectives.

7. He also evoked other staff issues, such as the question of the
geographical distribution of the staff of the Secretariat and progress
made in installing new security equipment.

4. Fill in the gaps with one of the words below.
personnel, advancement, complaints, diploma, competencies. hospitality,
careers, staff, budgets, qualifications, certificate

Like many ...1..., there are many different paths to becoming a travel
agency manager; this career is open to pretty much anyone with a
combination of practical experience and/or relevant education, as well as
strong customer service, ...2... and financial management skills.

This work would involve overseeing ...3..., resolving customer ...4...,
managing ..5... and marketing activities, and ensuring the operational
success of a travel agency. This field also offers the ability to work in the
travel and tourism industry, diverse opportunities for ..6..., as well as
potential opportunities for travel agency ownership.

The ...7.... for becoming a travel agency manager can vary from job
to job. For example, some employers may only require that you have a
high school...8... combined with experience in a travel agency, or other
relevant sales or management experience (such as working for a hotel,
airline, or other tourism, travel or ...9... organization). Other employers
however, will require that you have a ...10.., diploma or degree in a field
that can teach you skills and...11...that are relevant to this field, possibly
still combined with relevant experience.
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5. Translate the text into English.

MeHemkepsl TypUCTHYECKONH cdephl JTOJDKHBI YMETh COCTaBIISThH
pa3HOOOpa3HbIe TPYNIOBBIE U UHANBUIYyATbHBIE TYPhl, YETKO OTCIICKHUBAS
OpEeIOKEHNU U crnpoc. MeHemkep Mo Typu3My - TOHSTHE IIHPOKOE.
Breicium  mpodeccMOHANM3MOM  TaKOTO  CIENUAIMCTa  CYUTAeTCS
pacimudpoBaTh MedTy KIHWEHTA. Beap MHOTHE JIIOAM TOpOM caMu HE
3HAIOT, 4ero XOTSIT. MosxHO J0JITO paccka3bIBaTh 0
JTOCTONPHUMEUYATEIIbHOCTAX ['pennn, a dYeloBEeKy, BO3MOXKHO, XOYETCs
yexaThb KyJa-HHOYyJb TOAQJIbIIE W TOOBITH B OJWHOYECTBE. BakHO
IpaBIMBO pacckazaTh O IUIIOCAX W MHUHYCaX Typa, CTpaHbl, YYECTh
(MHAHCOBBIC BO3MOYKHOCTH KJIMEHTA W TMPEIOCTABUTh CaMOCTOSITEIbHBIC
BbIOOP. B 00s3aHHOCTH MEHEIKEpa TYpareHTCTBA BXOAUT: MPUEM
3BOHKOB; KOHCYJIbTUpOBaHHME (B T.4. TI0 TeleoHy) KIHUEHTOB,;
UCCJICIOBAaHNE pBhIHKA M TOAOOp Typa B COOTBETCTBHHM C 3alpocaMiu
KJIMECHTA; B3aUMOJCHCTBHUE C MEHEKEpaMU TYpOIEPaTOPCKUX KOMITaHUH;

oopMIIEHHE T0TOBOPA C KIIMEHTOM.

(Ucmounux: http.//freepapers.ru/68/obuchajushhie-tury-kak-
sposob-povysheniya/137882.873561.list3.html)

UNIT 30. TRAVEL AGENTS

Travel agents are professionals who provide assistance with
organizing and booking travel. At one time, it was very difficult for people
to book tickets for plane, train, and boat trips without the assistance of a
travel agent, although this changed with the advent of web sites geared at
travelers who wanted to make their own arrangements. The services of a
travel agent can still be quite valuable, especially for people who are not
experienced travelers.

Most travel agents work at a travel agency, a business which
provides a variety of travel services to clients, although it is also possible
to work with an independent travel agent. Typically, the fee is a percentage
of the cost of the trip, although some travel agents charge flat fees for their
work.

In addition to making reservations for travel, a travel agent can also
reserve a rental car, book hotel rooms, secure restaurant reservations, and
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organize various excursions and trips. For example, people traveling to
Costa Rica might ask a travel agent to hire a local guide to take them on a
rainforest hike. Travel agents can also provide recommendations about
places to go, things to do, and spots to see, a service which is often
appreciated by people who do not have much experience in the area they
are traveling to.

Other forms of travel assistance like local maps, information about
travel vaccines, and pamphlets about culturally-appropriate behavior can
also be provided by a travel guide. Some may also offer recommendations
about language schools, and others offer assistance with visas and other
travel documents to smooth the way for their clients.

One of the big perks of a job as a travel agent is the travel
requirement. Because travel agents must provide recommendations and
work with locally-based companies, they need to travel to get a feel for the
places they recommend to their clients, and to experience the service at
specific hotels, restaurants, and other establishments. Travel agents can
often secure very low-cost travel deals, and they get a chance to travel all

over the world as part of their work.
(Source: wiseGEEK // wisegeek.com)

NOTES

booking — An act of reserving accommodation, a ticket, etc. in
advance.

perk — A benefit to which one is entitled because of one's job.

at one time — In or during a known but unspecified past period.

to hire — Employ for a short time to do a particular job.

travel vaccines — Some countries won’t let you enter without the
required vaccinations. The most common vaccination required on entry
into countries is the Yellow Fever vaccination. Yellow fever is a serious
disease which occurs in parts of Africa, Central and South America. For
these countries you will need to have a Yellow Fever vaccination and carry
a valid yellow fever certificate, which is issued from an accredited centre
like the International Travel Vaccination Centre.

175



EXERCISES

1. Answer the following questions using the information from the
text «Travel agents»:

p—

. What do travel agents provide?

What changed with the advent of web sites geared at travelers who
wanted to make their own arrangements?

Who can the services of a travel agent be still especially valuable for?
Where do most travel agents work?

Is it possible to work with an independent travel agent?

What is the fee?

In addition to making reservations for travel what else can a travel
agent do?

8. What other forms of travel assistance provided by a travel guide?

9. Can a travel guide offer recommendations about language schools?
10. What 1s one of the perks of a job as a travel agent?

11.Why do travel guides need to travel?

N

N AWw

2. Retell the text.

3. Read the text about workplace of a travel agent and fill in the gaps
with one of the words below.

demands, destinations, abroad, magazines, terminals, adhere, Indoors,
hours, less, peak

What is the workplace of a Travel Agent like?

Travel agents work...1..in an office or cubicle, year-round. They
spend long ..2.. on the telephone or in front of computer..3..., making
travel arrangements and researching travel...4.... for their clients. Agents
employed by large travel agencies typically...5... to a regular 40-hour work
week, though some opportunity for overtime may occur during...6... travel
seasons. Independent contractors have a more sporadic schedule, working
..7... during the off season and more nights and weekends during holidays
and over the summer to meet the...8.... of vacationing clientele. In order to
perform the required research for their jobs, travel agents keep up with
travel...9..., books, journals, and online travel publications. In some
instances, agents will travel domestically or...10... to obtain first-hand
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experience of select destinations, and then relay that information to their
clients.

4. Study and practice the conversation.

The customers want to travel to somewhere hot for a beach holiday
in November. Which of these places do they choose — the Gambia, Spain,
Tenerife, Lanzarote, La Gomera, or France? What is wrong with the places
they don’t choose?

Travel agent: Hello, can I help you?

Customer: Yes, we’re looking for a holiday in November,
somewhere hot — you know, near a beach and all that, but not too
far away if possible.

Travel agent: Ok, well, what about going to the Canaries?
They’re warm throughout the year and they’re very interesting.

Customer: Yes, we thought that. In fact we saw this ad here
for Tenerife — Playa de las Americas. It seemed very reasonable.

Travel agent: Ok, I’'ll check availability for you... No, I'm sorry
they’ve all gone. It was a special offer. There's plenty more choice in the
Canaries, though. But, I wonder, have you thought of going to the
Gambia? It’s very reasonably priced and you’re guaranteed sun.

Customer: Yes, but it's a long flight, 1sn’t 1t?

Travel agent: 1t is a six-hour flight, you’re right. Ok, let’s stay with
the Canaries. What type of accommodation are you looking for?
Something with a bit of life or something more relaxing?

Customer: We want somewhere quiet but with some facilities —
restaurants and things like that.

Travel agent: How about La Gomera? It’s a small island, very quiet
but with things going on and very pretty. The only problem is that there
are no direct flights, so you have to get a ferry from Tenerife.

Customer: Mmmm. We’ve only got a week so we need somewhere
with a direct flight.

Travel agent: You could try Lanzarote. There are some very
peaceful parts. I think you’d like it. We often recommend Playa Blanca —
there’s a great hotel there called the Lanzarote Princess. All the wusual
facilities, near the beach, but very tast efully designed and built.
Here’s a picture — it’s fairly cheap as well, as you can see.

Customer: Mm. Sounds good.
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Travel agent: T'll check availability for you... Would you want a
twin room with a balcony?

Customer: Yes.

Travel agent: Bed and breakfast or half-board?

Customer: Er... I’'m not sure.

Travel agent: 1f I were you, I’d choose B&B, then you can eat out in
the restaurants at night. That way you’ll see a bit of the local life.

Customer: Ok — bed and breakfast.

Travel agent: I’m sorry, did you say you wanted a balcony?

Customer: Yes, we did.

Travel agent: Ok. There’s availability on the 14 th of November.
Flight from Gatwick at 09.35 arriving 13.30 local time. Returning on
the 21 st of November, departing Lanzarote 15.00 and arriving at Gatwick
at 19.00.

Customer: That’s good — no night flights.

Travel agent: Do you want to confirm 1t?

Customer: Can we think about it?

Travel agent: Of course. I can put a 24-hour hold on your
reservation, and you can let me know tomorrow.

Customer: Yes, that’s a good idea. We’re not committed then, are
we?

Travel agent: No, you’re not. You can make your minds up in your
own time. Can I just take some details? What name is it?

Customer: John and Amanda Hollins.

Travel agent: And a daytime phone number?

Customer: 340 0838.

Travel agent: Ok. What I’ll do 1s hold this for 24 hours. If you could
phone us tomorrow and tell us if you want to confirm the booking,
we’ll take some more details then. I’ll just give you the booking
reference number. It’s 17583.

Customer: 17583. Great, thanks. I’ll call you tomorrow. Thanks for
your help.

Travel agent: You’re welcome. Goodbye.

5. Translate the text into English.

ATeHT 10 Typu3My — CIEIHAIUCT, KOTOPBIM MOMOTaeT Moao0paTh
JUIA KJIMEHTOB HAWIYYIIUM TYp B COOTBETCTBUM C HX KEJIAHUSIMHU WU
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noTpeOHOCTSIMH, Onarojgapsi KOTOPOMY KJIMEHTBl JOJIKHBI OCTaThCA
MaKCUMaJbHO YJIOBJIETBOPEHHBIMU TOe3/IKOM. ExxemHeBHO Ooibiioe
KOJIMUECTBO JIIOJICH OTMPABISETCS B TYphl MO CTpaHE WIIM 3a TpaHUIL,
KOMY-TO XOUETCSl MOCETUTh KaK MOKHO OOJIbIIIE SKCKYPCHA, a KTO-TO €JIeT
MIPOCTO MOBAJISATHCS HA TUIBHKE Y MOPSL.

ATeHT 1o Typu3My 00s13aH HCTOJHSATH BCE MOXETAHHs KJIUEHTa TI0
MaKCHUMyMY, TIO9TOMY Ha HEM JIC)KHUT O4YeHb OOJbIIasi OTBETCTBEHHOCTh U
Harpy3ka: OpOHUpOBaTh OWJIETHI Ha caMmblii KOMQOPTHBIA CaMoOJeT,
OpoHupoBaTh OoJiee JElIeBble, HO OYEHb KOM{QopTalOesbHbIE MecTa B
TOCTUHHUIIAX, COCTaBJIATh TrpadUKH MapHIPyTOB ISl CBOUX KJIHEHTOB,
OTCJI)KUBATh BCIO JIOKYMEHTAIIMIO M BU3bI, OCYIIECTBIISITh MHCTPYKTAXK
TUJI0B M BOAMTENICH, a TaKXKe COTPYAHUYATH C JPYTUMHU Pa3TUYHBIMU
OpraHu3alusIMH.

ATEHTBl TI0 TYpuU3My TakKe€ 3aHMMAIOTCA TOUCKOM KIIMEHTOB:
003BaHMBAIOT OpPraHU3AIMK, PACCHUIAIOT MHChbMA, CO3MAI0T TPYNIBl B
COLIMATIBHBIX CeTsIX, OOMIAtOTCS Ha (opyMax, CBSA3aHHBIX C TYPU3MOM.
Xopoluid  areHT Mo Typu3My JOJKEH OBbITh CIEIHAIUCTOM B CaMbIX
pazHooOpa3Hbix oonacTax. OH reorpad u cTpaHOBe, NICUXOJIOT U JIOTHUCT.
OH pa3bupaercs B TOCTHHHYHOM XO3SIICTBE U MACCaXUPCKUX MEPEBO3KaX.
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SUPPLEMENTARY TEXTS

Tourism

Tourism 1s a multi-billion dollar business with hundreds of millions
of travellers arriving in destinations across the world every year, but there's
a lot more to tourism than just the tourists.

Before you even leave home you probably use a number of services.
You book your trip through a tour operator, if it's a package holiday, or a
travel agent, if you want to buy products and services like flights
separately.

These days, many people book directly online with companies that
offer both organised and independent travel. You usually need to purchase
airline, train, ferry and coach tickets to your holiday resort in advance to
reserve a seat and get a good price. If you're hiring a car it's also a good
idea to book in advance, but you can arrange local transport like taxis and
buses when you're there. You also need to book accommodation to be sure
to stay where you want, when you want. There is a wide range of options
for different people and pockets: from luxury hotels to roadside motels,
family-run guesthouses or B&Bs (Bed and Breakfasts), to selfcatering
apartments to youth hostels. You can decide about hospitality (catering
and entertainment) during your holiday, unless you book it with your
accommodation. B&B means you get breakfast included in the price of
your stay. Half board, usually only available at hotels, means breakfast and
dinner are included. Full board means breakfast, lunch and dinner are
included. This option is common on package or cruise ship holidays to
keep the cost down, as are all inclusive leisure activities such as sport,
shopping and live shows. Most places have a Tourist Information Point
where they give you free information about what to see and do and how to
get around. Organised trips often have travel reps (representatives) on
hand to help you, but you can also pay a local tour guide to take you

sightseeing or show you tourist attractions.
(Source: Catrin E. Morris on English for tourism, 2016)
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Past, Present and Future of Tourism

The Industrial Revolution opened up tourism to the working classes.
As a result of social and technological reforms a new middle class grew
up, who could afford travel. Other phenomena that helped develop the
tourist industry were paid holidays. The working British public was given
leisure time at no financial loss. The development of railways and
steamships made traveling cheaper, easier and more comfortable.

The World Tourism Organization forecasts that international tourism
will continue growing at the average annual rate of 4 percent. By 2020
Europe will remain the most popular destination. Space tourism is
expected to take off in the first quarter of the 21st century. As computer
technologies advance, virtual tourism is likely to become extremely
popular around 2010-2015.

The father of modern mass tourism is Thomas Cook who, on 5 July
1841, organized the first tourist excursion. He arranged the first trip by
railway. Two years later he organized the first group tour by train. He
provided tourists with meals and tickets for the races. So it was the first
package tour. In 1855 he organized the first overseas trip to Paris. Thomas
Cook set up the first travel agency.

The appearance of motor-cars in the late 19th century and airplanes
in the early 20th century changed travel crucially. Jet planes made air
travel available to all people. The term «holiday» was adopted after the
World War I. In recent years holidays or vacations have been becoming
more popular as people have more disposable income. Typical holyday
nowadays is a package tour to the mass tourist resort, a winter skiing
vacation or a weekend break to a city or a national park. Although mass
tourism 1s growing continuously, there have been a few temporary
setbacks, because of terrorist threats to tourist destinations.

The next important factor in the history of travel was the
Renaissance. In the 18th century the Grand Tour of Europe became a part
of the upbringing educated and wealthy British gentlemen. Grand Tours
were taken by young people to complete their education. They traveled all
over Europe, but mainly to places of cultural interest, such as France, Italy,
the Alps, Holland, Belgium, and Luxembourg. In the late 18th century sea
water gained a reputation for its medical properties, and as a result many
British coastal fishing villages were transformed into fashionable resorts. It
was in the 19th century when health and leisure tourism appeared.
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The most important travelers were explorers. The voyages of
discovery by Marco Polo in the 13th century, Christopher Columbus and
Vasco de Gama in the 15th century, Magellan and Amerigo Vespucci in
the 16th century and many other adventurers gave rise to European
colonization of a big part of the world. A lot of people started traveling to
the colonies: governors, merchants, missionaries, architects and teachers.

People started traveling long ago. The first travelers were nomads
and pilgrims, merchants and traders. Waterways were the most important
means of traveling. The first travelers used boats and ferries on the water
and horses and camels on the land. Travel in Egypt was for both business
and pleasure. In ancient Greece people traveled mainly to visit religious
festivals, sporting events, the Olympic Games, and the cities, especially
Athens. Travel for business was less important as Greece was divided into
city-states that were very independent. The Romans traveled to Greece, to
Egypt, a site of the sphinxes and the pyramids, and to Asia Minor, the

scene of the Trojan War.
(Source: window.edu.ruKamanoa)pdf2txt/059/40059/17353)

International Tourism: UK

The United Kingdom of Great Britain (England, Wales and Scotland)
and Northern Ireland is north-west of mainland Europe.

51 million people live in its biggest country, England, a fertile
agricultural region, industrial centre and international melting pot.
Cornwall, in the south-west, is perfect for surfers, walkers and art-lovers
with its long coastline, futuristic botanical gardens - the Eden Project - and
great art galleries. The Norfolk Broads, a canal network in south-east
England, offer cycling, boating or bird-watching; and London, the capital,
in the south-east, is full of history, style and entertainment.

Wales is a small, mountainous and coastal country with frequent rain
from the Irish Sea with an economy based on tourism and agriculture.
There are about 3 million Q people, but 10.2 million sheep! Losing
political independence from England in 1282, Wales became semi-
autonomous through its National Assembly in 1999, thanks to a strong
sense of identity based on language and culture and represented by its
symbolic red dragon. Tourist attractions are: the cosmopolitan capital,
Cardiff, with its 72,500-seat Millennium Stadium and recently developed
Cardiff Bay, with hotels, bars, restaurants, cinemas, museums, an arts

182



centre and a leisure village; Snowdonia and the Brecon Beacons, favourite
beauty spots for hikers; and many romantic historical castles.

Scotland 1s the UK's northernmost country with a harsh climate,
dramatic landscapes and a population of just 5.1 million. Scotland was
united p with England in 1707, but it's very independent due to separate
legal, justice, education and banking systems and more recently a devolved
parliament. The economy is based on oil and gas, the service sector, and
whisky exports. Places to visit include: the beautiful capital, Edinburgh,
with an annual arts festival, Glasgow with its Victorian architecture,
industrial history and modern music, cafe and art scenes; the UK's highest
mountain, Ben Nevis; its deepest lake, Loch Ness, with its legendary
monster; or the wild and remote Outer Hebrides islands with rare wildlife.

Northern Ireland is also semi-autonomous with a population of 1.7
million in the north-eastern part of Ireland. Separated from southern
Ireland since the 1920s, it was well-known for the violence between
Republicans and Loyalists, which ended in 1998. Its main exports are
textiles and machinery. Places to visit include: the capital, Belfast, with its
political murals; the Victorian Grand Opera House and the Titanic's Dock;
and the breathtaking Giant's Causeway, famous for its incredible rock

formation.
(Source: Catrin E. Morris on English for tourism, 2016)

International Tourism: Europe

Europe 1s extremely varied. Greenland, in the north, is largely in the
Arctic Circle with deep fjords, glaciers and icebergs, and summer sees
endless days and winter endless nights. Many people take nature and
cultural holidays to see wildlife like polar bears, reindeer, and whales and
experience the unique Inuit culture.

North-east is Lapland, Finland's northern wilderness providing
amazing views of the Northern Lights, Aurora Borealis, a spectacular
colourful display of lights caused by solar wind entering the earth's
atmosphere. Summer is great for hiking and white water rafting
adventures, whilst winter tourism includes snowmobiling, sled safaris,
skiing and visits to Santa Claus's Village at Christmas.

Europe also offers sun, sea and sand in its southern Mediterranean
countries. Spain's four Balearic Islands have everything for recreational
tourism. Ibiza, for example, is the choice for young, trendy, party-going
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tourists, while Mallorca is a favourite for family beach holidays, but also
great for mountain hikes. Menorca is a quieter island, with UNESCO
archeological and natural sites. Finally, Formentera, the smallest island, is
the destination for tourists who just want to relax.

The Algarve region, on the west coast of Portugal, is well-liked too
by beach tourists because of wide sandy beaches, natural bays and
breathtaking cliffs.

For the wealthier, more chic tourist, the French Riviera remains
fashionable. In Nice, tourists can combine recreation and culture:
sunbathing, visiting Impressionist art galleries, eating delicious French
cuisine, practising water sports and drinking cocktails.

Along the coast is the small, but nevertheless rich nation of Monaco.
It's famous for casinos, its glamorous royal family and the formula one
racing track at Monte Carlo, but don't go there unless you're looking for

luxury tourism!
(Source: Catrin E. Morris on English for tourism, 2016)

International Tourism: USA

The United States of America is one of the most culturally and
geographically diverse countries in the world. The state of Alaska, to the
north-west of Canada, separated from the other 49 states, is vast, remote
and wild. You can enjoy whale watching or kayaking adventures there.

The north-eastern states of New England appeal to nature lovers
because of the beautiful autumn colours, and to cultural tourists because of
cities like Boston which has experimental arts museums, indie rock bands,
theatre and film festivals and the famous Harvard University. A little
further south, on the border between Canada and New York State, is one
of America's most breathtaking natural sights, Niagara Falls.

Also of outstanding beauty are the Rocky Mountains, which stretch
almost 5000 km along western America between Canada and New
Mexico. They are popular for hiking, fishing, camping, skiing and
snowboarding. There is a wide range of wildlife to see, including grizzly
bears and mountain lions, especially in the Yellowstone National Park.

In the south-west, in the state of Arizona, the Grand Canyon is the
most spectacular canyon in the world. 1,800 m at its deepest, it appears red
in colour and is home to many species of wildlife, especially birds of prey.
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California is full of contrasts. You can go VIP spotting in
Hollywood; skiing in the Sierra Nevada mountains; hiking in Death
Valley, the lowest, hottest and driest part of North America; or simply
surfing and relaxing along the Big Sur with its dramatic coastline and
panoramic views.

New Orleans, in the south-east of the USA, is well-known for jazz
and blues music and the annual Mardi Gras Carnival. People love the
authentic French Quarter with it mixture of European and Afro Caribbean
cultures; the nightclubs of Bourbon Street; the shops and restaurants of
Magazine Street and the grand mansions on St Charles Avenue.

Florida, known as the 'Sunshine State', separates the Atlantic Ocean
from the Gulf of Mexico on the south-east peninsula of the USA. People
come to visit the Everglades National Park, the largest subtropical
wilderness in the USA where you can see lots of alligators; Disney World,
Orlando; or just to experience the Latin American influence on Miami's

beaches and nightlife.
(Source: Catrin E. Morris on English for tourism, 2016)

Tourism and tourists

We have now, in fact, adopted a set of definitions so that when
various countries collect statistics on tourism the yare all measuring the
same thing. And so the WTO (the World Tourism Organization) now
classifies all travelers under various headings. The most important of these
for statistical purpose is that of visitors. But, obviously, for tourism
purposes we don’t count people such as temporary immigrants, border
workers, nomads and other groups like diplomats, members of armed
forces and people like that. And then visitors are broken down into two
separate groups: tourists who are overnight visitors — that is, people who
stay for at least one night in some form of accommodation in the country
they are visiting and same-day visitors who do not stay the night. For
example, passengers on a cruise stop over in a port or people simply have
a day trip.

Tourist can stay in a country without ceasing to be a tourist and
becoming a resident not more than a year. And the reason for the visit
must be different from the kind of activity he or she 1s employed in. So the
purpose of the visit has to be for leisure and recreation, for business and
professional reasons, VFR. VFR means visiting friends and relatives. Or
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perhaps people are traveling for health reasons to a spa or somewhere like
that or going on a pilgrimage to places like Mecca or Lourdes in the south
of France.

The word tourism can be defined as the activities of persons traveling
to and staying in places outside their normal environment not for more
than one consecutive year for purposes such as leisure or business. And
this definition can be further subdivided so that we can distinguish
between the types of tourism. There’s domestic tourism, that’s where the
residents of a country travel within their national borders. And then there’s
inbound tourism that’s when people who live in another country come to
visit the country where you live. And finally outbound tourism, which
involves the residents of a particular country going abroad for one of the

reasons mentioned above.
(Source: elib.rshu.rwfiles_books/pdf/img-503135707.pdf)

Tourism industry

Tourism 1s not a single industry, but rather a group of related
enterprises that are joined together in the common purpose of providing
services for the travelling public. Among them are transportation
companies — air, ship, rail and bus; the accommodation companies —
hotels, motels, camping grounds and marinas; catering services —
restaurants, bars, night clubs and food stores; and the wide variety of stores
and entertainment that contributes to the amusement of the tourist.

The entire field of tourism pulls a lot of positions together into a
single entity — travel agents, tour operators, guides and so on.

A majority of the jobs in tourism, regardless of which part of the
industry they concern, have one common denominator: contact with the
public, including both the positive and negative aspects of dealing with
ordinary human beings.

Anyone who chose a career in tourism should enjoy working with
people and be tolerant.

In many of the jobs in which it is necessary to deal with the public,
language skill is necessary or desirable. People who hold jobs of this kind
include travel agency employees, ticket and reservation agents, airline
flight personnel, front-desk employees in hotels, tour conductors or guides,
waiters, barmen, and so forth.
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The degree of language skill may vary, from using special terms in
catering service to speaking fluently among travel agents and tour guides.
The degree of language skill may also vary according to the location of the
job. Greater skill is required in tourist destination areas than in market
areas. In the latter, travel personnel usually work with their own nationals.

The tourist industry differs from many others in that it employs
more women than many other kinds of business. Many successful travel
agents are women who have established independent enterprises after

gaining experience elsewhere in the industry.
(Source: te.zavantag.comydocs/439/index-77779-1.html)

Holidays

If you think that not taking your annual leavemakes you more
productive, you are wrong. If you are tied to the desk it can damage your
health and relationships and it can cost your company money.

The research from the Institute of Management shows that a quarter
of Britain’s managers don’t take their annual leave and the other quarter
keeps in touchwith their office by e-mail or mobile phone. These people
think that an interrupted holiday is part of their job. Many managers are
sure they are indispensableand the office will collapse if they leave it for
two weeks. More than 40 per cent of UK managers work 50 hours every
week and it destroys their health, productivity and relations with the
family.

The employers should wunderstand that if their staff are
unhappy, stressed and exhausted, they are not going to perform at
their best and the business will suffer.

While you need a break from the office, people at your work
also need time away from you. We spend about a third of our lives with
our colleagues — people we would not necessarily choose to be with — so
it’s good to have a break.

At the same time if you spend your holidays on a crowded beach
with a permanent hangoveraggravated by a scorching sun and screaming
children, the idea of being in a quiet, air-conditioned office wrestling with
month-end reports somehow seems more appealing.

Some people eat badly and booze on the holidays. they are
surrounded by treats, sweets and alcohol. and the holiday only aggravates
their health.
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So, going to have a rest you shouldn’t leave your desk in a mess
with work undone, otherwise you will spend a lot of time worrying about
everything. then plan your holiday in advance and prepare to have the
healthy rest. Pack the suitcase, grab the family and enjoy your holiday.
So, even the anticipation of vacation generates an increase in positive
feelings about the life as a whole, family, economic situation, and
health.

Travelers experience a 25% increase in performance after returning
home from vacation. Two out of three executives believe that vacations

improve their creativity.
(Source: nashol.com » Knueu u yueonuxu » Knueu no anenutickomy s3wixy)

A Holiday for All Seasons

There is no need to agonize over where and when to take break next
year: there are month-by-month vacation charts suggesting holidays each
month to suit all tastes, from beaches, skiing, family and under-25
getaways to cruises and weekend escapes.

Who believes in Santa? Fly across the Arctic Circle to Finnish
Lapland to meet him and take a reindeer sleight ride.

Get next to nature for a close-up view of geysers and glaciers.
Reykjavik isn’t cheap but it is clean — and the sights are stunning.

Tiptoe through the tulips on a Dutch bulb-fields tour. Take in
Amsterdam’s canals and the Hague’s museums for more colour and
culture.

Join a coastal steamer to discover Norway’s spectacular fjords and
fishing villages.

Sky in the morning and go biking, hiking, rafting or play tennis or
golf after lunch. A trip to Austria is offered for a week including breakfast,
packed lunch and dinner with wine.

Celebrate the arrival of spring with a three-night gala weekend in
Paris. A dinner and show at Lido or Moulin Rouge, plus a river cruise, will
be provided.

Hail a passing gondola or hop on a water bus for a city tour with a
difference. The canals and palaces of Venice give it a unique appeal.

Take a Turkish bath and tour the dazzling Topkapi palace, see
Istanbul’s exotic attractions, have cheap shopping and enjoy eating out at
excellent restaurants.
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Spend nights under the stars on a 14-day exploration of the deserts
and mountains of Morocco.

Discover the temples and superb sandy beaches of Bali, a desirable
retreat for romantics and water-sports enthusiasts.

Sail around the Malay Peninsula and southern Thailand abroad a
luxury motor yacht.

Camping expeditions may be an inexpensive, fun way of touring the
western USA. You will visit San Francisco, the Grand Canyon and Las

Vegas.
(Source: rud.ilovetranslation.com)UN7tv3ZdwYA=d/)

Reasons For Traveling

People travel for lots of reasons. They make journeys to and from
school or work every day; visit friends and family; take day trips shopping
or to football matches; go out for evening entertainment such as the
cinema; and they go away on business or study trips. So when does travel
become tourism?

When people travel to and stay in a place which is not where they
live. For example there is recreational tourism if you want to relax and
have fun, maybe at the beach. There's cultural tourism: sightseeing or
visiting museums to learn about history, art and people's lifestyles.

With adventure tourism you explore distant places or do extreme
activities. Ecotourism is about ethical and responsible trips to natural
environments such as rainforests. Winter tourism is usually holidays in
resorts where there is snow and people go skiing or snowboarding. Sport
tourism is to play or watch different sporting events like the Olympics.

Educational tourism is to learn something, possibly a foreign
language, abroad. Nowadays there is also health tourism to look after your
body and mind by visiting places like spa resorts; religious tourism to
celebrate religious events or visit important religious places such as Mecca
for Muslims; and gap-year tourism when young people go backpacking or

do voluntary work between school and university.
(Source: Catrin E. Morris on English for tourism, 2016)
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The tour operator and the travel agent

The tour operator works in a company. He develops tours also known
as tour packages. Tour packages include transportation, accommodation,
catering, transfers and other services.

In order to develop a tour package the tour operator works with
transportation companies or carries, hotels, restaurants, museums and
other suppliers.

The tour operator usually markets the tours. He advertises them in
mass media or in brochures.

The tour operator is a wholesaler. He tells tour packages to travel
agents wholesale and pays commission to them. Sometimes he sells tour
packages direct to the public. Tour operators organize tours, so they are
the main producers in the tourist industry.

The travel agent works in a travel company. The travel agent like the
shopassistant sells goods to customers. The goods which he offers are tour
operator’s packages.

The travel agent is a retailer. He sells tour packages retail to
consumers. He gets a commission from the tour operator. The commission
1s from 5 to 10 per cent of the tour cost.

The travel agent also sells separate services. They are flights, hotel
rooms, sightseeing tour, car rentals, travel insurances and so on. The travel
agent works with the public. Travel agents sell tours, so they are the main
sellers in the tourist industry.

The tourist manager works in a tourist company. He runs some
tourist business. He supervises all kind of operations in a tourist company.
He also supervises the tourist company staff.

Sometimes the tourist manager is just the head of some department in
a large tourist company: a sales department, a marketing department, or a
public department. In this case he reports to the general manager.

The tourism manager plans tourist business: operations, new
products, profit. He controls the results. In a travel company — a tour
operator or a travel agency — the tourism manager decides on development
and promotion of new tour packages, advertising and sales. He also
decides on prices and discounts. The tourism manager hires employees.

He selects them and provides their training.
(Source: doclecture.net)1-32114.html)
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Sport Tourism

Sport tourism is a kind of active holiday. The purpose of sport
tourism is to exercise the body and to keep physically fit. Many clients like
to set aside a week or even a few days to concentrate on trying to get fit or
to improve their fitness condition. During sporting tours travelers enjoy
natural surroundings, fresh air and clean water.

Tourists combine action and relaxation during a sporting tour.
Sporting tours may be of several kinds: climbing, hiking, boating, rafting
or diving. Within sports tours there i1s water tourism, mountain tourism,
mountaineering, skiing.

Customers can go sailing a yacht or a small boat around the island of
Greece or Turkey. If a client has the courage or adventurous spirit he may
go parachuting or parachute jumping.

Some tourists prefer golf holidays. They may learn to play golf or
improve skills and at the same time enjoy beautiful courses and views.

Customers may be offered horse or pony trekking. They may learn to
ride or simply enjoy being close to these sensitive animals. They can travel
at a slow pace and enjoy the countryside.

Sport tours very often require preparation and special training. The
tour instructors plan the itinerary and then they train tourists how to use
sporting equipment. They usually explain all the details of the route, define
means of transportation, provision of meals and overnight accommodation.

Sporting or adventure tours may be organized to remote destinations
and tourists are to be concerned to protect the environment of the places
they visit. Tourists should not destroy the beauty of the places they come
to see. Nowadays ecological tourism is becoming very popular in the Alps
and other mountains. Tourists now follow special schemes to protect
wildlife habitats and to clean up beaches, mountain slopes and to restore
monuments.

Mountain tourism began in the 19-th century when tourists went to
the mountains of Switzerland to ski in Saint Moritz. They were driven by
the fascinating beauty of the Alps and spent their leisure time at the resorts
of Switzerland. Then mountain tourism was divided into two types: resort
tourism and sport or ski tourism, which is quite popular now.

Sport tourism is popular all the year round.
(Source: doclecture.net)1-3814.html)
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Heritage tourism

Heritage tourism involves visiting historic landmarks and locations
that are of particular significance to people from certain cultures. In some
instances, heritage tourism may entail visiting a modern community in
which people live and work in a traditional manner that is associated with
their culture. National tourism agencies and private enterprises both
market heritage tours that are aimed at both people who are part of the
culture being represented and other individuals who are curious to learn
about the heritage of people from different regions or nationalities.

Many people around the world trace their family roots to particular
nations or regions in Europe, Africa or elsewhere. The term Diaspora is
often used to refer to communities of Jews who can be found in different
parts of the world as a result of the gradual migration of past generations.
In parts of the United States, Australia and elsewhere, there are large
communities of people who trace their roots to nations such as Ireland,
Italy and China. Heritage tourism often involves people who are part of
the Diaspora of a particular culture or nation organizing trips to visit their
ancestral homeland. For many people from the Middle East, heritage
tourism is often combined with religious tourism or pilgrimages since
religion and culture are often entwined.

Nations in Europe, Africa and Asia are often referred to as old world
nations because advanced civilizations have existed in these regions for
thousands of years. Historic sites such as ancient palaces, castles,
traditional villages and various types of monuments in these nations are
regarded as national heritage sites. The Great Wall of China, the
Colosseum and the Tower of London are all well-known tourist sites that
are of historic importance and attract heritage tourists from many nations.
In the so-called New World nations such as the United States, Brazil and
Australia, heritage tourism typically involves indigenous tribes and the
communities who lived in these regions before European settlers arrived.

Travel companies often arrange heritage tourism trips that last for
several days or weeks and enable travelers from overseas to visit multiple
heritage sites in a particular region or country. These trips are often lead by
tour guides who have a broad knowledge of local history and culture. Tour
firms also offer shorter visits such as day trips to heritage sites. These trips
are often marketed to schools and educational establishments so that
history teachers can incorporate field trips into classroom studies.
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Aside from organized group trips, heritage tourism often involves
independent travelers visiting local sites such as churches or traditional
farms. In some communities, people manufacture goods such as clothing,
shoes or necklaces in the traditional manner. Revenues generated by the
sale of these goods enable local residents to continue to live in the

traditional manner and to keep the local heritage alive.
(Source: wisegeek.com/what-is-heritage-...)

Recreational travel

In its broadest sense, recreational travel is any type of travel
undertaken for pleasure rather than for business, a family event, or any
other kind of obligation. Theoretically, then, recreational travel can
involve any type of transport, destination, and accommodation. Some think
of this kind of travel specifically as a vacation which is carried out in a
camper or recreational vehicle (RV). Others understand the term to mean
travel that is spent enjoying one or more preferred leisure activities.

Strictly speaking, the term recreational travel simply means travel
that is carried out specifically and solely for leisure purposes. Thus, a
business trip would not be considered recreational travel, even if the
traveler happens to find the trip pleasurable. Similarly, a journey to one’s
family home for a holiday, no matter how enjoyable, is not undertaken
solely for the traveler’s leisure and thus technically does not fit within the
recreational category.

With such broad parameters, a recreational trip can take an unlimited
number of forms. It may be spent within one’s own country or abroad.
Recreational travelers can journey by car, airplane, train, boat, bicycle, or
even on foot. They can stay in a hotel, at a friend’s home, in a tent, and so
on.

For some, the expression recreational travel has a more specific
meaning that is linked to RVs. In the minds of these individuals, this type
of travel is carried out within an RV. The traveler may plan his route
carefully or may simply improvise. He might attempt to cover a significant
distance or may opt to travel to a single destination and then stay there for
the length of his trip. In most cases, the traveler’s RV will serve as his
accommodation for the duration of his journey, providing a place to sleep
and a washroom as well as a space to prepare meals and eat.
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To others, the term recreational travel refers to travel that is
undertaken for the specific purpose of enjoying one or more preferred
recreational activities. While the exact definition of a leisure activity can
vary widely from person to person, for most people it is something that
they find both enjoyable and relaxing. As such, recreational travelers could
potentially spend their trip participating in activities as diverse as fishing,

knitting, skydiving, or attending a rock fantasy camp.
(Source: wisegeek.com/what-is-heritage-...)

Water tourism

Water tourism involves traveling to locations specifically to take part
in water-based activities. Some people who do not wish to partake in water
related activities embark on water tourism trips so that they can visit
tourist sites that sit close to bodies of water such as lakes or oceans. Water
tourists are often independent travelers, although some travel firms do
organize group trips.

Ocean conditions in certain parts of the world are ideally suited to
surfing and other types of water sports. People from all over the globe go
on water tourism trips to Hawaii, California, Australia and other
destinations that are synonymous with surfing. Many of these tourists visit
these locations in order to participate in surfing while others come to these
places in order to watch professional surfers compete in major
competitions. Some travel firms offer package deals to surfers that include
hotel accommodation and meals. Local vendors rent out surfboards and
other equipment that visitors can use if they want to try their hand at
wakeboarding, waterskiing or other sports.

While water tourism often involves active pursuits, some water
tourists visit islands and coastal regions in order to participate in more
leisurely pursuits such as diving or snorkeling. Travel operators organize
tours of coral reefs and arrange for local tour guides to preside over
expeditions on which travelers can swim with local marine life such as
dolphins or even sharks. Some tour operators also cater to families who are
primarily focused on swimming and sunbathing rather than interacting
with marine life.

Water vacations sometimes involve inland destinations such as lakes
and rivers. Tourists can sail or swim on lakes while many rivers are ideally
suited to white water rafting. Some nations such as the United Kingdom
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and the Netherlands have extensive canals and water tourists can rent out
boats and travel the country via the canals. Other tourists prefer to embark
on shorter trips involving rented canoes or kayaks. Additionally, some
leisure companies operate water parks that contain swimming pools, water
slides and areas for canoeing or kayaking.

Tourists often visit well-known destinations such as major water
parks, popular lakes or well renowned beach locations but some travel
firms market deluxe vacations to remote regions such as islands in the
South Pacific. These trips are designed for people who want to avoid
major crowds and who have the financial resources to make their way to
these remote destinations. In some instances, water tourists stay in
traditional beachfront huts that contain luxury upgrades such as satellite
television or king size beds. They can participate in a wide range of water

based activities, ranging from fishing to deep sea diving.
(Source: wisegeek.com/what-is-heritage-...)

Wine tourism

Tourism is term that is used to define travel that is predominately for
recreation or leisure. Wine tourism is recreational or leisure travel with
wine as the central focus of the trip. It might be visiting a vineyard,
winery or wine region. The term «wine tourism» also can be used for
recreation and leisure travel to restaurants that feature specific wines and
for visits to wine festivals. The wine tourism business is all the business
related to wine tourism, including promotional material, tour organizations
and package trips to wine regions.

Grapes tend to grow in specific climate conditions. They can't grow
everywhere, so regions that are successful tend to attract more than one
winemaker to the area. Instead of visiting just one vineyard or winery,
wine tourists often have a whole region to explore. Grapes grow best in
regions that have mild winters and hot, dry summers. These climate
conditions are appealing to tourists as well making wine tourism
synonymous with blue skies, clear weather and rolling green vineyards.

A visit to a vineyard and winery is a chance to taste some of the
wines where they are made. Most wineries have tasting rooms where
tourists can chat with the winemaker or the owners. In a wine growing
region, this offers tourists a chance to taste some of the wines produced by
wineries in that area.
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Pairing wine with food is an art. Wine tourism can include a visit to a
restaurant that specializes in fine wines or in wines from a specific region.
Festivals are another common activity. Featured wines are often paired
with food to bring out the best flavors in each. Wine festivals also
commonly include grape stomping, music and other cultural activities.

France, Italy and Spain have always been known for their wine-
producing and grape-growing regions. These regions are steeped in history
and wine tourism opportunities. Many of Europe's wineries have centuries
of history behind them.

Winemakers have discovered suitable grape-growing regions outside
of Europe. California's Napa and Sonoma regions have seen a blossoming
of wineries and vineyards. Eastern Oregon and Eastern Washington are
areas where vineyards and wineries have multiplied. Australia, New

Zealand, Chile and Argentina also have wine industries.
(Source: wisegeek.com/what-is-heritage-...)

Space tourism

Space tourism is pretty much exactly what it sounds like: tourism in
space. Space tourists book tickets on spacecraft to get a chance to
experience space for themselves, on trips of varying durations. On
suborbital spacecraft, for example, a space tourist might get only a few
minutes in space, just enough time to experience weightlessness and get a
taste for space, while other space tourists book tickets on orbital flights,
traveling into space for hours or days at a time. As of the late 2000s, space
tourism was largely hypothetical, but the groundwork to turn it into a
major industry was being laid.

Humans have long been interested in space, and when manned
spaceflights began launching in the mid-20th century, a number of people
got very excited about the potential for space tourism. Several nations
expressed an interest as well, with savvy governments and companies
realizing that it could be quite profitable, when handled well. It was Russia
which propelled this process from an interesting concept to a reality,
taking Dennis Tito, the world's first space tourist, into space in 2001.

Some governments have been reluctant about the concept of space
tourism, arguing that it i1s dangerous, expensive, and serves no practical
purposes. Others argue that if people can afford to go and they have an
interest in traveling into space, one might as well make that option
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available. By encouraging space tourism, governments could also benefit
from the revenue, and they could establish legal boundaries, ensuring that
the visits are as safe as possible for everyone.

The term «space tourism» is disliked by some people, since
«tourism» has pejorative associations to some. «Personal spaceflighty,
«private researchy», and «civilian spaceflight» are all used as euphemisms
for the phrase. Whatever one might call it, space tourism is certainly a
status symbol, with people paying huge sums of money for even the
briefest of suborbital flights, let alone flights on craft which are actually
capable of achieving orbit. According to reports, it is also an awesome
experience, giving people a chance to see the Earth from space and to
experience the weightlessness and vastness of the universe.

Imaginative books and comics from the 1960s seemed to suggest that
everyone would be a space tourist by 2000, merrily traveling between
planets, visiting luxury space hotels, and even flying their own spacecratft.
Much like flying cars and many other 1960s dreams of the future, this did

not come to pass, but it doesn't mean that it won't happen some day.
(Source: wisegeek.com/what-is-heritage-...)

Business Tourism

Business tourism is a travel for business purposes. Travelling on
business has become one of the main sectors of the travel industry.
Nowadays the tourist companies try to provide business travelers with all
the possible facilities for a comfortable business journey with
compartments away from other travelers, international telephone calls,
tasty meals when they want to, and in general a greater control over their
environment.

Business travelers are businessmen and government officials. They
often travel to attend a seminar, a conference, an international exhibition
or a trade fair.

Convention tourism, including visiting seminars and conferences has
become a very important part of business tourism.

There are a lot of tourist companies now providing travellings and
other services for business tourists. They offer faxes, E-mail and telephone
communications for them. They also provide business tourists with
secretarial services, answering services, business-meeting arrangements.
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Usually airports, hotels and even airplanes provide business facilities for
business travelers.

In future tourist companies will provide more services for business
travelers. They will not only provide first class services for them, but also
collect information on markets and trade fairs, economic data, arrange
negotiations. They will also arrange different excursions to famous sights

and provide good opportunities for having a good rest at the destinations.
(Source: doclecture.net)1-3814.html)

Familiarization Tourism

Familiarization tour is another part of incentive tourism. It means
that a tourist or a business company sends its staff on education tour to
other business companies in different destinations. The main purpose of an
educational tour is to get familiar with the kind of service provided by
different tour operators.

During these tours the company managers get acquainted with local
facilities, hotels, restaurants and local attractions. They study the practice
of the tour operators or local agencies. The main purpose of travel staff on
a familiarization or FAM tour is to get necessary knowledge from personal
experience. After the familiarization tour the travel agency clerks know
better what to offer and what to explain to the customers about the
destination.

If a tour operator wants to promote a new destination he should
organize a familiarization tour for the staff of different travel agencies that
will sell this destination to customers. So a FAM tour is an incentive to the
travel agency staff and a benefit to the tour operator who organizes this
tour.

FAM tours are very popular and they will become even more popular

in future.
(Source: doclecture.net)1-3815.html)

Type of transport

Air travel is a fast way of travelling both for domestic and
international journeys. Some airline companies operate scheduled flights,
when take-off and landing are at major airports in major cities. Because
departure and arrival times are regular and guaranteed tickets can be
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expensive. Alternatively, there are cheap charter flights when a travel
company buys all the seats on a plane and sells at a discounted price.
Charter airlines and low-cost scheduled airlines often operate from more
accessible local airports and fly direct to holiday resorts, particularly in
peak season. You usually need to buy tickets in advance. It is also possible
to buy round the world tickets where you stop off at different global
destinations. There is a limit to how much luggage passengers can carry
and it takes time to check-in for flights due to security checks. Nowadays
many people try to avoid taking too many flights because they aren't good
for the environment.

Sea travel can be a clean alternative to air travel. Ferries operate from
one mainland destination to another, or between islands, departing and
arriving at major ports. You can often take your car on ferries and there are
no limits on the luggage you can carry. Journeys are long compared to
flights and they can be quite expensive, especially if you sleep in a cabin
overnight. You can buy tickets directly from the ferry companies or
through tour operators, usually in advance. You can also take a luxury
cruise, but they are generally quite expensive, all-inclusive packages.

Rail travel also has a low environmental impact and is a very flexible
and convenient mode of transport because you can buy tickets in advance
or just turn up at the station. Price varies a lot according to distance and
destination. Luggage allowance is limited on trains, but on long distance
trips you can book a bed to sleep in, called a berth. There are also young
person's rail passes for travelling around Europe and many countries have
cheap or subsidised rail travel.

Road travel can be by car or by coach, but neither is very
environmentally friendly. Car travel is very convenient because you can
choose your own departure and arrival points and times, and take as much
luggage as your vehicle can carry. The cost is generally low apart from
fuel and any tolls, but travel time can be long. Alternatively you can arrive
at your destination and hire a car on arrival, but this can be expensive.
Coaches, like trains, follow timetables and you need to buy tickets in
advance to be sure of a seat. Journeys can be slow and arrival times are
unpredictable because of traffic. They are however cheap and convenient,

with stops at both major and minor destinations.
(Source: Catrin E. Morris on English for tourism, 2016)
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Travelling by railway

In many countries in Europe, Asia, In the United States and Canada
trains present a major mode of transportation. Most foreign trains are run
by their governments, which view efficient and extensive passenger train
service as necessary to their people. This is a very popular form of mass
transportation. In the European countries rail transportation is rather
economical. In Europe tourists usually buy The European rail pass
(Eurailpass), which is used for traveling in the 16 European countries of
Germany, France, Spain, Portugal, Switzerland, Austria, Greece, Italy,
Luxembourg, The Netherlands, Sweden, Belgium, Finland, Norway,
Denmark and Ireland. The Eurailpass is valid for specified periods such as
15 or 21 days or one or three months. The pass is sold to tourists only
outside Europe usually through a travel agent. European residents are
required to purchase a local pass.

European trains differ from trains in North America in speed, seating
and sleeping areas. For example, The Tres Grande Vitesse (TGV), a long-
distance train, operates between Paris and Lyons and on to Mrseilles at
speed of 175 to 250 miles per hour. Even at high speeds, the train is
smooth enough for a glass of wine to sit on the table undisturbed. In
seating and sleeping areas, most European trains are divided into first- and
second class sections, with price and comfort making the different class
choice. Passengers can pay an additional fee to reserve a couchette or a
bunk in a second class compartment or a wagon-lit, which is a private
sleeping compartment for one or two people in first class.

The Eurotunnel which opened in 1993 in Europe is a tunnel between
25 and 45 meters below the sea bed. It operates between Folkestone in the
United Kingdom and Sangette in France. Passenger vehicles and their
occupants are transported through the tunnel in enclosed wagons which are
brightly lit and airconditioned. The overall transit time for passenger
vehicles through the system from entrance to exit of the terminal is
between 50 and 80 minutes. Speed and reliability appeal to many travelers
because the Eurotunnel trains are not effected by adverse weather
conditions.

The Japanese National Railroad (JNR) began the bullet train in 1964
between Tokyo and Osaka for the Olympics. The bullet trains called
MAGLEV (Magnetic Levitation trains) travel faster than 100 miles per
hour and they have reduced the normally 18-hour trip to 3 hours and 10
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minutes. The service and speed of the Japanese railroads have virtually
stopped the airline industry from making any headway in Japan. The bullet
and intercity trains are the only trains in the system which operate in the
black. As a result JNR was divided into six regional passenger companies
(collectively called Japan Railways) in 1987. A separate company leases
the three bullet trains.

Other popular foreign railways are the Orient Express from Paris to
Istanbul, «The Palace on Wheels» in India which is a deluxe train made up
of the original carriages used by Indian princes, and the Blue Train from
Capetown to Pretoria in South Africa.

In Russia there is the Trans-Siberian Special from Moscow to China.
The trains in Russia have got «Soft class» which is equivalent to first class
providing upholstered seats and «Hard class» equivalent to second class
with plastic or leather seats which convert to sleeping accommodation for
night travel as sometimes it takes several nights to get to the destination.

For travel in foreign countries rail provides the opportunity to view
the land and people from comfort of a train while reaching the final
destination rested and relaxed. Generally most countries around the world
offer rail travel but the class of services varies considerably from country
to country. Travel agents should always check frequency of service,
availability of accommodation, safety and standards before recommending
the rail service to their clients.

To make a reservation requiring a seat or sleeping accommodation
the travel agent would use a computer, checking availability and making
the reservation by telephone, fax or E-mail.

Often a reservation is not required but a railway ticket is necessary.
The clerk is required to complete each information section of the ticket
stating the name of the section of departure and arrival, date of travel,
validity of ticket, class of travel, description of fare, for example, ordinary
single, city saver. Ordinary return, number of adults and children, total of
fare charged and your travel agency code number confirming place of

1ssue.
(Source: lektsii.org)8-79897.html)

Bus travel in tourism

Buses got their start as horse-drawn coaches in the inner cities of
Europe and North America. The first gasoline-powered bus began service
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in Germany in the early 1900s — and was used for inner city mass
transportation. Today most buses are still used for inner city movement,
but the industry has expanded to include short- and long-distance
scheduled services, charter services and tours. The motor coach or bus
industry, though one of the most uncelebrated areas of travel, is not subject
to any exciting changes and expansions. This statement is based on the
increased interest in bus tours and the comfort factor now seen in buses, or
motor coaches. The industry is looking promising but it has not always
been that way.

The use of buses increased its ridership everywhere in the world in
times of an energy crunch such as in 1973 and 1979. After this time the
industry changed dramatically. New tour companies entered the
marketplace nearly every day for months.

For example, Greyhound, the largest single bus company, which
provides nationwide routes in the US, is now operating a system that 1s 22
percent bigger than it was in 1989. The reorganization of Greyhound
continues.

Promotional strategies stress the reasons why people take a bus over
other modes of transportation. These reasons are that a bus has good value,
better access than other transportation modes, easy ticket and routing
procedures, good sightseeing along its routes arrangements for large
groups to take the same bus whether it is a charter, tour or scheduled bus.

The bus itself has undergone many changes to improve the likelihood
of increased passenger loads. Buses have become luxury coaches with
larger windows for viewing, seats that are versatile in comfort and size,
lavatories with more space and smooth rides under almost any mad
conditions. Some buses have swivel seats and tables that can be placed
between seats for eating and entertainment.

The price of a package tour is relatively low in comparison to the
individual’s planning and traveling time and cost. Keeping the price
competitive convinces more people that the convenience of having
everything arranged i1s well worth the relatively minor additional
investment.

Another marketing strategy used by some tour companies is the
mystery tour, in which the consumer agrees to the planned tour without
prior knowledge of the destination. The traveler is told what type of
clothing to carry (such as swimsuits and shorts for warm weather
destinations or jackets and gloves for colder weather destinations) but is
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not told the exact place. The excitement of not knowing where one is
going has caught on as a very popular tour. Perhaps a great deal of the
mystery tour success is attributable to the lack of expectations for the trip.
Because travelers cannot have expectations of the destination or the route
almost everything is acceptable to them.

Another tour operator marketing strategy is to use the services of a
travel agent increasingly in tour arrangements. In the past most tour
companies tried to sell the tours themselves without assistance of travel
agents. Several companies have now developed strong travel agent
programs that include agent commissions for each tour sold. The

cooperative effort should increase revenues for both parties.
(Source: lektsii.org)8-79898.html)

Sea cruise industry

The sea cruise industry got its start when the airlines became a
popular mode of trans-Atlantic transportation. Up until the late 1950s,
ocean liners such as the Queen Mary and the Normandiewere the only way
to travel across the ocean. These ocean liners traveled on a fixed routes
and a fixed schedule. When air travel became the choice of both business
people and vacationers for intercontinental transportation, the ocean liners
nearly died. There are still a few ocean liners for those people who fear
flying and have more time. The lack of passengers, however, required the
shipping companies to take a good look at the competition. Although the
ships were no longer needed as a major form of transportation, they did
have alternate uses and could become a resort themselves, able to compete
with resorts and hotels rather than with airlines. This i1s exactly what
happened.

The slogan «Being here is all the fun» became the major one for the
sea cruise industry. Cruise lines repositioned the concept of a cruise to be a
destination resort rather than a mode of transportation.

With this repositioning a tremendous growth in the industry
occurred. In 1970, only half a million people cruised. In 1991 more than
Imillion people cruised. Twelve new ships were introduced in 1992 alone,
bringing the Cruise Lines International Association Fleet to 130. By the
year 2000 50 more ships had been built or refurnished and the passenger
volume had more than doubled the 1992 volume to 10 million passengers.
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The increased number of ships is expected to add more than 30,000 new
jobs.

The growth trends in cruises are a positive sign for the travel
industry. When cruise line passenger volumes increase, revenue amounts
increase for airlines, hotels and restaurants. The positive correlation
between passenger volume and other portion of the travel industry has
encouraged cooperative arrangements between cruise lines and other
transportation segments such as airlines and rail. It has also encouraged
cooperative arrangements with resorts and attractions.

Industry experts predict that the future of the cruise industry will
bring merges and acquisitions as well as the emergence of a few larger
lines that will tend to dominate the marketplace. Cruise lines are certainly
the largest component of the cruising industry but smaller cruises on

rivers, coastal areas and lakes are also common.
(Source: lektsii.org)8-79900.html)

Air transport in tourism

Air travel 1s described in terms of scheduled and nonscheduled
service. In addition to commercial flights, another part of the airline
industry 1s general aviation. General aviation includes corporate fleets for
use by private corporations, small private planes for business and pleasure
and special services planes such as for fire prevention and law
enforcement. Corporate fleets are becoming more popular as airline prices
increase. This could pose problems for the airlines if their business travel
drops drastically. Scheduled air carriers are those that operate on defined
domestic or international routes for which licenses have been granted by
the governments concerned. Scheduled services can be offered by private
companies or public entities. In most countries the public or government
subsidized airline will be the national flag ship carrier such as Air New
Zealand in New Zealand. In the United States all air carriers are privately
owned. Air carriers can be designed to carry passengers only, cargo only,
or a combination of passengers and cargo. Nonscheduled airlines or
charter air services are arranged to fly wherever the group has planned to
visit. A charter refers to the rental of a plane, bus or ship for the purpose of
transporting people from one location to another, usually at lower rates
than regularly scheduled service. The charter service is arranged by a tour
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operator, although, since deregulation, the difference between scheduled
and nonscheduled flights has become blurred. Many scheduled air service
companies also offer charters and charters have been opening their
services to cities with scheduled flights. Charter flights have much more
flexibility than operators of scheduled flights by being able to fly in and
out of their own time and even to cancel the flight if necessary. One major
difference in charter versus scheduled carriers is the space available for
seating. Many charter carriers have changed the seating configuration to
accommodate more passengers. This results in crowded conditions on
many charter flights. The savings in price, however, usually make up for

the uncomfortable seating arrangements.
(Source: lektsii.org)8-79901.html)

Tourist Promotion

There have been three aims of most tourist promotion lately. The first
has been to retain the established market of people for whom travel is a
normal form of recreation.

The second purpose of tourist promotion has been to increase the size
of the market. In order the tourism to grow, it is necessary to attract people
who would not have traveled much until the last few years. It is significant
for tourism that labor unions now fight for fringe benefits such as longer
paid vacations and shorter work weeks. A three-day weekend, a distinct
possibility in the not-too-distant future, would almost certainly cause an
increase at least in domestic tourism.

The third goal of tourist promotion has been to overcome what might
best be called its seasonal bias. In many countries, summer was the
traditional vacation season. In France, the summer vacation has extended
even to the shutting down of many stores and small businesses. Hundreds
of thousands of Frenchmen leave Paris in August for the south of France
or for destinations outside the country.

Winter vacations have been heavily promoted to spread tourism more
evenly throughout the year. There has been a big increase in facilities for
winter sports. Ski resorts have sprung up which attract not just the wealthy
to resorts but also the office and factory workers who want to get out on
the ski slopes for a winter weekend.
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Many different organizations are involved in tourist promotion. They
include official and semiofficial tourist bureaus, the transportation
companies, tour operators, retail travel agents, and individual hotels or
hotel chains. Through their tourist offices, governments do a great deal of
tourist promotion, both in the form of advertising and publicity.
Governments of some countries launched an advertising campaign to
attract foreign visitors and thereby help overcome their huge tourist deficit.

There are two major kinds of promotion — publicity and advertising.
Publicity might well be termed free advertising. It consists of stories
placed in newspapers and magazines about travel, accommodations,
restaurants, and other parts of the whole tourist industry. Many newspapers
and magazines carry such stories regularly as features. Professional travel
writers journey from resort area to resort area to report on
the facilities and amenities that are available.

News events that apparently have nothing to do with tourism
frequently provide a great deal of indirect publicity for the industry. The
Olympic Games are an excellent example. Stories about the Olympics
appear on the sports pages, but a desire to see the Games is generated in
many people by all the publicity. Some news events, on the other hand,
discourage tourism — the bombing of luxurious hotels in San Juan, for
example.

Another kind of tourist-connected public relations comes under the
heading familiarization. People in the industry, especially those involved
in sales — travel agents — are frequently provided with free trips to tourist
destinations. They will be able to answer questions from their own
experience. Familiarization trips are often extended to other people in the
tourist industry, especially tour operators and employees of the
transportation companies and government bureaus.

Tourist advertising 1s a large business in itself. Most of the
advertising is directed toward the large tourist-generating regions.

Media, the plural of medium, is a term that is used for the different
means of spreading information in the form of news and advertising.
Newspapers and magazines — the print media, and radio and television —
the broadcast media — are usually included in the term. Once the market
area has been pinpointed, the advertiser tries to select the particular
medium that will reach those people who are likely to purchase the
services that he is promoting.
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Television reaches the largest market, one that generally cuts across
different social and income groups. TV time is also very expensive, so it is
used principally by transportation companies and government tourist
agencies for institutional advertising, keeping the name of the company or
the region in the public view without giving many specific details about
services. Radio serves a more limited audience since it cannot transmit the
beautiful pictures and colours of television. But it is unique because it can
reach people driving their automobiles.

Of the print media, newspapers reach the broadest group of people.
Many papers in big tourist markets have a weekly travel section. In
addition to feature stories, the travel section carries many ads for particular
tours and particular resorts.

Most magazines nowadays are directed to special-interest groups.
Gourmet 1s a good example. Some institutional advertising appears in
magazines, but for the most part they carry advertising directed to the
groups who read the magazines. Some magazines are intended specifically
for the travel trade.

Another form of advertising is the brochure. It can be an elaborate
pamphlet on glossy paper with beautiful color photographs, or a
simple throwaway with a page of details for a tour. Tour operators
distribute brochures and throwaways in large numbers to travel agents in
the market area they are trying to reach. In addition, many of them are sent
out by direct mailing to selected list of customers by tour operators and
travel agents. The names and addresses are gathered from those who have
been on previous tours, from people who hold credit cards, or from similar
sources.

Perhaps the most effective kind of tourist promotion is the one that
cannot be manipulated by the industry. This is word of mouth, what one
person says to another about his vacation. And this is indeed a major topic
of conversation among people who travel. Like news stories, the results of
word of mouth can be good or bad. A recommendation of a resort or hotel
by one family to another can significantly influence the choice people are
likely to make. On the other hand, bad report spread around by disgruntled
tourists may sharply cut tourism.

Among other things, word of mouth guarantees that the tourist
industry will provide more or less what it promises. One might say that it

is a powerful force in keeping the industry honest.
(Source: om.netuar7/7 2/7 27219 Tourist-Promotion.html)
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Professions in tourism

People in tourism are tour operators, travel agents, booking agents,
ticket agents, travel consultants, tourism managers, tour guides, guide-
interpreters, animators and travel writers.

The most important person in the tourism business is the tour
operator.

The tour operator works in a tourist company. He develops tours
which are also called tour packages. A tour package includes
transportation, accommodation, catering, transfers, insurance, obtaining
visas, excursions and other things.

When developing a tour package the tour operator works with
transportation companies or carriers, hotels, restaurants, museums and
other suppliers of tourist services. He holds negotiations with them and
establishes the policy of the company for the coming tourist season. He
promotes and markets tours on the domestic and international tourist
markets. He also advertises his tourist product in newspapers, magazines
and electronic mass media.

The main thing about the tour operator is that he is a wholesaler. He
sells tour packages to travel agents wholesale and pays commission to
them. The commission he pays is from 5 to 10%. Sometimes he sells tour
packages direct to the public.

The tour operators are the main producers in the tourist industry as
they organize package tours.

The travel agent is another important job in the tourist industry. He
usually works in the travel company and sells tourist products that tour
operator produce. But he sells tourist products retail to the public unlike
the tour operator who sells tourist products wholesale.

The retail travel agent sells such kinds of tourist products as
transportation or flights, accommodation or hotel rooms, catering or meals,
transfers from the airports to the hotels and back, sightseeing tours or
excursions, car rental or car hires, airway and railway tickets and so on.
This 1s why the travel agents are the main sellers in the tourism industry.

The term «retail» distinguishes him from the tour operator or
packager, who can be considered the manufacturer or wholesaler of the
tourist industry.

The retail travel agent may do some local advertising but in this case
costs may be shared with tour packagers or transportation companies.
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The travel agent usually offers customers all the arrangements for his
trip without going to different places for his airplane ticket, hotel booking,
car rental, sightseeing trips and whatever else he may want for his trip.

In return for the customers who are brought in by the agencies the
airlines give special care and attention to the agents. They may set aside
seats on some popular flights just for agencies. They also give assistance
to the travel agents in working out fares.

The travel agents are usually paid by means of commission.

All managers perform the major functions of planning, organizing,
staffing, directing and controlling. The tourism manager who works in a
tourist company usually runs some tourist business. He supervises all
kinds of operations in a tourist company. He also supervises the tourist
company staff.

The tourism manager plans the tourist business, he provides tour
operations, developing of new tourist products and obtaining profits. He is
in charge of the results.

The tourism manager decides on development and promotion of new
tour packages, advertising and sales. One of his duties is to decide on
prices and discounts.

The manager 1s required to spend a lot of his time in the negotiation
role. Negotiating may be required on contracts with suppliers,
representatives of other tourist companies.

The tourism manager is responsible for hiring the employees and
their work. He selects them and provides their training, improves
employees” performance, reduces conflict situations, provides feedback on
performance and encourages growth.

The manager is also responsible for determining who in the company
gets the resources and how much each person earns. The resources include
money, equipment and access to the manager’s time.

When the tourism manager is just the head of some department in a
large tourist company he reports to the general manager.

The tour guide is a person who accompanies a group of tourists on a
package tour. He is also called a tour leader, a tour manager, a tour
director or a tour escort in the USA. The tour guide may be an employee of
the tour operator or a free lancer who 1s employed in high season only.

Usually the job of a tour guide includes meeting and accompanying
groups of tourists. He provides commentaries, reconfirms accommodation,
helps with luggage, sorts out problems and provides sightseeing tours.

209



He is a person who generally creates an enjoyable atmosphere among
tourists and deals with all their problems.

The tour guide must possess the two main qualities above all: he
must be a sociable person and have a good knowledge of many things. The
knowledge of a foreign language is becoming more and more valued.
People who speak a foreign language clearly and can be understood are
normally at advantage.

So the tour guide usually speaks the language of the tourists perfectly
well. He must be able to translate well from one language to another, tell
all sorts of stories about his destination and answer lots of questions in
foreign languages.

The tour guide always knows history, geography, art and culture
well. He knows well the history and the sights of his destination. He
usually answers a lot of questions.

Sometimes the term «guide» is used for one in charge of local
sightseeing. And another term «conductor» is used to denote the one
accompanying a group throughout its travels and making all the
arrangements for the group.

Some very important people in the tourist business began their
careers as tour guides in their native destination.

Many resort hotels and nearly all cruise ships employ people who are
in charge of the activities and are supposed to entertain and amuse the
customers. These people are known as animators. Chief animators are
often called social directors.

They organize the activities of tourist during the day at the resort or
on board a ship. They involve the willing and reluctant guests in action.
The animator invites guests to take part in the fun and games.

The chief animator or social director organizes and conducts parties,
shows, sport or art contests, games for children and grown-ups. He
communicates with guests a lot.

A good animator or social director provides entertainment for the
guests in their native language. All the guests enjoy his speaking several
foreign languages. The animator is a very artistic person. He usually sings
well, dances well and acts like an actor. He is always an easy-going person
and a pretty good mixer.

While speaking about the animator we should mention that he is the
main entertainer in the tourist industry.
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In addition to social directors and animators resorts employ a lot of
people to supervise activities in which the resorts specialize — golf and

tennis pros or swimming, skiing and scuba diving instructors.
(Source: https://opentextbc.ca/introtourism/.../chapter-7-travel-service.)

10 Reasons to Start a Career in the Travel
and Tourism Industry

1. Ease of Start and Advancement

One in three people get their start with a job in the tourism sector and
if you’re enthusiastic and driven, advancement is often faster and easier
than in other sectors, meaning the potential to kick-start your career and
climb up the proverbial ladder is great.

2. Career Choices

The job prospects and choices in the industry are fantastic with
endless opportunities. There are a huge range of jobs in a variety of sectors
including Travel Agent, Wholesaler, Visitor Information, Tour Operator,
Cruising, Transport, Events and Tourism Services.

3. Tourism is a Growth Industry

According to the Minister for Trade and Investment, Andrew Robb,
the Australian tourism industry is one of the country’s greatest strengths
“[it] 1s our largest services industry export, earning $26 Billion a year.” To
further enhance your prospects, the government has also launched the
Tourism Employment Plan Guide and a new Tourism Employment Plan
Advisory Service, to help the industry overcome regional labour and skills
shortages.

4. The Travel Industry is Innovative

The travel industry is one of the most competitive and innovative
industries in the world with international destinations all vying for top
spot. This ensures that new creative ideas and services are constantly being
developed to keep up with tourist’s needs in order to stay ahead of the
competition.

5. Variety

There’s a job to suit everyone in the tourism industry. With such
diverse jobs in the industry, you can work in any kind of environment you
wish, whether it be a routine nine-to-five or a more glamorous and
unpredictable role.
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6. Transferable Skills

The skills gained working in the travel and tourism industry can be
used in a number of different sectors and positions, whether inside the
industry or in other business.

7. Travel While You Earn

If you’re thinking of pursuing a career in the tourism industry then
it’s more than likely your passionate about travel and one of the top
reasons for choosing to work in the sector is that in many positions you
can travel while you earn a living, whether locally, nationally or
internationally.

8. Learning Potential

Another great reason for working within the industry is the potential
for learning about a number of tourism and travel subjects, including
gaining local travel knowledge, learning about different cultures and
nationalities and finding perfect travel destinations when you’re ready to
take a break.

9. Your Ethics

The tourism industry has an immense economic value for a country’s
economy and people and greatly benefits local communities through the
creation of jobs with fair wages without exploiting the local environment.

10. Making People Happy

Lastly, but certainly not least is your potential to make people happy.
There are a number of roles in the industry that are all about helping
people to go on their dream holiday and creating an experience they’ll
never forget. According to Michael Owens, President and CEO of the
Tourism Leadership Council, “My job is to make people happy.”

(Source: quora.com)Is-tourism-industry-a-good...for-a-career)

Hospitality as one of the major aspects of the work
of the tourist companies and travel agencies

Hospitality is an important part of the tourist industry. Tourism and
hospitality are very closely connected as travelers always need a place for
accommodation and catering. The accommodation sector is central to
tourism. The flows of tourism are directly influenced by the size of the
accommodation sector, by the quality it offers, and by its possibility to
adapt to demand. Accommodation depends on the following factors:
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Seasonality — as 1its economic activities are seasonal and
accommodation implies a great flexibility in structures.

Manpower planning — as this industry is labour-intensive. It requires
accurate forward planning of temporary employment.

Perishability — as its product cannot be stocked. Accommodation
products that are not consumed cannot be stored for use at a future date.
Non-utilization in hospitality is rather expensive.

The success of tourism depends on the quality of the hospitality and
customer service and the efficiency of the operation provided by the staff
of the hotel.

The hospitality product consists of the following constitutive parts
and services provided by them:

Built accommodation or alternative accommodation presented by
hotels, holiday centres or campsites, caravans and cruise ships;

Individual or collective accommodation presented by second homes
or holiday villages;

Profit and non-profit making accommodation presented by hotels or
holiday camps for children and social tourism.

The hotel is the traditional form of tourist accommodation. It creates
direct and indirect employment and provides an important source of

foreign currency.
(Source: dut.ac.za/faculty/management/...)

People in hospitality

The receptionist works in the front office of a hotel. The receptionist
is in charge of the check-in. She meets and greets guests, registers guests
and assigns rooms to them. The receptionist must ensure that the check-in
procedure is brief and convenient. The receptionist must help guests do the
hotel formalities. The receptionist must send the signed registration card to
the cashier’s office. The receptionist answers to phone. She answers
questions of visitors who have come to see the hotel guests.

The concierge works at a hotel’s information desk. The concierge
must speak a few languages because she has to help guests from other
countries. The concierge must help guests in all ways. She can give
orientations in the city, arrange taxis and sightseeing tours. She can offer
entertainment. She can make theatre bookings.
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The hotel manager is the head of a hotel. He may have the name of
the general manager or the managing director. In a small hotel the manager
may be the owner of the hotel. There may be different management
positions in a hotel: the assistant manager, the resident manager, the night
manager. The assistant manager helps the manager and manages the hotel
when the manager is not present. The resident manager is the manager
who permanently lives in the hotel. The night manager is on duty during
the night.

The chefworks in a restaurant or in the food and beverage
department of a hotel. A restaurant may have different chefs. At the head
of them is the head chef. The head chef is the kitchen supervisor. He
manages the kitchen of a restaurant. He has to select menus and to plan the
meals. He has to taste the dishes. In a big restaurant there may be different
specialist chefs: the soup chef, the sauce chef, the vegetable chef, the
pastry chef and others. The reputation of the chef may increase its
business.

As a rule, the restaurant manager runs a restaurant but he doesn’t
own it. Sometimes the restaurant manager may own and run his small
restaurant. The restaurant manager is in charge of the restaurant policy and
operations. He has to decide on the image of his restaurant. He has to plan
its business. He has to decide on purchases and sales. He hires the
restaurant staff and provides their training. He must see that the guests are

happy with the service and have no complaints.
(Source: https://studfiles.net/preview/3995201/page:11/)

Hotel services

When hotel guests arrive, they expect the front office clerks to offer
them a nice welcome. They will want someone to help them in checking-
in. The front office is in the lobby of a hotel. It consists of the reservation
department and the reception desk or the front desk. The reservation
department provides booking of the hotel rooms. The front desk provides
sales of rooms, guest registration, key service, message and mail service,
guest accounts. The receptionist or the room clerk will help the guest to
check in. When the receptionist watches the guest arrive, he meets and
greets him. The receptionist asks the guest to fill in a registration form and
assigns a room to him. A hotel guest always wants someone to take care of
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his room key. The front desk will do it. There is often a key drop at the
desk.

When hotel guests check in, they expect someone to show them to
their rooms. They also want someone to help them with their luggage.
Often guests would like some employee to run errands for them. These are
duties ofthe bell service. At the head of the bell service is the bell captain.
The bell captain’s post is next to the front desk. The bell captain directs
bellmen. The bellman escorts the guest to his room. He must show where
the light switches are. He must also explain how to use the room
appliances: the TV-set, telephone, air-conditioning. In many hotels the
bellman also carries the guest’s luggage. But some hotels have got porters
who must carry the luggage. The bellman also run errands for the guests.
They can even page guests in the hotel. You can see a bellman carry a sign
with the name of the guest whom he is paging. Or you can hear a bellman
call out the name while he is carrying the sign.

When guests stay at the hotel they expect somebody to clean their
rooms. The housekeeping department does it. At the head of the
housekeeping service is the housekeeper. He supervises the chambermaids.
Chambermaids prepare the rooms before the guests check in. Generally the
maids air the rooms, make the beds, dust the furniture, vacuum clean the
floor, wash the bathroom, empty the waste baskets. Chambermaids use
master keys to provide security for the hotel rooms. If the guests need
extra bedding or rollaway, the housekeeping service will do it. The
housekeeping service provides hair-dryers and irons if the guests need
them. He also informs which rooms are occupied and which rooms are
vacant.

When guests stay at the hotel, they often use phones. There is usually
the regular pay phone and the house phone. The house phone is the system
of phones throughout the hotel. There is usually an operator who operates
the switchboard. With the switchboard the operator can control all in-
coming and out-going calls. If the guest wants someone to wake him up, to
page him, to provide room service for him, or to send a telegram, he will
call the operator. The operator can connect the guest with any hotel
service: the front office, the housekeeping, the bell service, the room
service, or the concierge. The operator has to handle outside calls too.
They may be local, long-distance and international.

When guests stay at the hotel, they expect someone to protect
them. The hotel security department must protect the guests from all
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dangers; robbery and burglary, fire or flood. At the head of the hotel security
department is the security officer. The guests may keep their valuables in a
safe-deposit box. The security department is in charge of it. Often the guests
lose their stuff in the hotel. The security department is in charge of the lost
and found office. The security department provides fire drills for all hotel

employees. Each hotel employee knows all emergency exits.
(Source: studfiles.net/preview/3995201/...)

Restaurant Services

There are eight different types of places where people can eat and
drink. They are very luxurious restaurants, formal luxury restaurants,
informal restaurants serving national dishes, coffee-shops, snack-bars, fast-
food restaurants, bars and night clubs.

At the very luxurious restaurants dinner is a la carte. Such restaurants
are usually famous for their haute cuisine. They have a sophisticated
atmosphere. Their service is impeccable.

At the formal luxury restaurants the surroundings are elegant and the
cuisine is superb. They are appropriate for business lunches and romantic
dinners.

The informal national restaurants serve typical local dishes. They
offer a lot of home-made dishes. They make bread and pasta themselves.
These restaurants have two sorts of dinner menu: a la carte and a three-
course fixed price menu. The atmosphere is cosy and relaxed and the
meals are reasonably priced there.

At the coffee-shops the surroundings are modest and the atmosphere
is friendly. The customers can have quick snacks with drinks there. These
places serve sandwiches, salads, cakes, and beverages. They may offer
table service, counter service or self-service.

The snack-bars have a very relaxed atmosphere and very modest
surroundings. They offer self-catering as a rule. The customers can have
some snack with their drink.

The fast-food restaurants offer a very quick counter service. The
choice of food and drinks is fixed but limited. Such places provide a drive-
in and take-off service.

The bars offer different kinds of drinks, mixed drinks, beer, juices,
soda. They can also serve nuts and crisp biscuits to go with the drinks.
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At the night clubs the customers can have excellent wine and
delicious dishes and dance to a band. Such places have a floor show. The
customers can gamble if they like. They are very expensive but provide

overnight catering and entertainment until 4 a. m. as a rule.
(Source: StudFiles.net» preview/3995201/page:16/)

The role and importance of the internet
in contemporary tourism

The appearance of the Internet and the incredibly rapid development
of highly sophisticated computer and telecommunication technology have
made the world a global village in a real sense. Communication network
satellites provide the quickest and the cheapest data transfer to all parts of
the world, a great agreement among thousands of computer systems that
communicate with each other is represented by the Internet. Development
of information technology and the creation of computer networks and the
Internet have enabled a new way of communication. The internet provides
a better access to numerous sources of information around the world, as
well as direct communication with all users. The Internet is a collection of
computer networks around the world and as such is the largest computer
system that millions of computer users can use and share all kinds of
information: numbers, text, sound and image.

The Internet has become a support to more complex and critical
functions in tourism and hospitality industry and it contributed to its
significant innovation. Due to the appearance of the Internet, there have
been some changes in the tourism subjects business and those are the
following:

e Each serious subject in the tourism and hospitality industry has a
website that can be classified into four broad groups: holding
corporation identity websites, chains, concession and membership
websites, websites of individual sites and facilities, and portals and
vortals. Portal can be defined as a vehicle that offers a rounded set of
services for specific well-defined group of users. Vortal is a website
that provides information and resources about a particular and
specific industry;

e The Internet offers the possibility of expansion, rapid data transfer
and flexibility (websites can always change, the changes are
immediately visible and are not limited to space and time);
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e Contemporary business in tourism market is characterized by the
implementation of various booking systems into business systems of
travel agencies, hotel chains, airlines, car rental companies and other
participants in tourism product formation;

e Organization and distribution costs are decreased in various tourist
subjects business conducting (travel agencies, hotel chains,
independent hotels...);

e New intermediaries on the Internet are created and traditional ones
must change their role;

e The Internet allows high-quality and effective market research and
«industrial espionagey;

e In contemporary travel agencies and tour operators business, the
Internet has shown to be a profitable medium of tourism promotion
and sales;

e The Internet represents an interesting and useful distribution channel
for collecting clients and it provides the ability to identify their
desires;

e Promotional visualization of tourism services and products through
multimedia technology leaves greater impression on potential
customer than standard brochures, catalogues and leaflets;

e Overbooking has become almost 1mpossible because all
communication problems that may cause it are removed;

e The Internet allows the improvement of travel agencies and tour
operators by speeding up communication and providing all the
necessary information;

e Product distribution and services of agencies do not depend on the
quantity of printed catalogues anymore and information about them
can reach millions of the Internet users;

e The Internet provides selling services of travel agencies on demand.

(Source: International Journal of Cognitive Research in science, engineering
and education, Vol. 1, Ne.2, 2013)
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